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Rough Proofs 


A speaker at the outdoor advertis- 
ing convention in St. Louis told 
about the stony-visaged stranger who 
accepted the defi of the circus strong 
man and proceeded nonchalantly to 
squeeze another dozen drops from 
the deflated orange. Answering the 
amazed queries of the strong man, 
the sad little guy explained that he 
was an agency space buyer. 
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One moral from this story, first 
told of a buyer for a department 
store, and since adapted to many 
uses, is that if you don’t repeat that 
copy which pulled so well in bygone 
days, you are likely to wake up some 
morning and find it staring at you 
from an advertisement signed by a 
competitor. 


, FF 


The magazine which recently 
printed some of the funny sayings 
of Sam Goldwyn, the film magnate, 
conferred a great boon on the boys 
who deliver the speeches at advertis- 
ing meetings. Most of them, how- 
ever, are neglecting to give proper 
credit to the source. 


* VF 


L. H. Spiner, of Shell Petroleum, 
remarks that the fellow who cuts 
your copy to pieces without a qualm. 
will recoil in horror if you suggest a 
discussion of coverage or distribu- 
tion. 

vvwey 


The recent selection of a teacher 
of advertising by a great university 
indicates that knowledge of advertis- 
ing is less vital than a degree or two. 
The candidate who knew advertising 
only because of long experience with 
it was rejected with scorn. 


7’ VF? 


If this collegiate theory is true, 
the copywriter should be entitled to 
place the appropriate symbols at the 
end of his masterpiece in behalf of 
Super Chasers (they keep you sweet 
for those more intimate moments). 
It would be interesting to see 
whether the customers bought most 
Chasers from a bachelor, master or 
doctor. 

ee 

Copy for General Mills’ Wheaties 
says that Coach Bierman often stays 
up until 3 a. m. 

Just speaking for yourself, Bernie? 


¥ FF 
For the benefit of those whose 
locks fail to bloom even with the aid 
ot Vitalis or Kreml, it should be 
pointed out that a few men were 
able to achieve success without hair. 
One was named Elisha; another, 
Caesar. 
> = F 
Now that all of the beautiful new 
car models are beginning to get out 
ot the ads and showrooms, and on to 
the streets, the experts will have to 
Start all over if they want to be able 
‘o identify them without taking a 
Deep at the nameplate. 


, FF 
Eddie Cantor got his money back 
by writing a book kidding the 1929 
market crash, “Sold Out.” 
How about a new book, Eddie? 


vvwy 
Mr. Dewey, the new district at- 
‘orhey of New York County, should 
— a check to the venerable 

veg 
The New York election also indi- 
ated that the author of “The Man 
Nobody Knows” is favorably known 

‘oO Virtually everybody. 

Copy Cus. 


AUTO LINEAGE 
FOR N.Y. SHOW 
137 UNDER ‘36 


Drop Is Attributed to Rival 
Election Attraction 


New York, Nov. 4.—Visions of a 
record volume of automobile and ac- 
cessory advertising in newspapers, 
co-incident with the annual auto- 
mobile show here, were dissipated 
today when it became known that 
although the initial splurge in spe- 
cial show numbers outdistanced last 
year’s issues, total volume for the 
entire show week fell below the 1936 
figures by more than 69,000 lines. 

Preliminary computations made 
shortly after the show opened re- 
vealed that advertising carried in 
special show issues published by 
Sunday newspapers prior to the 
show and by evening papers on the 
eve and the day of the opening had 
increased by approximately 26 per 
cent. Lineage gradually tapered off, 
however, to ring up a loss over last 
year, amounting for the whole period, 


(Continued on Page 37) 


Court Victory 
Clears Way for 


General Shaver 


New York, Nov. 4—Immediate 
expansion of promotion activities of 
General Shaver Corporation, Bridge- 
port, Conn., subsidiary of Reming- 
ton Rand, Inc., was announced here 
today after the United States Circuit 
Court vacated a temporary injunc- 
tion issued by a lower court in Hart- 
ford, Conn., on complaint of Lektro- 
Shaver Corporation, New York, 
maker of the Packard razor. 

While two other suits still con- 
front General Shaver Corporation, 
officers of the company believe they 
will be of a prolonged nature, and 
without any immediate effect on 
marketing plans. John A. Zellers, 
vice-president, said that production 
is at a peak after interruption caused 
by a change in design to distinguish 
the Remington Rand product from 
any other. 

A national magazine campaign 
will be expanded with copy in @ol- 
lier’s, The New Yorker, The Satur- 
day Evening Post and Time. Inser- 
tions in Esquire will be continued 
with a spread in the December issue. 
In addition, incidental shaver pro- 
motion will be conducted with occa- 
sional commercials on the radio pro- 
gram for typewriters. Batten, Bar- 
ton, Durstine & Osborn, Inc., is in 
charge. 
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PEPSODENT LEADERS 


Charles |. Luckman (right), gives his first 
orders as new vice-president in charge 
of sales of Pepsodent Company, Chi- 
cago, to J. Baxter Gardner (left), and 
Malcolm Hart, newly-appointed advertis- 


ing and sales managers. (Story on 


Page 8.) 


PAID BEER COPY 
TO BE LAUNCHED 
BY FOUNDATION 


New York, Nov. 5.—Contrary to 
reports which emanated from Pitts- 
burgh last week, to the effect that 
the United ,.Brewers Industrial 
Foundation had turned thumba down 
on paid advertising, ADVERTISING AGE 
learned today that plans have already 
been set in motion for an institu- 
tional advertising campaign with 
consideration now being given to 
selection of an advertising agency, 
one that is not now handling either 
a beer or distilled liquor account. 

Confirmation of this information 
came from Edward L. Bernays, pub- 
lic relations counsel for the founda- 
tion, who said that he had recom- 
mended an advertising program to 
be carried on simultaneously with 
the continuation and expansion of 
the foundation’s other activities. An 
advertising committee has been ap- 
pointed and solicitations are now be- 
ing received from advertising agen- 
cies. 


Follow New Code 


The decision to launch an institu- 
tional campaign, the foundation said, 
had been made in accordance with 
the “program originally contem- 


(Continued on Page 41) 


Reorganization Bill 
Looms As Control Key 


Santa’s Pack 
for 37 to Be 
Fullto Brim 


Chicago, Nov. 4.—Toy sales for the 
1937 Christmas season will be con- 
siderably heavier than last year, it 
was indicated today as manufactur- 
ers revealed plans for strong con- 
sumer campaigns and reported dealer 
demand in many cases exceeding 
supply. 

A preview of the contents of 
Santa’s pack was given by toy mak- 
ers who participated in the mid-sea- 
son buyers’ show staged at the Mer- 
chandise Mart here by furniture, 
drapery, floor covering, lamp and 
houseware manufacturers. 

One of the buoyant sales indica- 
tions reported was the absence of 
eancellations on early orders by re- 
tailers which is augmenting a size- 
able volume of last minute buying. 
Also important among developments 
in the toy field was the reported in- 
crease in demand for educational 
toys, attributed by the manufactur- 
ers to growing interest of educa- 
tional groups in child Govelapmaens 
through toys. 


Direct Check Provided 


An interesting feature of dealer 
co-operative educational effort in the 
field is a new three-times weekly 
broadcast over Station WGN, in 
which 15 manufacturers are partici- 
pating with Marshall Field & Co. 
The broadcast dramatizes the mid- 
night hours in Field’s toy section 
when the toys, visited by the “night 
watchman,” come to life in a series 
of episodes, each featuring the prod- 
ucts of one of the participating 
manufacturers. It is Field’s first 
venture of this nature and believed 
to be the first promotion of its type 
in the toy field. 

Each listener to the broadcast is 
offered a “key to the toy depart- 
ment,” obtainable on his next visit 
to the store, thus providing a direct 
check upon the radio series. G. R. 
Schaeffer, director of publicity, said 
that response on this offer to date 
indicated highly successful results 
from the tie-up. Aubrey, Moore & 


(Continued on Page 41) 


Last Minute News Flashes 


Murine Advertising 


Placed with BBD&O 


Chicago, Nov. 5.—Murine Company today announced appointment of 
Batten, Barton, Durstine & Osborn, Inc., as its advertising agency, effective 


at once. 
tween two agencies. 


The appointment includes the entire account, hitherto split be- 


Alcoa to Present Aluminum Ink in High Speed Roto 
New York, Nov. 5.—What is said to be the first use of aluminum ink 
in high-speed rotogravure printing will be presented Nov. 21 in the first of 


10 scheduled 1,000-line institutional 


advertisements for Aluminum Com- 


pany of America in the New York Times rotogravure section. Copy fol- 
lows development of a fine screen and a year’s experiment in this type of 


roto printing. 


. Calkins & Holden Get Steel Account Jan. 1 

Pittsburgh, Nov. 5.—Jones & Laughlin Steel Corporation has placed 
its advertising account with Calkins & Holden, New York, effective Jan. 1. 
Howard M. Fillebrown will be account executive. 


Cooke to Head Kastor Radio Department 
Chicago, Nov. 15.—Gordon Cooke, radio director of Geyer, Cornell & 
Newell, Inc., New York, today was named radio director of H. W. Kastor 
& Sons Advertising Company, Inc. He will take over the new post Nov. 15. 


ROOSEVELT MAY 
END DEADLOCK 
ON ADVERTISING 


Warren Bill Would Give Him 
Broad Authority 


Washington, D. C., Nov. 5.—The 
advertising issue which has stirred 
Congress for several sessions is 
likely to be solved by an apparently 
innocuous bill which has received 
practically no publicity, it was pre- 
dicted here today as the special ses- 
sion of Congress, starting Nov. 15, 
began to receive attention. 

The measure is the Warren Bill, 
which gives the chief executive 
authority to shift bureaus and agen- 
cies of the government by executive 
order. This bill, already passed by 
the House, will receive early consid- 
eration by the Senate. 


This measure would, it is now real ~ 
\ized, eutherize President - Reosevelt 
to relieve the Food and Drug Admin- ... 


istration of all or part of its present 
duties and transfer them to the Fed- 
eral Trade Commission. 

The Food and Drug Administra- 
tion has long insisted that its control 
over labels be extended so that ad- 
vertising and labels could be viewed 
as a unit and regulation handled 
accordingly. While this quiet but 
persistent campaign was being 
waged, the Federal Trade Commis- 
sion virtually assumed the role of 
advertising dictator under its power 
to suppress unfair competition. 


Roosevelt as Referee 


President Roosevelt is said to look 
kindly upon the Food and Drug Ad- 
ministration’s argument that labels 
should be considered an integral part 
of advertising, rather than a thing 
apart. But he is also reported to have 
been impressed with FTC regulation 
of advertising, which by its nature 
has been much more spectacular 
than the work of the Food and Drug 
Administration. 

Evidence purporting to bear on the 
relative merits of the Food and Drug 
Administration and the FTC has 
been adduced by Congressmen, by 
the Brownlow Committee and by the 
Brookings reorganization report de- 
veloped at the instance of the Select 
Committee of the Senate to Investi- 
gate the Executive Agencies of the 
Government. 

The salient points are as follows: 

(a) Detection of false advertising 
and all advertising of a misleading 
character in connection with state- 
ments on labels is a technical activ- 
ity requiring technical knowledge; 
and the FTC has to depend upon the 
Food and Drug Administration for 
these facts. 

(b) In the matter of advertising, 
the Food and Drug Administration’s 
standpoint is that of the consumer, 
while the FTC’s viewpoint is that of 
the industrial competitor. “There 
are fundamentally different philoso- 
phies involved.” 

(c) The procedure under the Food 
and Drug Administration is more 

(Continued on Page 41) 
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ADVERTISING AGE 


November 8, 1937 


No More Paid 
Advertising in 
Coronet Pages 


Chicago, Nov. 4.—Some of its read- 
ers have registered such mournful 
disapproval of its policy of accepting 
advertising that Coronet will aban- 
don the idea immediately, the maga- 
zine said in its November issue. It 
accepted paid advertising for the 
first time in its October issue and 
printed about six pages in that and 
the succeeding number. 

The final decision was announcea 
on the last page of the November 
issue, in contrast to a blurb farther 
up in the book which called atten- 
tion to the fact that Western Union 
would be glad to tell readers where 
to buy most of the advertised prod- 
ucts. 

While only 4,000 of its 400,000 
readers disapprove publication of ad- 
vertising in Coronet, “so unmistak- 
ably have they registered their opin- 
ions that we do not quibble about 
accepting their will as that of the 
overwhelming majority,” said the 
valediction. “Next month, therefore, 
we will revert to our former policy. 


The December issue will carry no 
advertising.” 
Compared with Bard 


One of the letters quoted said that 
advertisements are as out of place 
in Coronet as in a set of Shakes- 
peare. It referred to the magazine’s 
famous decision not to print pictures 
of any more nudes, and lauded the 
publisher’s later reversal of his own 
ruling. 


“Here’s another chance to show 
how big a little magazine can be,” 
exclaimed the vox pop. Coronet, 


“Infinite riches in a little room,” 
sells for 35 cents and shows a profit 
without advertising. 


Sheeler with Liggett 


Eugene C. Sheeler has joined Carr 
Liggett Advertising, Cleveland, as 
account executive and research di- 
rector. He was formerly a section 
chief in the Bureau of Foreign and 
Domestic Commerce, Washington, 
m. ©. 


Jenkins Advanced 


French Jenkins, formerly sales 
manager of La Choy Food Products, 
Inc., Detroit, succeeds the late Wal- 
lace J. Smith as vice-president and 
general manager. Lenwood J. Roberts 
has been named assistant general 
manager. 


CANADA SEIZES 
BRITISH MARKET 
FOR U.S. LUMBER 


Industry’s Plight Told to 
Foreign Trade Convention 


Cleveland, Nov. 5.—Reciprocal 
trade agreements have proved disas- 
trous to the lumber industry’s export 
business, W. B. Nettleton, of Seattle, 
president of the National Lumber 
Manufacturers Association, told the 
agricultural session of the 24th Na- 
tional Foreign Trade Convention 
here today. 

Exports to the British Empire 
have been reduced from 79 to 7 per 
cent. British Columbia now gets the 
business formerly handled by the 
Northwestern section of the United 
States, her exports to Britain having 
increased from 21 to 93 per cent, as 
the result of preferential tariffs. 

A note of hope featured the some- 
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CENSUS SUPPORTER 
‘UNITED STATES 


UNEMPLOYMENT 
) CENSUS 


DROP IN ANY 
MAIL BOX 


Fill in and MAIL a Report 
Card if you are unemployed 


or partly unemployed.... 


This new poster is being distributed to 
sell the government's new unemploy- 
ment census throughout the country. 
The poster was lithographed by McCand- 
lish Lithograph Corporation, Philadelphia. 


what doleful recital of the lumber 
official, however. The Canadian trade 
agreement will be open to revision 
Jan. 1, 1939, after three years of 
operation, and the Department of 
State will have an opportunity to 
secure more favorable terms, Mr. 
Nettleton said. 
His address was in contrast with 
that of R. E. Thorne, chairman, For- 
eign Trade Bureau of the Canadian 
Chamber of Commerce, who spoke at 
the same time at a Canadian 
luncheon session. Mr. Thorne jovi- 
ally told his audience that during 
the last year, Canada bought 33 per 
cent more goods from the United 
States than in 1935, and sold the 
United States 27 per cent more. The 
favorable trade balance, however, 
remains on the Northern side. 

“You have sold us more machin- 
ery, automobile parts, iron and steel 


manufactures, textile manufactures, 
lumber, crude petroleum, coal, raw 
cotton, undressed furs and fruits,” he 
summarized. “We have sold you 
more furs, live animals, meat prod- 
ucts, cheese, wheat, barley, whisky, 
abrasives, asbestos, nickel, ferroman- 
ganese, lumber, wood pulp and news- 
print.” 

Mr. Nettleton, the lumber execu. 
tive, said that reciprocal trade agree. 
ments, while apparently beneficial to 
some other American industries, 
have cut demand to about one-half 
of productive capacity of the lumber 
trade, with the domestic market 
thrown open to competition. 

He said, however, that the Sept. 20 
address of Secretary Hull, of the 
State Department, is full of promise 
and quoted this extract: 

“We are dealing with these three 
aspects of the problem in our 16 
trade agreements: 

“First, as to foreign restrictions, 
each agreement provides for a reduc- 
tion of barriers against some articles 
we export and gives assurance 
against future increase of obstruc- 
tions on others. In each case we 
select commodities of which the 
United States should be a principal 
source of supply for the other coun- 
try and in respect to which trade is 
particularly restricted by excessive 
customs treatment or seems likely to 
be unduly restricted by possible fu- 
ture measures. Thus, in the case of 
each country, we deal with those 
specific restrictions which hurt the 
most and removal or mitigation of 
which is most likely to result in a 
real expansion of trade.” 

Mr. Nettleton said that if this pol- 
icy is applied to future trade agree 
ments, particularly with Great 
Britain, the lumber industry may 
regain some of its lost ground. 

“The United States should be a 
principal source of supply for Great 
Britain on a parity with Canada,” 
he asserted. 

If Britain refuses to remove pref- 
erential tariffs which virtually ex- 
clude American lumber, he _ con- 
cluded, the pending trade agreement 
will be of little value. 
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AND CONTRACTORS 
CATALOG AND 
DIRECTORY 
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Beiidene Beniemens  Saeplier 


will answer every question concerning sources of sup- 

ply for building products and equipment sold 

through the dealer. Over 15,000 copies will reach all 

live dealers and for use of their contractor customers. 
° «© © « « at no advance over regular 


UILDING SUPPLY NEWS space rates 


Reserve space NOW. Write for full details of the most complete 
coverage of dealers and contractors ever provided. Write today to 


BUILDING SUPPLY NEWS, 59 E. VAN BUREN STREET, CHICAGO 


| Publishers of 
PRACTICAL BUILDER 


Reach more than 15,000 
lumber and building supply 
dealers . . . make your cat- 
alog available to upward of 
70,000 building contractors 
through 1938. . . in the only 
centralized source of buying 
information designed speci- 
fically for dealers and con- 
tractors ... the March 1938 
Catalog and Directory 
edition of BUILDING 
SUPPLY NEWS ...a 
complete buying guide that 


——— 


each 
building contractors (to be 70,000 
after January Ist) and reaching 
these vital purchasing and speci- 
fying factors at the lowest pos- 
sible cost per thousand contrac- 
tors. 
A contracts starting later than Jan- 
a4 uary, 1938, issue. 


month reaching 60,000 


New rate card in effect on 
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There 1s an immeasurable 
ifference between late . 


and {00 late. 


92-1857 


Atlanta 
Atlanta 
Baltimore 
Boston 
‘ Boston 
" Bridgeport 
_ Buffalo 
- Buffalo 
o WCHS } Charleston,W.Va.| CBS 
: WGAR| Cleveland CBS 
- WFAA | Dallas NBC 
WBAP Fort Worth NBC 
KVOD Denver NBC 
é WIR Detroit CBS 
5 Spot broadcasting—built to the specifications KPRC_| Houston NBC 
id WFBM | Indianapolis CBS 
| of your product, your distribution and your pocket- WDAF | Kansas City NBC 
s KARK Little Rock NBC 
4 book—has flung wide the gates to a new pros- KFI__| LosAngeles | NBC 
ee. ; ; KECA | Los Angeles NBC 
a perity for many an advertiser. WHAS | _ Louisville CBS 
as WLLH | Lowell YN 
: Maybe—probably!—it can for you. WTM] | Milwaukee NBC 
If up t h tponed th f TENE | New Ore = 
é p to now you Nave pos pone e use oO WSMB |. New Orleans NBC 
. ' . , ; WTAR | Norfolk NBC 
i radio, don't let a distorted picture of high talent wa | Raa = 
: — KGW Portland, Ore. NBC 
costs and great network appropriations, delay you soe | pnts Gee 1 BBS 
° . ° WEAN | Providence NBC 
longer. Neither of these things is necessary for a a 
radio success. A 
; WOAI San Antonio NBC 
Most successful spot broadcasters list these sta- KOMO | _ Seattle mac 
KJR Seattle NBC 
tions as important contributors to their success. You, KHQ | Spokane NBC 
KGA Spokane NBC 
who are about to take your first steps into radio, can WMAS| "Springfield CBS 
. KVOO | Tulsa NBC 
also depend upon their experience and selling KFH | Wichita CBS 
power to assure your own success with this medium. THE YANKEE NETWORK 
THE COLONIAL NETWORK 
TEXAS QUALITY NETWORK 


yap. SWETCHINE * 17° 


Represented throughout the United States by 


EDWARD PETRY & CO. 


NEW YORK 
CHICAGO 


INCORPORATED 


DETROIT 


e SAN FRANCISCO 
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CONGRESS GETS 
AN ADVERTISER; 
BARTON ELECTED 


Whirlwind Campaign Wins Post 


for Agency Leader 


New York, Nov. 3.—By the grace 
of 34,618 voters in New York’s 17th 
Congressional district, and thanks to 
an aggressive promotion drive which 
struck a new note in political cam- 
paigns, Bruce Barton today found 
himself the recipient of a signed, 
one-time order for insertion in Con- 
gress, with prospects of a preferred 
position in that honorable chamber. 

Mr. Barton’s quest for an oppor- 
tunity to show what a practical busi- 
ness man can do to simplify and 
speed up a cumbersome, lumbering 
legislative machine, came to a happy 
end last night after a whirlwind 
campaign that involved the use of 
practically all advertising media, de- 
livery of several score of pungent 
political speeches and _ substantial 
support by leading personalities in 
the advertising world. 

From the moment the Batten, Bar- 
ton, Durstine & Osborn board chair- 
man tossed his hat into the ring, 
New Yorkers—including those who 
don’t know an agate line from an 
elephant—were aware of the pres- 
ence of a new, colorful, intangible 


THE TRUTH 


Our market analysis has an undeni- 
able reputation for portraying ‘the 
truth and nothing but the truth.’’ 


ARTHUR C. WEICK COMPANY 
20 W. Jackson Blvd. Chicago 
Wabash 5379 


and H. Paul Warwick. 


LEADS TO VICTORY FOR CONGRESSMAN BRUCE BARTON 


Forgetting business rivalries, these agency leaders assembled at a recent luncheon to pool efforts to aid election of Bruce Barton 
to Congress: Paul Cornell (seated left), Congressman Barton, Tom Ryan, George Sheldon. 
F. J. Ross, Otis A. Kenyon, John Benson, Four A's president; Stanley Resor, T. K. Quinn, H. S. Gardner, J. Sterling Getchell, 


Standing, left, John H. Hawley, 


something in the political arena. In 
Times Square and Columbus Circle, 
Bruce Barton’s face peered down on 
hundreds of thousands every day; 
on subway platforms, in trolley cars 
and buses, more multitudes saw 
“Barton for Congress”; in newspaper 
editorial columns they found him 
pictured with families on relief and 
small shopkeepers who staggered be- 
neath tax loads at the same time 
they read about the “Great Repealer,” 
the practical business man who 
wanted to cut red tape and eliminate, 
not add, laws. 

And last, but by no means least, 
in “public notice” columns of New 
York dailies, there appeared every 
day, warm, believable little messages 
urging voters to hearken to “the 


voice of human understanding in a 
world of crazy economics and starry- 
eyed politicians’; to put Bruce Bar- 
ton in Congress—‘he’s no_ stuffed 
shirt”; to accept “honesty, intelli- 
gence and humanity” as attributes 
for representation in Congress. Those 
were the voices of Bruce Barton’s 
advertising friends and competitors. 
Every plea was signed—by Tom 
Ryan (Pedlar & Ryan); Lee Bristol 
(Bristol-Myers); O. B. Winters (Er- 
win, Wasey); John Sterling (This 
Week); H. K. Fulton (Outdoor Ad- 
vertising, Inc.) and others. 

In the face of a bitter mayoralty 
drive, it would be exaggeration to 
say that Bruce Barton’s campaign be- 
came a dominant feature of the 1937 
election. But thousands of New 
Yorkers will testify to the tremen- 


dous fancy that the Barton candi- 
dacy achieved. In fact, so thoroughly 
convinced was the electorate that 
Barton must go to Congress, that at 
numerous polling places outside the 
17th district voters were heard to 
ask why Bruce Barton’s name 
wasn’t on the voting machine. 
Even seasoned politicians here ex- 
pressed wonderment over the re- 
markable “play” given Barton in the 
daily press. Pictures and stories 
appeared regularly, a rare achieve- 
ment for a comparatively minor 
office-seeker. But any analysis of the 
Barton victory must inevitably sin- 
gle out a professional advertising 
job, a professional publicity job and 
a colorful personality as the ingredi- 


ents making up the success formula. 


CCA Directors 
Will Rule on 


Dues Increase 


New York, Nov. 5.—A proposal to 
increase dues 20 or 25 per cent and 
election of two new directors fea- 
tured the annual meeting of Con- 
trolled Circulation Audit, Inc., at the 
Waldorf-Astoria here today. The new 
members of the board are L. C. 
Fletcher, Gage Publishing Company, 
and Tom Featherston, Union Car- 
bide & Carbon Company. The for- 
mer represents publishers and the 
latter, advertisers. 

The proposal to increase dues, ad- 
vanced by Frank L. Avery, managing 
director, in his annual report, was 
referred to the board. Mr. Avery 
said that while the organization has 
grown steadily, now having a mem- 
bership of 110, the increase is neces- 
sary to support the high standards 
established. 

Bill Mallard, of Arthur Kudner, 
Inc., and Harry L. Gage, vice-presi- 
dent, Mergenthaler Linotype Com- 
pany, were luncheon speakers today. 
Mr. Mallard told of publication fea- 
tures in which agencies are inter- 


‘!ested, while Mr. Gage discussed effec- 


tive use of type to increase reader 
interest. 


“Nursing Today” Bows 


The first issue of Nursing Today 
has been published by the New York 
Counties Registered Nurses Associa- 
tion. It covers a market of 6,500 
registered nurses and 2,000 lay peo- 
ple and physicians in the New York 
metropolitan area. Offices are at 132 
E. 45th street. 


Antonelli in Chicago 


Severo Antonelli, who has been 
making commercial illustrations in 
New York, has joined the staff of 
Frank Lewis, Inc., Chicago. Mr. 
Antonelli gained fame several years 
ago when he made some intimate 
photographic studies of Benito Mus- 


solini. 
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The No Man’s Land of Radio 


The thousands of listeners in this 
“no man’s land” know better than anyone else 
the value of WLW. 


They depend almost exclusively on THE NATION’S 
STATION for top-flight programs delivered with a 
clear signal—and they are never disappointed. 


WLW—THE NATION’S STATION 
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And they do. Ask THIS WEEK’s 
advertisers whose coupons 
keep coming in for five to eight 
months. THAT’S LONG LIFE FOR 
ANY MAGAZINE. 


And he does. For THIS WEEK 
Magazine is an integral part of 
24 great newspapers where 
the retailer runs his own local 
advertising. IT’S MADE FOR 
DEALER COOPERATION. 


MAGAZINE 
POWER 
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Ford Pays for 
Unused Option 
on ’37 Series 


Chicago, Nov. 4. — Though Ford 
Motor Company paid $100,000 for ex- 
«lusive broadcasting rights for the 
recent world series, it preferred to 
lose that amount rather than pay 
the additional $175,000 involved in 
time and line charges for sponsor: 
ship of the series. This was revealed 
today when Baseball Commissioner 
Landis credited the players’ pool 
with about $42,000 of the $100,000 
received from Ford. The remainder 
went into the coffers of the Commis- 


sioner’s office and of the two leagues. 

Ford Motor Company sponsored 
the three previous world series and 
agreed to do likewise in 1937. Vari- 
ous reasons are advanced for the de- 


cision not to do so in spite of the 
penalty. The one given most cred- 
ence is that the company regarded 
the outcome of the pennant race 
with the two New York clubs win- 
ning again, as in 1936, as an anti- 
climax. 


Interest Found Lagging 


The 1936 series, also confined to 
New York, showed a sharp decrease 
in interest, as compared with the 
previous year, when Detroit and Chi- 
cago were the winning clubs, accord- 
ing to radio surveys. 

Commissioner Landis, informed of 


Ford’s decision, ruled that the com- 
pany could sell its contract. Though 
the broadcasting companies assisted 
Ford in a search for a new sponsor, 
the lateness of the hour, and per- 
haps the same reasons which moti- 
vated Ford, made it impossible to 
find an advertiser willing to assume 
the financial burden. 


New Department Formed 

G. Walter Lindsey, founder of 
Trades Advertising Agency, Inc., 
New York, has announced the forma- 
tion of a new department to be de- 


voted to newspaper research and 
production of advertising to be re- 
leased exclusively to newspapers. 


J. Tillou Sattels, formerly advertis- 
ing director of Frank H. Fleer Gum 
Company, Philade'!phia, heads the 
department. 


BLENDS FORCE 
TWO DISTILLERS 
TO CUT PRICES 


New Straight Supplies Also 
Affect Market 


New York, Nov. 4.—Partly as a re- 
sult of availability of new supplies, 
partly to meet the competition of 


blended whiskies, two of the largest 


Avett 10 A YOUNG BUSINESS MAN 


(by himself) 


Man “travels” the steps of life, say the 


pundits, ina sortof Stop-and-Go fashion. 


$$$ From a neck-and-neck start in life's 
bargain basement, some men go up. 
floor by floor, through wit, wisdom and 
work. The laggards bog down on the 
lower levels while the smart ones re- 


charge their batteries and keep on going. 


$$$ But the higher is always the fewer. 


and at the top is a thin layer of money 


makers. 


$$$ To join them the rising young busi- 
ness man — routed via advertising and 


selling — must know their language. 


think their thoughts. 


$$$ He will learn that language faster. 
sense that formula quicker, if he, too. 


reads the morning Must of the MONE) 


VAKERS. 


$$$ From the days of mutton-chop 
whiskers down to this morning's elec- 
tric shaver, really important men have 
sought The Wall Street Journal’s full. 


fair, clear quota of business news. 


$33 y,. 


news overshadowed commercial and 
industrial despatches; but today com- 
merce and industry come first, and an 
average Wall Street Journal issue in- 
cludes 35 news stories (sans gossip and 


orchids) about important doings in 


firms that advertise. 


i. 


$$$ Among the 32.000 subscribers (and 


65.000 over-the-shoulder readers) are 
the directors, presidents and other chief 
executives of almost every great food. 
drug, automotive, utility and building- 


material advertiser. Among them, too. 


are men who top the great agencies. 


ars ago. perhaps, pure financial 


to inspire and create 


MONEY MAKERS. 


enough to read the morning Must of the 


$$$ Let these men gauge your ability 
good advertising 
by using The Wall Street Journal for 
those of your accounts whose success 


depends on the approval of men big 


he 


morning 


MUST 


of the 


MONEY MAKERS 


distributing companies in the coun- 
try today announced reductions rang- 
ing up to 20 per cent in wholesale 
prices of their representative bottled- 
in-bond brands. 

In announcing lower prices on Old 
Schenley, Monticello and James E. 
Pepper brands, Schenley Products 
Company today informed _ dealers 
that adjustments in retail price 
structures will shortly be made to 
bring a happy and prosperous holi- 
day season. 

National Distillers Products Cor- 
poration reduced tariffs on Old Over- 
holt and Mt. Vernon rye _ brands, 
with the statement that reserves of 
straight whiskies have expanded suf- 
ficiently to justify lower prices. 

Seagram Distillers Corporation is 
an outstanding opponent of the al- 
leged trend, James B. Melick, newly 
appointed vice-president in charge of 
sales and advertising, asserting that 
no price changes will be made either 
on Seagram’s V. O. whiskies or its 
Crown blends. Mr. Melick added, 
however, that demand is growing for 
light bodied, blended whiskies. 

W. W. Wachtel, vice-president of 

Calvert Distillers Corporation and 
affiliated companies, indicated that 
the Calvert price structure also will 
be maintained at present levels. Mr. 
Wachtel asserted however, that in 
pre-prohibition days, the price of 
bottled-in-bond whisky was below 
that of blends, and since the latter 
cost more to produce, it is reason- 
able to believe that history will 
eventually repeat itself. 
More than 70 per cent of the 
whisky consumed before prohibition 
consisted of blends, according to Mr. 
Wachtel. The recent popularity of 
such whisky suggests a recurrence 
of the former situation. Mr. Wachtel 
said that blends have made a gain 
of 30 per cent in the last year, com- 
pared with an increase of 11 per cent 
for all spirits. 


DISTILLERS’ INSTITUTE 
PREDICTS PRICE CUTS 


Washington, D. C., Nov. 4.—Price 
reductions by reputable distillers co- 
incident with the release of four- 
year-old bonded whisky next month 
are forecast by the Distilled Spirits 
Institute, with resultant high-pres- 
sure local price advertising during 
the holidays. 

Entitled to the green revenue 
stamp and thus bearing an air of 
distinction not accorded young 
whisky, 18,000,000 gallons of repeal 
whisky comes of age Dec. 5. From 
Dec. 5, 1933, to June 30, 1934, 62.- 
000,000 gallons of whisky were dis- 
tilled, much of it being held in bond 
to meet the prescribed four-year age 
limit. 

Release of the first of this bonded 
liquor will start a flow amounting to 
450,000,000 gallons at various dates 
up to June 30, 1940. The Institute 
feels that while lower prices are a 
natural result, nothing resembling a 
“break” will occur. 

Officials of the Federal Alcohol Ad- 
ministration are also optimistic, be- 
lieving that lower prices will result 
in increased consumption and more 
discrimination. 


A, ideal “test city” 
must be large enough 
to be conclusive-- 
and the campaign 
costs low enough 

to be inexpensive!” 


AL REPRESENTATIVES 
RD PETRY & CO. 
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Anot her reason why the Nashville market always has cash 


Recognized center of the South’s dairy industry, it produced commercially 


in hand to spend for advertised goods— 
well over a third of the State's 17,400,117 lbs. of butter in 1936... 
Placed on the market practically all of the State’s 7,696,634 lbs. of cheese... 
Contains two of the State’s three condensing plants with an annual production of 
46,552,779 lbs. of condensed milk. 
4 This dairy industry is another important and steady source of income for the Nash- 


ville Market. And you can reach and sell the people who receive this income with 
one medium, their favorite newspaper. 


Tennessean Newspap 


SILLIMAN EVANS, President and Publisher 


The Evening Tennessean 


THE NASHVILLE TENNESSEAN 


FOUNDED 1812 


FOUNDED 1918 
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Sherman Heads 
Benton - Bowles, 
ChicagoAgency 


Chicago, Nov. 2.—With three prom- 
inent Chicago agency men as officers, 
Benton & Bowles-Chicago, Inc., was 
formed here today as an independent 
agency with headquarters at 919 N. 
Michigan avenue. 

Stuart Sherman has resigned as 
vice-president in charge of advertis- 
ing of Pepsodent Company, to become 
president of the new agency. He was 
vice-president of Lord & Thomas be- 
fore joining Pepsodent. 

Arthur F. Marquette has resigned 
as copy chief of Lord & Thomas, ef- 
fective Dec. 1 to become vice-presi- 
dent of Benton & Bowles-Chicago, 
Inc. Before joining Lord & Thomas 
four years ago Mr. Marquette was on 
the faculty of the University of Chi- 
cago, being associated with James W. 
Young in the teaching of advertising. 


Aleshire Third Principal 


The third officer of the new agency 
is Edward Aleshire, who has resigned 
as radio director of H. W. Kastor & 
Sons Advertising Company to become 
vice-president. He was formerly radio 


director of Lord & Thomas and 
Blackett-SampleHummert, Inc. 

While the new Chicago agency will 
maintain a completely independent 
organization, facilities of Benton & 
Bowles, New York, and its recently 
opened Hollywood radio office, will be 
available for clients of the former. 

Benton & Bowles-Chicago, Inc., will 
formally open for business on or 
about Nov. 15. 


Shouse to WLW-WSAI ; 


Jones, Wilson Advance 
James D. Shouse, general manage: 
of KMOX, St. Louis, will become 
general manager of the Crosley sta- 
tions, WLW and WSAI, Cincinnati. 
Dec. 1. He succeeds William 5S. 
Hedges, who resigned to rejoin Na- 
tional Broadcasting Company. Frank 
M. Smith, general sales manager of 
WLW also has resigned, effective 
Dec. 1. 

Merle S. Jones, Western sales man- 
ager of Radio Sales, Inc., Columbia 
Broadcasting System spot sales af- 
filiate, will succeed Mr. Shouse at 
KMOX and Paul S. Wilson, of the 
Radio Sales staff, will become West- 
ern manager in Mr. Jones’ place. 


WSAR to Bryant Service 


Bryant Publicity Service, New 
York, has been appointed national 
representative of Station WSAR, 
Fall River, Mass. 


HEADS NEW AGENCY 


Stuart Sherman, former vice-president in 

charge of advertising, The Pepsodent 

Company, Chicago, who will be pres- 

ident of Benton & Bowles—Chicago, to 
be launched about Nov. 15. 


Pagano Moves Offices 


Pagano, Inc., New York, has moved 
to 11 E. 54th Street. 


unsp/ TELL 
Di wi 


pe! EN critically whenever people get to- 
_z gether for talk. Hear them in washrooms 


you A 


and circumstance. And the carryings-on of a 


... barber shops ...1n their living rooms. A 
study of the topics that people choose for con- 
versation will convince you that they seldom 
discuss things except those which most inti- 
mately affect their own lives. 


There are people, of course, who gather oc- 
casionally for solemn discussion of the higher 
things in life. But even a highbrow is never 
too preoccupied with heavenly discourse to 
stop and tell you the intimate details of his 
or her surgical operation. 


Yes... listen in. Anywhere. You'll hear 
more about the rising price of meat, the rela- 
tive merits of the Rose Bowl teams, and the 
amatory vagaries of a Hollywood siren than 
you will hear about laboratory findings, polit- 
ical undercurrents in South America, or art 
exhibitions. 

For it is the personal, human things that 
pour the most oil on eager vocal chords. The 
cost of meat hits directly at one’s own pocket- 
book. Football victories are the triumphs of 
human beings— personalities rising to athletic 
splendor by conquering all obstacles of man 


cinema Circe have their roots far deeper in a 


common human instinct than political theo- ’ 


ries or painting and sculpture. 


It is the business of the press to report hap- 
penings of limited interest along with the much 
more colorful and readable tidings of human 
things. But there is room in the advertising 
columns only for the human side of affairs. 
For if advertising is to se// people it must be 
just as human as they are. It must have mag- 
netism ... animation... warmth. It must 
grip them —excite them to action. And it can- 
not do that by talking abstractions. 


People talk about themselves. About life 
and love and death and fun. About kids and 
dogs and sports and scandals. Let advertising 
be just as human in the things it talks about. 
Then, don’t you see, it will really be talking 
vith the people instead of at them? 

We would welcome the opportunity to show 
any executive examples of the kind of adver- 
tising we have in mind... advertising which 
is not only human and interesting — but 
which is also productive of sales results in 
good times and bad. 


RUTHRAUFF & RYAN, INC. 


NEW YORK 


ST. LOUIS + DETROIT HOLLYWOOD - 


Advertising 


SAN FRANCISCO - 


CHICAGO 


LAKELAND, FLA. + SEATTLE 


UCKMAN HEADS 
SALES PYRAMID 
FOR PEPSODENT 


Gardner, Hart, Placed in 
Charge of Departments 


(Picture on Page 1) 

Chicago, Nov. 3.—Appointment of 
Charles I. Luckman as _ vice-presi- 
dent in charge of sales and advertis- 
ing was one of three important pro- 
motions announced by Pepsodent 
Company today following the resig- 
nation of Stuart Sherman as vice- 
president in charge of advertising 
and sales promotion. As _ reported 
elsewhere on this page, Mr. Sherman 
will re-enter the agency field. 

J. Baxter Gardner, assistant adver- 
tising manager, has been appointed 
advertising manager, and Malcolm 
Hart, assistant sales manager, has 
been promoted to sales manager. 

Mr. Luckman steps into the domi- 
nant role in the Pepsodent merchan- 
dising picture at the age of 30. He 
was graduated from the University 
of Illinois, spent five years with Col- 
gate -Palmolive- Peet Company and 
joined Pepsodent two years ago. He 
was appointed vice-president in 
charge of sales in 1936, a position 
which required cultivation of the 
export as well as domestic market. 


Career of Luckman 


Mr. Luckman took what many 
would consider the hard road to suc- 
cess. He spent a year as retail sales- 
man for Colgate-Palmolive-Peet, win- 
ning his way to a superviser’s post. 
In another year, he was a district 
manager at Milwaukee, and in an- 
other, manager of four states, with 
headquarters at Cincinnati. 

Mr. Gardner, who is 33 years old, 
joined Pepsodent seven years ago as 
a copywriter, becoming assistant 
advertising manager in 1935. His 
work with the company has given 
him an intimate insight into the pro- 
motion methods of the company. As 
a member of the staff during the 
days of the development of the suc- 
cess of Amos ’n’ Andy, the Pepso- 
dent radio team, he has had an un- 
usual opportunity to compare the 
virtues of the printed and spoken 
word. 

Mr. Hart joined Pepsodent two 
years ago as a sales assistant, was 
appointed assistant sales manager 
early this year and now steps into 
the post of sales manager. He was 
formerly with Lord & Thomas and 
before that with Collier’s. 


10-Month Total 
for 3 Networks 
Sets New High 


New York, Nov. 4.—Network radio 
billings for October rose _ substan- 
tially over the preceding month to 
boost totals for Columbia Broadcast- 
ing System, National Broadcasting 
Company and Mutual Broadcasting 
System to new highs for the first 10 
months of this year, according to fig- 
ures released today. 

Columbia’s cumulative total for 
the year to date is $200,000 above 
the entire total for 1936 and more 
than 27 per cent ahead of the first 
10 months of last year. NBC’s cumu- 
lative total for the first 10 month: 
of 1937 is 15 per cent above the same 
period of 1936, and MBS, 3.9 per cent 
above the 1936 figures. 

Although a comparison of billings 
for October, 1937, with October, 1936, 
shows a decline this year for NBC 
and CBS, last year’s figures included 
a special source of income from po- 
litical broadcasting and world series 
games. This year income was real- 
ized from neither of these sources. 
Eliminating revenue derived from 
these sources, which amounted to 
approximately $650,000 for each of 
the networks, the figures from Octo- 
ber of this year show up much more 
favorably, with a gain of about 10 


AGENCY PRINCIPAL 


Arthur F. Marquette, copy chief of Lord 

& Thomas, Chicago, has resigned to be- 

come vice-president of the new Benton 
& Bowles—Chicago agency. 


per cent for NBC, and 21 per cent 
for CBS. 

NBC described October, 1937, as its 
12th “three-million dollar’ month in 
its 12-year history, with total billings 
amounting to $3,339,739, compared 
with total billings of $3,696,489 in 
October, 1936. CBS volume for Octo- 
ber, 1937, was $2,565,259, against 
$3,215,259 for the same month last 
year. 

MBS registered gains both in 
totals for October and for the 10- 
month period. October billing was 
$206,194 as compared with $202,006 
for the same month in 1936, a gain 
of 2.07 per cent. The 10-month total 
was $1,418,507, compared’ with 
$1,365,433 for the first 10 months of 
1936. The billing for October this 
year likewise showed a substantial 
gain over the $119,210 reported for 
September. 


KANSAS FARMER 
FIRST TO INFLUENCE 
FARM SPENDING 


That farm families are pri- 
mary buyers of advertised 
merchandise is an estab- 
lished fact. That they re- 
spond to advertising is gen- 


erally understood. 


And as the nation’s best 
prospective customer, the 
farmer today looks to his 
farm paper for methods 
and practices that enable 
him to make more money. 
Naturally, the farm paper 
influence the 


is first to 


spending of this money. 


Kansas farmers read KAN- 
SAS FARMER because it 
is keyed to Kansas farm 
problems. You can best 
seek volume business in 
the Kansas farm market 
through KANSAS FAR- 


MER. 


Kansas Farmer 


-. Topeka, Kan, © 
Arthur Capper, Publisher 


215.000 SUBSCRIBERS 
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Nature plans her harvests with a logic that proceeds step by 
step from cause to bountiful effect. Mark notes this when he 
observes, ‘First the blade, then the ear, then the full corn in 
the ear.’’ Advertising and selling executives may apply the 
same logic to their plans for better business in New York. 


“First the blade’’— the mumbers that mean volume; 
“then the ear’’— the purchasing power that means sales; 


“then the full corn in the ear’’— profitable selling in a 
market that combines numbers and purchasing power. 


Advertising in The New York Times produces a bountiful 
harvest of results because The Times is unique among news- 
papers in providing advertisers with both mumbers. and 
purchasing power. The Times reaches more above-average 
families than any other newspaper. Logically, therefore, 
advertisers use The Times more than any other newspaper in 
New York . . . and have been doing so for eighteen years. 


Che New Pork Gimes 


“ALL THE NEWS THAT'S FIT TO PRINT” 


NET PAID SALE AVERAGES 521,455 WEEKDAYS 
740,672 SUNDAYS (6 MONTHS ENDED SEPT. 30) 
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FIGHT T0 HOLD 
FAIR TRADE ACT 
GAIN, ANA TOLD 


Senator Miller Gives Views: 
Elect Thomas Chairman 


Hot Springs, Va., Nov. 3.—Busi- 
ness cannot afford to sit back com- 
placently and consider its competi- 
tive problems solved now that pas- 
sage of 42 state fair trade acts and 
a federal enabling act has _ been 
achieved, Senator John E, Miller, of 
Arkansas, co-author of the Tydings- 
Miller law, warned the convention of 
the Association of National Adver- 
tisers here last week, pointing to the 
ever-present threat of the “strait- 
jacket of government regulation.” 

Harold B. Thomas, Centaur Com- 
pany, New York, was advanced from 
vice-chairman to chairman of the 
ANA, succeeding Allan Brown, Bake- 
lite Corporation. Paul West con- 
tinues as president. 

Other officers named were A. O. 
Buckingham, Cluett, Peabody & Co., 
D. P. Smelser, Procter & Gamble 
Company, and J. Kenneth Laird, 
Weco Products Company, vice-chair- 


men, and Allan T. Preyer, Vick 
Chemical Company, treasurer. 
Newly elected directors included 


J. W. Dineen, General Motors Cor- 
poration; W. A. Hart, E. I. du Pont 
de Nemours & Co.; Leo Nejelski, 
Swift & Co.; H. W. Roden, Johnson & 
Johnson, and Arthur E, Tatham, 
Bauer & Black. 


Cites Self Control Need 


“The mere fact that you have won 
a victory is no sign to let up,” Sen- 
ator Miller told the national adver- 
tisers, ‘for unless you demonstrate 
that you have the ability, intelligence 
and courage to govern yourselves, 
then you may rest assured that 
someone else will govern. People 
lose the power to govern and a busi- 
ness loses the power to regulate 
itself by failing to exercise that 
power. How you shall exercise that 
power is for you to determine.” 

Referring to the activities of 
opponents of fair trade legislation, 
Senator Miller urged the “separation 
of the false from the true.” The 
propaganda that is now being re- 
leased, that has been released and 
that will continue to be released “to 
prejudice the consuming public,” he 
declared, is something that business 
must ever guard against. Legisla- 
tion can easily be repealed, he 
pointed out, and the mere fact that 
Congress in the last session enacted 
the Tydings-Miller bill is no guar- 
antee that it will remain on the 
statute books. 

“The future of America is bound 
up in the welfare of the small man 
in business, on the farm and in 

(Continued on Page 36) 


If you sell 
STYLE 


@ @ ® concentrate your New 


York advertising efforts on 
The Sun's progressive, style- 
conscious audience. These are 
the families always alert to 
innovations. They keep buy- 
ing new things of every de- 
scription and their style sense 
keeps setting fashions for the 
market's millions. 


Che meeAe Sun 
NEW YORK 


Launch Drive for 
Royal Banner Cigar 


For the first time in several years, 
the Tegge-Jackson Cigar Company, 
Detroit, has scheduled an intensive 
drive in back of its Royal Banner 
cigars. Newspapers in major Michi- 
gan cities will be used for a copy 
series on the theme “Signs Mean 
More Than Words.” The signs 
around which the copy is built are 
then tied to the Royal Banner sign 
and the heading, “The Sign of a 
Better 5-cent Cigar.” 

MacManus, John & Adams, 
Detroit, is the agency. 


Inc., 


Stocker to Agency 


Gerry Stocker has joined McKee, 
Albright & Ivey, Inc., Philadelphia, 
as executive art director. 


Rain Check for 
Washed Cars Is 


Service Seller 


3.—A unique 

car owners on 
has been success- 
fully inaugurated here by Clark 
Smith, Tide Water Associated Oil 
Company service station operator, 
who “insures” washed cars against 
rain by issuing rain checks. 

Aimed to overcome sales resistance 
inherent in the cry, “every time I 
have my car washed, I know it’s go- 
ing to rain,’ Mr. Smith gives every 
customer of his car washing service 


Phoenix, Ariz., Nov. 
method of selling 
washing service 


a rain check, valid for the ensuing 48 
hours. Should it rain within that 
period, Mr. Smith will wash the car 
again without charge. 

Helped by the fair weather climate 
which prevails here, Mr. Smith re- 
ports that of 3,000 cars washed so 
far, he has had but 50 customers 
collect on the rain insurance policy. 


Five Name Martin 


Interstate Printing Service, Bigler- 
ville, Pa.; Mutual Fabric Company, 
Binghamton, N. Y.; Spectrum Spe- 
cialties, Ine., Brooklyn; Lawrence 
Knitting Mills, New York, and the 
sales department of U. S. Patents 
Mfg. Company, New York, have ap- 
pointed Martin Advertising Agency, 
New York, to place their newspaper 
and magazine advertising. 


New Firestone Line 


A complete line of latex and 
sponge rubber products, including 
latex thread, adhesives, battery sep. 
arators, rubber cushions and uphols. 
tering material for buses and Pull. 
man cars, will be manufactured by 
the Firestone Tire & Rubber Com. 
pany in Fall River, Mass., where the 
company has just purchased the cot- 
ton mills of the American Printing 
Company. The Firestone Rubber and 
Latex Company is being organized to 
operate the new factory. 


Adds “Metal Industry” 


Associated Business Papers, Inc.,, 
New York, has admitted Metal In- 
dustry as a new member. This brings 
the association’s roster of business 
papers to a new total of 15S. 


ad re 
sme you should ré 
zine 


" Reading 
l palue to 


4 


Aa 


WEEK? * * 
real financt4 


”” 


That conversation is imaginary, but the remarks are not. 
Every one of them is an actual, direct quotation from let- 
ters in our files. And there are many, many more like them. 

The Business Outlook reports and interprets in brief, 


readable form an accurate picture of business conditions, 


it re 
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of market conditions, and their probable trends 
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invaluable service, but only one of many reasons why 
BUSINESS WEEK calls by invitation on nearly 100,000 
business men each week — and why those subscribers pass 


their copies on to their associates — resulting in an audience 
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Dental Society 
Lays Stress on 
Choice « of Food 


Chicago, Nov. 3.—Believing that 
“on ounce of prevention is worth a 
pound of cure,” the American Den- 
tal Association in its educational 
radio programs, is giving the food 
industry heavy marketing support, 
Dr. Lon W. Morrey, in charge of 
this phase of the association’s work, 
revealed today. 

Outlining plans for forthcoming 
weeks, Dr. Morrey reported that the 
association had gained a highly fav- 
orable reaction both from dentists 


and the general public to the his- 
torical slant the association is util- 
izing in its programs, stressing the 
importance of proper foods in dental 
culture. Future programs will be 
titled “Teeth of the Sudanese” and 
“Dental Conditions Among the Abys- 
sinians,” and these will be similar 
to one broadcast in the past con- 
cerning dentistry among the Arabs. 


Child Education Stressed 

These historical programs will be 
interspersed with others such as 
“Helping Your Child to Success” 
and “Dentifrices and Mouthwashes.” 
The principal objective, Dr. Morrey 
pointed out, is in building the im- 
portance to the child or adolescent 
of early care of diet and teeth. The 
use of proper foods is emphasized as 
well as the desirability of keeping 


the teeth clean and free from decay 
in order that he may avoid the more 
expensive repair work in later life. 

At present the association con- 
ducts two sustaining programs 
weekly: one over Station WBBM, 
Chicago, and another over a Colum- 
bia Broadcasting System network 
covering all states but the Pacific 
coast and New England. It is pos- 
sible, Dr. Morrey said, that the asso- 
ciation’s radio effort may be ex- 
panded in the future, both in cover- 
age and in the amount of time on 
the air. 


Stran-Steel Appoints 


Stran-Steel division of Great Lakes 
Steel Corporation, Detroit, has ap- 
pointed Campbell-Ewald Company, 
Detroit, as advertising counsel. 


FIC, INDUSTRY 
ADOPT RULES ON 
RAYON LABELING 


Washington, D. C., Nov. 3.—With 
definite provisions for identifying 
rayon content in fiber mixtures and 
using the word rayon in conjunction 
with common fiber names, the Fed- 
eral Trade Commission and repre- 
sentatives of the industry decided 
after a lengthy conference this week 
on rules for labeling and advertising 
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WEEK audience, have made it 7th in total advertising 
pages among a// magazines reporting to Printers’ Ink — 
Ist among magazines addressed to business men. 


This attractive new gift package of Yard- 

ley of London introduces a compact and 

lipstick companion for the company's 
latest perfume, labeled Bond Street. 


rayon and rayon products. 

Most of the new rules have been 
drawn up under existing statutes 
which are general in scope and com- 
pulsory. In the complete dictum, 
they get down to as fine a point as 
the kind and proportion of fibers in 
fabrics. 

The agreement provides that the 
word “rayon” is understood to be the 
generic term for manufactured tex- 
tile fiber or yarn produced chemic- 
ally from cellulose or with a cellu- 
lose base and for thread, strands or 
fabric made by this process. 


List Compulsory Rules 


It is an unfair trade practice, 
under the agreement, to advertise, 
brand or label this product as not 
being rayon, as being something 
other than rayon, or without dis- 
closing the fact that such material 
or product is rayon clearly and un- 
equivocally “in the invoices and 
labeling and in all advertising mat- 
ter, sales promotional descriptions 
or representations thereof however 
disseminated or published.” 

The compulsory rules prohibit use 
of the words silk, wool, linen, flax, 
or cotton in connection with any 


fabric containing rayon. Neither 
may the industry use the words “taf- 
feta,” “chiffon,” ‘velvet,’ “crepe,” 


“georgette,” or any other term “as- 
sociated in the minds of the pur- 
chasing or consuming public with 
silk, wool, linen, flax or cotton, ex- 
cept when the word “rayon” is also 
used, such as “rayon taffeta.” 


Must Tell All 


In cases where the fabric is com- 
posed of a mixture of rayon and 
other kinds of fibers, full disclosure 
is to be made of the rayon and other 
content and it is an unfair trade 
practice to conceal the presence of 
any rayon constituent, “having the 
capacity, tendency or effect of mis- 
leading or deceiving purchasers or 
the consuming public.” 

Among the voluntary rules, the in- 
dustry urges the practice of dissemi- 
nating, through tags, labels, adver- 
tisements or other publicity, accu- 
rate information as to the proper 
treatment and care and cleaning of 
rayon or rayon products. 


MAIL-O-GRAPH CIRCULARS 


BACK UP YOUR ADVERTISING 


For 100% distribution and mass coverage 
of prospective customers, and for smash 
mass advertising to back up the dealer, 
MAIL-O-GRAPH printed circulars are just 
the thing. They give your advertising a 
‘personal touch’; you select your aud- 
ience; and you aid the dealer in obtaining 
100% coverage at the lowest possible cost. 


By using MAIL-O-GRAPH, a new, exclu- 
sive printing process, you cut your print- 
ing costs in half, increase the sales appeal 
of your mass coverage direct-by-mail ad- 
vertising and dealer helps; and you give 
your product that ‘‘worth the money” 
appearance, . For an advertising me- 
dium that reaches the most people and 
does the most good for the least cost, 
MAIL-O-GRAPH circulars stand out as 
“the best.’’ Use MAIL-O-GRAPH ecircu- 
lars and save time, money, and effort. 
; For samples and information, write, 


wire, or phone. 
STAR COURIER CO. Dept. A5 


KEWANEE, ILLINOIS 
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Scheduling Conventions 


While it is currently an evidence 
of sophistication to speak lightly of 
business conventions, and to consider 
them useful primarily because they 
furnish an excuse for a trip and a 
holiday at company expense, it is 
nevertheless true that the various 
meetings held by organized groups 
within the advertising and publish- 
ing fields serve a necessary and im- 
portant purpose in providing an 
opportunity for the interchange of 
ideas, the crystalizing of opinions on 
mutual problems, and the discussion 
of broad general situations of vital 
interest to all members of the indus- 
try. 

The numerous active, carefully 
and intelligently managed organiza- 
tions in the advertising field have 
done remarkable service in welding 
those interested in advertising into 
a common front, and in bringing to- 
gether for free and open discussion 
of mutual problems the _ varied 
groups which compose the advertis- 
ing world. 

Without exception, their programs 
have been carefully and intelligently 
planned, and it is doubtful if anyone 
attending their sessions can honestly 
report that he failed to gain useful 
and practical information and ideas 
of direct value to him in his busi- 
ness. ADVERTISING AGE has consist- 
ently demonstrated the importance 
which it attaches to these meetings 
by reporting them fully. 

But if conventions of advertising 
interests are to perform the _ best 
possible job for the field, and if they 


are to continue to attract a repre- 
sentative gathering of those _ for 
whom the _ sessions are _ intended, 


more attention must be given in the 
future to the arrangement of con- 
vention dates so that there is no con- 
flict, and so that the individual eager 
and willing to attend several meet- 
ings during the course of the year 
will not be forced to miss one or 
more sessions in which he is par- 
ticularly interested, because they are 
held at the same time, or at nearly 
the same time, as the sessions of 
some other advertising organization 
which he also wishes to attend. 

ADVERTISING AGE regularly  pub- 
lishes a “Coming Conventions” col- 
umn, listing all meetings in the 
advertising field, as a service to its 
readers, and association secretaries 
are urged to make sure that their 
own organization’s meeting dates are 
listed here as soon as they are deter- 
mined, not only to inform the field 
at large as to the dates set, but also 
guide in preventing other or- 
ganizations in the field from select- 
ing dates which conflict in any way 
with those already set. Similarly, 
it is suggested that before finally 
determining its meeting dates, each 
association in the advertising field 
check, either directly or through the 
“Coming Conventions” column, with 
all other organizations which cus- 
tomarily meet at the same season. 

In this simple manner, conflicts 
can be entirely avoided, and the 
meetings of all of the associations 
in the field can be of the greatest 
possible benefit to all. 


as a 


Cashing In on Notoriety 


Since the acquittal of John Mon- 
tague (ne Laverne Moore), and the 
announcement of the managerial 
contract which he has signed with 
Bing Crosby’s brother, rumors have 
been rife that Montague would ap- 
pear on one or more sponsored radio 
programs, or would be identified 
with nationally advertised merchan- 
dise in some other fashion. 

These rumors serve to emphasize 
again that advertisers must exercise 
especial care and caution in taking 
advantage of unusual publicity situa- 
tions, so as to preclude all possi- 
bility of damaging the standing of 
all advertising and all advertisers in 
the eyes of the public through undue 
eagerness to cash in on exceptional 
situations of this type. 

An unwritten obligation rests upon 
all advertisers to refrain from using 


for their own advantage any device 
which is likely, in the long run, to 
prove harmful to all advertising by 
providing additional fuel for the 
fires of those who view advertising 
as a social menace and 
waste. 

Thus, it seems to us, 
are bound, in such as those 
represented by the current Montague 
affair, to examine every facet of the 
situation with extraordinary care, 
particularly from the standpoint of 
whether anything they may do re- 
flects on the good taste or good judg- 
ment of advertisers and advertising 
in general. 

Advertising is too big and too im- 
portant, and has too much at stake, 
to take any chance of vitiating pub- 
lic confidence, no matter how attrac 
tive the immediate advantages of do- 
ing sO may appear. 


economic 


advertisers 


cases 


INTANGIBLES OF AUTO SHOW PROMOTION 


— Reprinted by special permission of The Saturday Evening Post. 
"They couldn't rent this booth. It's haunted by the ghost of an old Pope-Toledo. 


Ad-libbing 


Length of Copy 

Being tired of reading other 
people’s surveys, Cahn, Miller & Ny- 
berg, Baltimore agency, took the bull 
by the tail and made one of its own. 
The purpose, it explains, was to add 
new fuel to the long vs. short copy 
fire. Here’s the story, as printed in 
“Advance Proof,” the agency’s 
snappy house organ: 

“We took a magazine that carried 
the ads of eight of the largest adver- 
tising agencies in the U. S. Now 
here’s a case where the boys, who 
should know all, were each spending 
$1,400 of their own money. 

“How long was the copy? Aver- 
age ad was 340 words. Two were 
over 600. One was only 62. 

“Conclusion — advertising 
persuade as well as attract. (When 
you buy something you want to 
know all about it, don’t you?) Copy 
should be long enough to attract. 
persuade, sell. If it’s interesting 
never fear—it will be read.” 


Pecan Merchant 

One of the most unusual and as- 
tute roadside merchandisers’ in 
America is Mr. B. Lloyd, eminent 
Georgia pecan merchant. Mr. Lloyd 
operates principally for the benefit 
of those fortunate souls who pass 
through the Georgia countryside. 

He does the best job of exciting 
and sustaining interest right up to 
the point of sale with his roadside 
signs that we have ever seen. For 
300 miles north and south of his 
stands his huge signs greet the 
motorist, hitting him time after 
time with frequency and force. 

Deliberately, no doubt, his signs 
look amateurish. His lettering re- 
sembles the first efforts of the high 
school freshman in a mechanical 
drawing class, and his paintings of 
pecan trees and surrounding scenery 
would win no prizes in the art 
salons. But, take it from Mr. Lloyd, 
they do a job. 


must 


Real Copywriting 

What appeals to us as one of the 
most effective pieces of copy we have 
ever seen appeared over a box num- 
ber in 420-line space in the Green- 
wich, Conn., Press the other day. It’s 
so good we’re reproducing it in full: 

“Is there a father in Greenwich 
who wants to give his son a real 
business chance?” the headline asks. 

“T am a large taxpayer in Green- 


wich. I think I will check up satis- 
factorily at the banks, clubs and 
stores. 

“Becoming interested two years 


ago in a patented article of real 
merit that can be made a leader in 
its $35,000,000 field, I invested quite 
a sum in equipping a modern plant, 
and promoting and advertising the 
article, selling to high grade stores. 

“Mistakes in production were 
made, costing time and money, but 


a fully perfected article was finally 
developed and is now on sale in 
many large department stores from 
coast to coast. 

“Factory management is now of 
the best; the advertising is in com- 
petent hands; sales management will 
be strengthened shortly through the 
addition of one of the outstanding 
sales managers in the industry. 

“Capital is needed only for sales 
promotion and advertising—not for 
factory or machinery, or to ‘bail out’ 
anyone. 

“Maybe you have recently sold out 
your market holdings and have the 
proceeds in the bank! Why put it 
all back in a government regulated 
‘heads-they-win-tails-you-lose’ stock 
market! Why not get a real run 
for your investment, and at the same 
time give your boy a chance? 

“Tf he is clerking now’ or in some 
place where his future is doubtful, 
why not make him a part owner of 
a real business? 

“If he graduates next June, why 
not have a place ready for him in 
this overcrowded business world 
with its huge unemployment? 

“T want such a youth as a partner. 
Do you want to talk with me?” 


Chicken en Cocotte 

This is the sad, sad tale of Spring 
Chicken en Cocotte, Parisienne, as 
presented to unwary patrons of din- 
ing service on the Big Four, New 
York Central System road, last week. 
The cast: Patron, Waiter, Steward. 


Patron (to waiter): This Spring 
Chicken en Cocotte, Parisienne 


sounds good to me. What is it? 

Waiter: I don’t know, suh. 
some kind of chicken. 

Patron: But don’t you know ex- 
actly what it is? (Waiter shakes his 
head.) Then why not ask the chef? 

Waiter (proceeds to diner’s 
kitchen and returns gloomily): I’m 
sorry, Suh, the chef just don’t know 
exactly what that is, but it’s good, 
suh; several people have had it. 

Patron: It must be good, if the 
chef doesn’t know what's in _ it. 
Where’s the steward? 

Steward: Did you call me, sir? 

Patron: I certainly did. I want 
to know what this Spring Chicken 
en Cocotte, Parisienne is and neither 
your waiter nor your chef can tell 
me. What is it? 

Steward: I’m sorry, sir, I don’t 
know exactly. Let me talk to the 
chef. (Disappears into kitchen, and 
returns in five minutes, smiling 
cheerfully.) Why, that’s just chicken 
in gravy, sir. Shall I order it for 
you? 

Patron: Well, dammit, if Spring 
Chicken en Cocotte, Parisienne, 
means chicken in gravy, why doesn’t 
it say so on the menu? 

Steward: I wish you'd tell that 
to the New York Central, sir. 


It’s 


Information 
for 
Advertisers 


The following documents may be 
secured without charge from com. 
panies sponsoring them, or through 
ADVERTISING AGE, by any national ad- 
vertiser or advertising agency execu. 
tive writing on his business letter. 
head. 


No. 1250. 1938 Market Data and Cir. 
culation, Metropolitan Sunday 
Newspapers, Inc. 

As in previous years, this annual 
study issued by Metropolitan Sunday 
Newspapers, Inc., offers more than a 
statement of circulation. With mar- 
kets the basis of consideration, it 
establishes the relative sales impor. 
tance of different sections of the na- 
tional market, applies circulation to 
these markets, and points out differ- 
ences in distribution of circulation, 
intensity of coverage and limitations 
of circulation. 


No. 1251. WCLO in Action, 


A photographic review of its listen- 
ing area, station facilities, programs 
and merchandising service, has been 
issued by Station WCLO, Janesville, 
Wis. 


No. 1252. Pacific Gold. 


Associated Weekly, the all inclu- 
sive name for the magazine and 
comic sections of 12 newspapers in 
the seven Pacific Coast states, has 
issued this study which provides a 
graphic picture of the Pacific Coast 
market, including buying power, 
sales, readership, and coverage of 
Associated Weekly by states, counties 
and cities. 


No. 1245. Go South for Rural Sales. 

A billion dollar cash income for 
Southern farmers in the first seven 
months of 1937 is reported in this 
folder issued by Progressive Farmer 
and Southern Ruralist, with more 
than a billion yet to come from cot- 
ton and tobacco. Details of the pub- 
lication’s coverage of this prosperous 
market are given. 


No. 1247. The Road to New Car 
Sales in New York. 


The New York Sun has issued this 
report of house-to-house surveys con- 
ducted in 27 towns surrounding New 
York, and shows The Sun’s coverage 
of homes of potential new car buy- 
ers. A year-by-year record of leading 
automobile manufacturers, 1925-1937, 
in the Sun, is included. 


No. 1214. Let’s Cut Out a Sample and 
Analyze It. 
Farmers in the Oklahoma-Texas 
area are enjoying the most prosper- 
ous crop conditions in several years, 


= 


says this folder issued by The Farmer. | 


Stockman. Getting down to cases, 
the folder contains reports on buying 
activity in the wheat section of Okla 
homa, based on interviews with farm- 
ers and dealers. 


No. 1212. Do You Eat 72 Pounds 
Each Yearf 

Census figures show that bakers 
produced 9,307,578,674 pounds of 
bread in 1935—or 72 pounds per per 
son, says this folder issued by Bak- 
ers’ Helper. Tables show the per 
capita value of products, number of 
establishments, and value of products 
from 1879 to 1935, and a state by 
state breakdown for the industry. 


No. 1210. Since 1917. 


This booklet, issued by Chicag? 
Tribune, reports on conditions today 
and traces the changes in the circu 
lations of Chicago daily newspapers 
during the past 20 years. 


No. 1249. 
dustry. 


Seed World has issued two studies 
which should be of interest to manu: 
facturers serving the agricultural 
and horticultural fields. One lists 
the wide variety of items handled 
by the seed trade for resale, with 
the amount of sales in dollars each 
item has produced annually. The 
other determines the items listed i2 
the 76,000,000 seed catalogs printed 
each year. 


Survey of the Seed In 
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a It started with our modernization of the 59-year-old Farm Journal and our intro- 
vol duction of 4-Day Writer-to-Reader service. We made the Farm Journal a fresher mag: 
no azine. And this is what our faster facts for farmers have meant: 

Car 

this TO THE FARMERS Farm Journal's 4-Day Writer-to-Reader schedule brings 
pon 

New him farming facts while they’re still usable... makes him a 
me better farmer ... helps him make more money. 

: 

937, 

TO FARM JOURNAL: Farm Journal's circulation has grown faster than that of 
one the four other leading farm magazines combined... with 
exas | net paid now at 1,333,000! Farm Journal has scored the 
| largest advertising gain . . . in pages, in lineage and in rev- 
| enue ... in the entire farm field! 
ying 
)/kla- 
el T oO AD V ERTI Ss ER % : Greater reader interest has brought intense reader re- 
cia sponsiveness. On many lists Farm Journal leads all other 

publications, general as well as farm, in keyed returns! 
= 
per: 
co There were some skeptics, of course . . . in the beginning. Some said we could not : 
- print and deliver nationally over a million copies of a complete magazine in four days. 
a A few said our faster facts for farmers service would not be appreciated by the farmer 
ba himself. Everybody said “If you can do it, something’s bound to happen in the farm field.” 
C 
oday 
oo It has happened. 


FARM JOURNAL 
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of life and death over the press.| Arizona Republican following ad- 
Fe de ra l Court Such a power is specifically denied | verse rulings in the state court. The VISCOSE WILL BARD QUOTED 
by the Constitution, he said. newspaper field regards the issue of : 
to Rule on Tax In the event that the legislature | Such importance that the publishers A “Spirit” that Spesks for Itself! 
saw fit to levy a confiscatory tax, association dispatched its attorney to GIVE CONSUMER 
on Newspapers Mr. Hanson continued, courts would the scene. pemetoe! 
aie tannins es should I 


Phoenix, Ariz., Nov. 2.—That the 
Arizona sales tax of 1 per cent, if 
applied to gross income of news- 
papers, would constitute an invasion 
of the rights guaranteed the press by 
the Constitution, was argued before 
a federal court here today by Elisha 
Hanson, counsel for American News- 
paper Publishers Association. 

If the legislature can impose a tax 
on newspapers, Mr. Hanson con- 
tended, it can lay down any other 


condition, and thus possesses power 


have authority merely to review the 
question of power, rather than the 
justice of the tax. 

The state attorney-general con- 
tended that the federal court has no 
jurisdiction. He cited a ruling by 
the Supreme Court of the United 
States, which refused to review a de- 
cision by state courts, upholding 
validity of the tax, on the ground 
that no federal question was _ in- 
volved. 

The case in the federal court was 
brought by the Phoenix Gazette and 


Utschig Promoted 


Harold H. Utschig has been named 
Oldsmobile national used car sales 
manager. He has been with General 
Motors for the past 10 years, the last 
three as assistant zone manager in 
Los Angeles. 


Stoddard in ‘New Post 


Carlton D. Stoddard, until recently 
with the Journal-Stockman, Omaha, 
has joined Bert S. Gittins, Advertis- 
ing, Milwaukee, to assist in handling 
the agency’s agricultural accounts. 


FACTS ON RAYON 


New York, Nov. 4.—With the dual 
purpose of improving the attitude of 
the consumer toward all rayon mer- 
chandise and creating acceptance for 
its “Crown Quality Control Plan” for 
Crown Rayon Tested Fabrics, Ameri- 
can Viscose Corporation, announced 
a campaign today to carry identi- 


fication of both yarn and finished 


5: 


ro need no telescope to tell the scope of 

quality io GAW “ore” wean From + 
still te store they're wader test... they're 
ended humkey 0: ae tes! Papoy oy tog . 
quehty mm your cock ails end hu ghitatilla Judge 
your whiskey by the “erase”... buy GaW 4 
“stan” wiusaies todey! They Ge Weil! ea 


© coer Com Bat 


Ger Wise... 


GW "Stak Whiakieo 


._7war Goa Wree 


—.———— oo 


Gooderham & Worts, Ltd., effectively 
takes off a royal Hamlet scene in news- 
paper copy for G&W ‘'star whiskies. 


he Nation's 4th Grocery Market 


Gg Los Angeles is the nation’s fifth city in population, fourth in total 
volume of grocery sales and first in per capita grocery sales among the 
country’s six largest cities. This metropolis of the West outranks New 
York, Chicago, Philadelphia, Detroit and Cleveland in per capita grocery 


volume! 


q Consumer advertising is all-important in this market because of a 
total lack of dealer influence, due to the fact that close to 100% of the 
grocery units here are self-service stores. 


Gg In Los Angeles—the nation’s fourth grocery market—The Evening 
Herald and Express is read by 3 out of every 5 families. This is over 
100,000 MORE families than is reached by the next largest Local Daily 


Newspaper! 


In Los Angeles, it's— 


The 


HERA! 


No. 1 Choice of Advertisers and Readers 


LOS ANGELES i tie 
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fabric to the ultimate buyer. 
According to J. M. Mathes, Inc,, 
agency in charge, the plan is a mer- 
chandising procedure which follows 
through from the yarn to the fin- 
ished product. Only fabrics which 
have been check-tested and approved 
by the Better Fabrics Testing Bur- 
eau may bear the mark of Crown 
Tested Quality and only those con- 
verters and manufacturers of fin- 
ished piece goods who agree to main- 
tain the approved construction may 
become licensees under this plan, the 
agency said. 


Campaign to Consumer 


Starting the first of the year 
American Viscose Corporation will 
carry its identification campaign to 
the consumer through the Chicago 
Tribune, New York Times and a list 
of national magazines including Es- 
quire, Good Housekeeping, Harper’s 
Bazaar, McCall’s, New Yorker, Vogue, 
and Woman's Home Companion. 

The dominant theme of the cam- 
paign, according to the agency, will 
be to tell the buying public the facts 
about rayon merchandise and edu- 
cate them to look for the mark of 
Crown Tested Quality. The adver- 
tising will also stress the wide 
variety of merchandise obtainable in 
Crown Rayon and the protection and 
advantages of tested rayon. 

A campaign in trade and indus- 
trial publications, utilizing both color 
and black and white, and emphasiz- 
ing the same theme, was started this 
week. 


Rogers Appointed 


H. D. Rogers has joined Electrical 
Wholesaling, to be known as Whole- 
saler’s Salesman after the first of the 
year, in a promotion capacity. He 
was formerly with General Electric 
Company, Bridgeport, Conn., in 
charge of advertising sales and prior 
to that did sales promotion work 
with the Chicago Herald & Examiner. 


Account to Golovin 


Willard B. Golovin, Inc., New York, 
has been appointed by London Mid- 
land & Scottish Imports Ltd., New 
York, to direct a national campaign 
for its Braemar sweaters and Glen- 
thistle tweeds. 
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UP 
AT 
THE TOP 


Only one other maga- 
zine Carries more pages 
of food advertising than 
The Family Circle! @ 
More and more advertisers 
are using The Family Circle 
Magazine for one simple rea- 
son—it pays. @ For facts about 
The Family Circle's success in 
interesting 1,477,000 housewives, 
R.S.V.P.—Evans Publishing 
Corp., 400 Madison Ave., New 
York. 


; ; Sere ie E 
Wo | 
ams ¥ ty 
{ - . No 
— 
—— 
aa? A 
/ 
; : 
ae 
| | ig |, 41 your pecbage 
Po * ie dir no 
ht! ‘ dadge your whukey 
by he ret 
- 
HE 5 
: ame ” 4 
~ s_2* 4 
a owt" o> 
- ‘ =. 
a i xy 
. qcew 4 
Eee 
| id ieee : 
. | | = ' a 
j | = sige é 
apices 3 4 P 
‘ pre hanes 
F Pe 
Bes = ‘ a 
aise fo eeeeee—“:C(SYY ee 
' 
| es , 
‘ Pata Se . ‘ ‘ ; : ae eee a: 
fs. ee Pee rate te te ee eee ged I gs We are ee Ra nt ee ree et me ct ales SR a cai er a oe Z pee te a Nn Edin et ane Ty Ag eyeapers 8 GoM aoe ge 
ey 5 ee lee ea ae Pee Mey eer hs Soh ey ok ig et ae hates * Rene ew. aly vy Ge Ne aR SS eco ese Pe | alata “Oe ey rel ee => ol la am ci aR Ne gil ef a aie A a ee a 
% I : re ee ee a ee ee hae ite Eemeremigtes” 0 5 E fe i eRe ee ne Ree ee res te fp ee abe ee ise i pai a) a cee MOTE sie ee a 
: : it Seavey an cee he a Se in eae Siig Sle ta ee eel oy SALAS ae eM RN aie nm gsr NG St 2° a aaa em De areal Te a ER ae oo | Ce 
; > eats j ee pei etude HT. eee Sho aa ee ae ae Wren a 2 bas re eat a o) : Re ene Seah eee es fo eee oii Saal 
‘ si gel hel Sees en. eck s a oe ee as Vege Sal hen acer ola eat ins ia Sac yada ee Sa ae ee pr ay Hes cep eee 23 me obg ee nto SES : — 
, pte pe ape g Be eget Wet, of? PR Ae caine ree PA) ’ yok at Ty ee eee cnr’ yr nn as Pia aa i eae ae ean a PCL Sted coed | am elses ne ee é ; ‘ ae SRS = ae. 5 eee as Sn mp ee rae " 
: ie. Sle) PG aah SM eka area rea pen RM ae Sa at SS al) SOLE Se SIN ea ig RI coh oS ee | Smear a eT a P| So saa Male Sia > 7-2 ce a a i gn ge 
“7h ee ar oe et eet Pie i Shy ee te ty eA mame rah h 2,” fOr Niger ane ae ee ENS Tees foo <a gtre mr ly e l Deis 2 ge eer ppt 2 tt ater el cl 
: aes ty en ead peas ae ae ‘eke a Dc ce gio ae ee Se ta I ee Seaee eg J Se rny t ftR ee nT | eee 3 el gen ce ae 7 
; gem a Spe I Tes le: 1 ere Piece. Se ee ame ae eee ia ei ae sy ee eR Ese as Se a ean eves Se on : 
& ae ie Tyee eo fn a é yates ‘ ‘oo eae Senge " SE Se a ae oe et tt pe a en es es <P pee hte! eee me ee ree ar ee Native oS eat , 
‘ se a en a cae aay A ae - lag TE AEE COMM CNT oP aie : ~ cates a ane Se edie 9 gg = Ret ee hy ah ona 4 
‘ te aie i so eet: at goals i «ER ep aa gai erin es te ae Zo = a ; rear ee ae ny ae Rene - | F ‘ 
ae Vk eee cae cat cg oa : Bes se. or ee : igs on ; aaa at tina a ae as | : N 
' i . ] ‘ a: i its 7. SR ' ‘ pee een nt eae) ee a a as oe ‘ eer A West e iar ye era ae “ | 4 
i 4 Raa i ie : as « ‘ * . tT SS ee ey Mee ecatiy eS * / We ike Rpt: P oteg ; as | a & 
a death ee Ks eo : mid Cd Enea aoe : es = Se ate eae o8 Bi aes j j a < 
ice eBay Peg re fa Bis. i 4 SN Be et Se pee A pein” 3 hia eT eh i sth ed ine / : 
rt ee = “ibis! ack pres creer: oa ete vol” 2 a: ack ee Se eae eae Rea Sore merch ee | “3 = 
pth ae ee es go RS eae pe ce en . ° ae Dadra aici ain gis ames iy oe . als: ae ee. ge es ater t mY 
ey % ee ela ee ee tee oh ar re be P pieces L- ee" te! (eee > Cee peer as = Saat eS a! See Eo. oe Ce ee } } ee 
=e Sessa aes \ ae bar ees ‘ pote is rg ita bey or, aga Pi ae ee une site» I oR + A FO i: OER eee BE aig aye ye 
is ae els TS a ee yt, ei lg : a ) tg AA ft * eee ee ee ye as - yates,” oes OAS gi. See cs UL aye Ne ca aetiee ec | : * 
ee S Apa = ie ae ee. Ane SYN H " o— . ee ” es Mes ume 5 yh Ra 4 aoe oe Eten ap ran cf Ne oe | ie 
Pi 5 a a , Sealed: =: = A a ie, = . ee eg eee a i Ry eM Th” og pen eee 4 i ; 
rel 8 ans ee Z = . eg re ‘ A 3 Dee ee eed eNO ae sy ey —~ <) ee =~ tis. ten Mee Tee es. mee ms ge 
(a Miu a) es, " nectar ¢ Gicix | ting 4 > Se . Ss e S2 f } ~ re ht Re Goa ( ya yo rie aes “ eae gO a | . ge 
et eye ge ate Wi a hang a i Pon (3 a 3 et i aa gd Petar a slo it i ee Bi 2. he ee BEERS 1+ «Fie ee ER Om ey | $ 
Gs Nii Py aA ; ee! en. i ee sit ani > wee e pest Maer ee +! «(°F alae Gon Aether | 
a ; : ‘ i) bee: : w"* 3 Md Bes iat + Bia tn ait se Koi EE a i Ed ogee CR 
: i ae a ~ . ) a ee }% Sz. c ; fat tea —_ 3 oe eat tas is a ei a od , 
: inet a oP ez i hog at % i wy i | ls rec ee | a —_. Cy Ly et, eee Se eee pre See oe het 4 fd 
| Set ae | See eek Poy <0 at eal la - ro tis hs Sl = Ores me vy per, a3 am. 3 Ba Biv Nae ae 
oe Mtehe Wire wits eae aes ge —— hed Ky P B'S . ie oF } ene at a2 Pee = Rais, Narre | 
‘Goes ak cha Fee tg er ane eas lth, aC me aK iP SS : “| "3 i Se ~ i. ae os ra ‘ ems: Pere? Su up slam tral ts 
Be ens atc Vis ee eee cae be aa : (9%) eae 4e% | » hepa <3 . ° UekD os a Mis > f Me a 
Ne) Seige RSS” Fake her ge] AIS tA is} IES 6s ) s. |» Beem > i si ‘ : i eee 
“a= evia Saels te one tee ‘ Ay VES a) tO Yt i -. ran) > "ae > ay 
ee aa “Wo >Da | -~ TZ — Be & CRS -  @>E 
Zs oe opis rr he ae = ~~ ie , & ; eee ey ae . = ‘ eS Fs x = 
es WOR Sat ts i mi ts ae —— 4. ==: ai Rae ae a. tae | ines 
pe cr ie ES {? 12, zg nity on i | i“ | . & = i Be te = } = ip ee ‘1 d 
a eee ei eee 2 <a ee “ caine =|.2 a. Ika @ - Z ie a Rie eC 
ES cc De PME a ies } | 2. Rt Foal yrts “a a: | As 2 Se f es > me 7 oes art i) Eze a cz - Se la 
és ie os Sp bhai Sens eee ee ‘ a . i peag 7 ; Cyr’ he SP ae es be ae UNE . , P = 
: eee Spee sere pany I | } » yey fis} €5 | i} gaa ? ci tk = — re] aT ie : ; ee = § “a i 
ae rie oe ae doaets nea 5 y af |- _* ; ‘5 P vty } oa | $ ‘4 Mug Me) Se * ret g a4 Ms } “ .. ine, . q bed x 
oa 2 id | cae se eb late - a ~E - az 3]5) ee ? Bas | _ 
Cae ere ues , i +l “- eo se ore the — ahs ee SEs = easel - ‘ See C2 eee pt ep 58! > omiee { 7 
eee oe be ae ad i zo = oy were “ aes [ia ~ ) CYR = us Pd r fer bf} $3 an . 4 
1 oe ee cs = Bobs Fy ane | . “ai Boy j ay 4 oe ia: oe Ke ee 1\ \ ; zB ay ¥ os ae g Si] Shea 2] : 
oe Fy ~ @- ee ¢e a HY ott } ee {> : pa A a wie | ee’ P| ee vay ete 4 SPS ES 
0 ere, - — ee, Vox) wos WA;| | 7% + os 1. ae ee ent ws i> ’ = 5 2 ae : 
«So sag 7s os Ane Leer! | TOS ve ‘ / 22g [| = “YS el ht \-\- sam _ a od ee 
2 2, i /% . ~~ ; PY; Ali Ar? S 7° } r fusaretj ‘ve +3 FE emg a, Fo. S Oa FONG g ms baj~ a > . - 
es ee 3 (Se =, Mon ; i | By UD. 1 |e Bee - ogee? te Xs sae \? * feo =| > #7 eae WY oy j | aes ~ >. ee x. 
ey Be ae ie at | 4 Swit >i’ i a" a ne > | ea { fiX/% J Lia Be Ao a 7? = ~ : 
F Bo a ae % i t. en eet to 8 9: ee 22 = | ~ oe = i ‘ one ./ st "Ss ‘| 
Bee “7 ‘y Bats =< 2  - i Ss ; -«~ Be nrg a ' ee as eel «| “ae 58 a ai Sc ve om 
. : i oI , ar es, S =: ie. ©, $ ys} a f id ee = Ae 7 ce | — —a ae 2 ¢ a 
— tht Bf asin * % wate -|—//* me eChn.. -| _| - seen oe oe’ SaaS sat = _—— i a iy 
nf = H iz “|” ’ a$ * & 3 ed / eee } © cake oo <= = \ a t? ° cf ig * i <j 
| = eer oe be: Ol _— i a ce oe ! Ge cf eee} oe a ar aon 31 ¢ ‘5 BY “— : | ‘ 
F ie qe] a . Pigg GE eatin’: ) eee) Bie! . errs i Po 4 4 yh wf ° a ey ~ 
ee : ~— —. i - an a ee — oa - ‘ \ . o fp =} Si: = Sea n a jw ) See a pag §, ~ te 
; 3 eg 8 : a t oar y . nen — . 4 — g 7 Pit = - ae 2h< ee, mee a SE te, ~— ad Ss a pee | $3 
é Pree ‘ed ang J H L “ 5 ‘aN ‘ a ie a. a 5 ao | > Sa. nm i > Ae 
— emmy fst OB 7 ByM) IY | S| = Sige >) ES ‘ ae | 
PG ‘ ais ++. | > Be i j 4 j ; ea came he = ~— _ ee Ne 4 ' : rr I Perm Bee oT me Fak 1 Les a 
me ° = ; |: Y 1 oe Ra) yo AS ea aw... -|—\. 2a =) - a ae | --| Bee Pi 
BD: ee ee ae ” | gongs wSe ” a “hs *S Ss} =! Bilge Sayiss a. on “i i f= = +§ | k i 
Bh ch ¥ Speed a ~ f ae ~_ ee 2 Boe a “VS RE CA < tend bee SE ee 3 H -“ 4 ae 
ae I<: Fae Lat] ae = ED SE PN Oe a |= =| ae : 
oo amen ; . ae aa '92ege Dm: fo fe ) y j ‘4 Ae ae | WA = 
Ae ea a Se x ; iss - =3 4 < ll j : = 
‘ : Ss rm p > +7 ane “Ee cy cn ee fers — SD * ees ae | = if a / iia 
Tete > ees >. 4- aoe = AY yee: Seen ‘ . ” gh « BE # i ——— / Bas > lat 
“ig eer: 20 q 24 4 E i ae eames weer — at ee : b Seal sorte ggpagpese hanes a =P :) ae 
ame ~- | Co et Le) eis) Re a a ee Cy a if | yo ee ol =, | Re 
* . Boot -\ <-o hoee oo ae 16 SS ' .6—lUhwhKEC ee Sa ee ee 
bend Beer. Ser’; ; a 2 en “ ua, Oh Veet As { poe st ae . ‘ ae J me) | 
rei, 2 5 coe COT AN BE teres E er mea RE A ee S iWin — seen ee. a | co // ee 
2 See = gent? ye 2 Lee Se ee 2 Saha sonar ~ - > = (fel 1 Bl he - | Feed 4/ Berane ¥ 
= = ! ee bie : ¥ * 2 ~ — 3 } 4 : “ ~ ow Py ee oa 
ae " eo bY a Oy | ~ ee — Se ‘ i{ 7 . ae To + my. 
Pie ep RP | - — - ss | a] a — a ez. Be —|~] ee 
ac Se eet Re LE a =f... . EEE Se 3 ihe: —— = ae oe : =a =) ) 
Sige: ot 
ad es. San 
Ne wast ° 
aia Bi 
ae 
rege ra aire 7 T 
i re 
; - a : 
a \l 
: | 
ms =a seats 
Bick Sie 
eee = 
f° ne 1) 
ka te | rrr 
Pe SE Ths 
po genes 
eas x ens 
P ame i 
eat ¥ es C 
3 ee ween 
He re lee 
4 tak eco 
San cea 
plein aoe 
= po inp? 
‘oe pee soem iceman tenia 
: —————————————————————————————— 
fs c = i f 
7a eee 
bd Bece 
ie 
fe 
os 
bi ‘ 
ey gp 
Sap Me le: 
CU ee ; 
>: ae ; 
eon hal : 
2 3 
Ee Sees 
a ee 
: C 
ot 
Pe 
: if fin See 
i 
: os . 
| 
a 
- r: Asad 
De 
tiie, Bar ey 
me eels - a = : pee 5 5 aaa Se ae we oi ae ae ee Ts ae AS SHS rls F a a wat : i z p 
Saan _ rig hat a ta i SF eS aI Cees CARN a een Petar Ne Sea Tee * 
ex er 5 j ee r aa “'. Sy Ago eee at Sees 7 eee, c THE 
Bike : es: : i ee 
ieee ; : . ; 
ee : ILY L 
ope ite Eyer - : Fa 
oes set a A 
eee Bat! os ae ate a | 
to oS es is Fein a 
Pe Sct = yee bas hy a 4 
f 2 aa ete el ‘ eae: is 
Sy oie eee ge a ea oe % 3 
Ct, Daas ts ae fo te a ‘ ae : : 7 ene i ei 
ais e. tat BLOCK AND ASSOCIATES © tA” 
se : ot ae i . eT CR yA Sa TY RO K es 4 ey fe : : a 
ae a : ‘ ‘ . nlp 
k fae he eon * & heed ed A ” 
Se Ae L - ~ 
ey he 
ge Loe ay . 
fa m ae . 
Bye i 
Riis ga aie r 
Bray py ves be P © : ae 7 3 fa f ‘t : 
Re . : } . : : 7 eee is 4 : a 2 Becta, om Sate foe Made Se AN oe ge Bu At Soil AR nae ee , ms aaa =i Res : Gi eS . piety Wei ak NES oe act : tone Pi besy 2 : ae ar Pag! Rete ericy Foie ¥ n 8 es, “ e's ws 4 ai P an gwen ; 
_ yrs a = ; ‘ . , . 5 


is 


: 


iS nA SE sat 


c- % 
November 8, 1937 ADVERTISING AGE ; 15 


26,000.00 Movie Fans ‘ 


in “DECEMBER and JANUARY’ 


OUTDOOR ADVERTISING 
DELIVERS PACKED HOUSES 


These are peak months at the movie palaces 
—just another proof that people nowadays 
“go places” in winter! The movies, demand- 
ing fast action, are large users of outdoor 
advertising —just another proof that this is the 


medium for quick response in all seasons! 


Put these two significant facts together, and 
they'll start you thinking straight to this con- 
clusion: Now is the time to plan your outdoor 


advertising to win increased sales. 


OUTDOOR | 
ADVERTISING 
INCORPORATED 


60 EAST 42ND ST.,NEW YORK 
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cake followed in order. Then the|was over last month, the demon 
dog-owner was asked if he thought | statistician sat down with pencil and 
e . candy, crackers, ete., were good for paper and arrived at these figures. 
O 1 C e O e V e r 1 ra e r the dog. And the majority said no! 


Jameson Repeats on 
Ist Edition Package 


To the Editor: Every now and 
again some outstanding merchandis- 
ing thought and the crystallization 
of such thought appears in an indus- 
try. 

We believe that such a happening 
has occurred in the liquor industry 
and the evidence of “long life” for 
this development we feel is particu- 
larly interesting. 

Carrying out the same idea which 
won honors in the All-America Pack- 
age Contest in 1935, William Jame- 
son & Co. has redesigned its “first 
edition” Christmas package and is 
offering it again this year. 

The first appearance of ‘Ten Years 
in the Irish Free State,” encasing a 
bottle of 10-year-old Dublin Irish 
whisky, scored a tremendous suc- 
cess. It was impossible to fill the 
quantity orders which came in the 
week before Christmas because of 
the time necessary to produce the 
package. Anticipation of a similar 
situation this year led to our refine- 
ment and repeat presentation of the 
package, and we believe results will 
prove the value of continuing use 
oft an idea which makes an outstand- 
ing original hit. 

A. C. EBBESEN, 

Merchandising Manager, William 

Jameson & Co., Inc., New York. 


Suggests Retail “Rate” 
Tip from Newspapers 


To the Editor: Food packers and 
manufacturers used to play grab- 
bag all of the time, but the game is 
over now and most of them are glad 
of it. Before the Robinson-Patman 
law, the manufacturer who wanted a 
new product introduced or an old 
one promoted in a territory had to 
shut his eyes, pay an advertising 
allowance, and take what he got in 
the way of promotion, displays, ad- 
vertising, etc. 

He got his money’s-worth — some- 
times. But he kept on making allow- 
ances for advertising, because he 
knew that no matter how much space 
he used in newspapers, or how many 
hours of radio time he sponsored, 
his advertising dollars would not 
pay the highest dividends unless the 
majority of stores stocked his prod- 
uct, and unless the customer was re- 
minded of it when she went into the 
retail store to buy groceries. 

The manufacturer wants point-of- 
purchase promotion today. It is still 
the most important single link in 
the entire merchandising chain. He 
is willing to pay a dollar for a dol- 
lars worth of promotion, and he is 
especially eager to have his product 
displayed from time to time in the 
chains, voluntaries and co-operatives 
that handle 50 to 70 per cent of the 
food movement in American cities. 

These voluntary and co-operative 
groups might well take a hint from 
the newspapers who support them- 
selves with revenues collected for 
advertising messages published. The 
newspaper break their space into 
various size units so that a big seller 
or a little seller can purchase an ad- 
vertising campaign to fit his pocket- 
book. There is no guesswork about 
a newspaper rate card—and there 
should be no guesswork about the 
promotional services offered by retail 
groups. Chains, voluntaries and co- 
operatives can set up their own rate 
cards: what point-of-purchase pro- 
motional facilities they offer, how 
much they cost, and what guarantee 
they give that the manufacturer will 
get what he buys. 


GoRDON C. CORBALEY, 
President, American Institute of 
Food Distribution, Inec., New 
York. 


Arctic Veice Has Warm 
Words for Advertiser 


To the Editor: Here’s a little in- 
cident about a client which I think 
will be interesting. A few nights 
ago, B. L. Finn, advertising manager 
of Easy Washing Machine Corpora 
tion, Syracuse, was awakened out of 
a sound sleep by the telephone. A 
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William Jameson Company brings out 


“First Edi- 
package for this holiday season. 


a new edition of its famous 
tion" 


end 
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frantic voice on the other 
shouted, “I’ve just received a 
sage from the North Pole.” 

Mr. Finn, thinking it a practical 
joke, hung up. But the telephone 
rang again and this time the voice 
identified itself as C. R. Hart, Syra- 
cuse amateur radio enthusiast. And 
he did have a message from the 
arctic, . 

It seemed that several months ago 
Mr. Finn had arranged to equip Capt. 
C. J. McGregor with a_ gasoline 
powered washing machine to be used 
on a Polar expedition. And the mes- 
sage Capt. McGregor sent by short 
wave from the encampment in the 
Arctic was: “Greetings from the 
North Polar Region work pro- 
gressing fine.” 

Which may have repercussions in 
an advertising message. 

ROBERT E. ANDERSON, 
Barton, Durstine & Os- 
Buffalo. 

_ v v v 
Exciting Copy Sticks 
Own Head from Files 

To the Editor: In connection with 
the excellent story on page 22 of the 
Nov. 1 issue of ADVERTISING AGE, on 
the 10 advertisements contained in 
True Story’s book, “How to Get Peo 
ple Excited,” I would like to add a 
footnote of clarification. 

Your lead sentence states 
these advertisements were 
out by Daniel Starch and 
Hooper for inclusion in the book. 
This statement is not entirely cor- 
rect. The research files of these two 
organizations were opened and _ per- 
mission was given for an impartial 
selection to be made. 

While no research bureau literally 
measured “excitement values” we 
have felt justified in using that inter- 
pretation-——particularly in the case 
of the Listerine advertise- 
ment. This particular advertisement 
not only had high attention value 
but also a high degree of “product 
identification” as revealed in the 
Clark-Hooper Reports. 

HaAroip CLARK, 

Manager, True 
New York. 
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Progress Reflected in 
“Growth” of Oil Wells 


To the Editor: The new folder 
on Rex oil field chains, produced by 
Chain Belt Company, reflects, 1 


think, an interesting story of prog: 
ress which is typical not only of the 
industry this chain is designed to 
serve. but “depth” of progress of all 
industry which necessitates today 
speedier and more efficient methods 
equipment. 

Remarkable development in the 
drilling of wells has been marked by 
a corresponding deve!opment in the 
quality of the chain used. Bigger 
diameter bores, deeper wells and 
more rapid drilling have constantly 
called for better and better chain. 

When wells were first drilled, the 
chain used was what we call No. 103 
When more speed 
trouble occurred and 


needed, chain 


Letters are welcome. 


was | 


a lot of time was spent around the 
rig with a basket, picking up the 
links of chain which flew in all direc- 
tions every time a ‘ink broke. 

Two new types of chain have since 
been designed following discovery of 
new and deeper fields. And 
stantly the development goes on to 
accommodate faster drilling and 
deeper holes. 


con- 


G. H. Preirer, 
Advertising Department, Chain 
Belt Company, Milwaukee. 


“Interviews” Disclose 
Inside on Dog's Life 


To the Editor: There is a swe'l 
yarn connected to a new product, 
Kandi-Bone, giving the low-down, I 
think, on a dog’s life. 

Before the manufacturers decided 
to market this product, they made a 
very comprehensive survey. They 
started out by interviewing 7,500 
dog-owners. They asked them what 
they give their dogs between meals 
and found out that the most popular 
“5 o’clock tea” for canines was 
candy. Crackers, apples, bread and 


Then the dog-owner was asked if he 
would give a specially prepared be- 
tween-meal snack to his pet. And 
they said “yes” in large volumes. 
After this survey was completed, 
they made a dog survey. Yes, prob- 
ably the first one ever made in his- 
tory. Over 200 pounds of Kandi-Bone 
(15 bone-shaped pieces to every 2 
ounces) was fed to every kind of dog 


alive. No dog was forced to eat it. 
Well, the results of these surveys 
were so satisfying that a national 
advertising campaign was immedi- 


ately decided on. 
And so that is the end of my tale. 
Erwin M. Frey, 
Erwin M. Frey & Affiliates, New 
York. 


a 
Outside Effect Study 
Surprises Insiders 
To the Editor: Close as we are 
to our product, we never dreamed, 
before development of these statis- 
tics following a specia! “buy now” 
campaign, that its manufacture and 
sale could go so far toward providing 
work for so many hands. 
When the campaign, in which over 
6,000 Oil-O-Matics were shipped to 
set a new record for a single month, 


Certainly our workmen profited by 
this record-breaking month. But that 
is only part of the story. Supplying 
fuel oil for the installations means a 
nice outlet for fuel oil distributors. 
But specifically, shipping these in. 
stallations meant approximately 
1,000,000 pounds of freight. To build 
the motors took 1,000 miles of copper 
wire, or enough to reach from Chj 
cago to Denver. Installation requires 
about 18,000 hours of work in the 
various communities and use of 
260,000 fire bricks to build combus. 
tion chambers, 130,000 feet of pipe 
for oil feed lines and 26,000 pounds 
of cement. 

A minimum of 6,500 fuel oil stor- 
age tanks are required, and 12,000. 
000 gallons of fuel oil annually wi}! 
be used. This wou!d make up 1,200 
cars or 25 trains and with 200 gal- 
lons as about the average single 
delivery, it will take 60,000 truck 
trips to supply oil for the season. 

And if each truck travels two 
miles back and forth for a delivery, 
120,000 miles will be traveled, using 
12,000 gallons of gasoline. 

DoN FRANK, 

Advertising Manager, Williams 

Oil-O-Matic Heating Corporation, 

Bloomington, Il. 


MORE CASH INCOME FOR 
SOUTHERN FARMERS IN 1937 


THAN IN ANY YEAR SINCE 1929 


@ South's Cash Farm Income $1,169,000,000 for First 8 Months of 1937. 


—Gain of 30.6%, for South 
—As Against 14.9°/, for U. S. 


®@ More than a Billion yet to come from Cotton and Tobacco alone. 
South's 16,000,000 bale cotton crop to bring $955,959,000. 


@ The South's 1937 Cash Farm Income of over Two Billion Dollars will 
EXCEED that of ANY OTHER YEAR since 1929 and it marks the fourth 


consecutive year of sustained prosperity for Southern Farmers. 


omnes “angiel pia FROM COTTON, TOBACCO and LIVESTOCK soa —ee 


BIRMINGHAM MEMPHIS 
“st — Progressive Farmer 
250 Park Avenue Daily News Building 
NEW YORK Southern Ruralist CHICAGO 


MORE THAN 950,000 A. B. C. NET PAID WITH 1938 RATES BASED ON GUARANTEE OF 900,000 
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All of these stars are in the Young 
& Rubicam radio “family”—in 
shows produced by Young & Rubi- 
cam for advertisers we serve. 


Jack Benny in the Jell-O program— produced by Young & 
Rubicam for General Foods. 


Fred Allen (returning November 17) in “Town Hall 
Tonight”—produced by Young & Rubicam for Ipana 


Kate Smith in “The Kate Smith Hour”—produced 
by Young & Rubicam for Swans Down Cake Flour 


Burns and Allen in the Grape-Nuts program—produced by Young 


& Rubicam for General Foods. 


et he 
{ oe .- 


Mary Margaret McBride in a program produced by Young & 


Rubicam for Minute Tapioca. 


Jack Berch in “Jack Berch and His Boys”— 


produced by Young & Rubicam for Fels- 
Naptha. 


and Sal Hepatica. 


ai 


a 


for The Packard Motor Car Co. 


for 1847 Rogers Bros. 


Lanny Ross and Charles Butterworth (with famous guest stars) 
in “Hollywood Mardi Gras”—produced by Young & Rubicam 


Rosalind Russell (first of several famous stars) who will appear 
in “The 1847 Silver Theatre”—produced by Young & Rubicam 


and Calumet Baking Powder. 


Phil Baker in “The Great American Trouper” — produced by 
Young & Rubicam for the Gulf Oil Corporation. 


Gabriel Heatter in “We, the People’—produced by Young & 
Rubicam for Sanka Coffee. 


J. C. Flippen in “Broadway Melody”—produced by Young & Rubi- 


cam for Pioneer Ice Cream division of The Borden Company. 


Young & Rubicam, Inc. 


Advertising 


NEW YORK + CHICAGO + DETROIT 
HOLLYWOOD + TORONTO + MONTREAL 
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ADVERTISING AGE 


November 8, 1937 


FAA ANALYSIS 
IS MANUAL FOR 
SPIRITS COPY 


Washington, Nov. 3.—A new an- 
alysis of all recent rulings under the 
distilled spirits laws, compiled by 
the Federal Alcohol Administration 
was revealed today as a virtual copy- 
writer’s manual in that portion 
which deals with advertising. 

An advertisement may be any one 
of these things, the analysis indi- 
cates: a dummy display bottle con- 
taining colored fluid which bears a 
distilled spirits label; an empty 
whisky barrel, bearing the name of 
a distiller or of a brand of whisky; 
retailer and consumer novelties con- 
taining advertising matter which re- 
fers to a producer or brand of 
spirits; articles dealing with dis- 
tilled spirits which are reprinted and 
utilized by a producer, importer or 
wholesaler of distilled spirits. 

Statements appearing in distilled 
spirits advertising which have been 
objected to include the following: 
“Now two years old—tastes like 
four,” “It’s the favorite cognac of all 
Europe,” “The original and only 
extra dry rum,” “The rum of His 
Majesty’s Navy,” and in the case of 
an absinthe substitute, “To be used 
where absinthe is called for.” 


Cites Disparaging Copy 


Disparaging copy to which the 
FAA has objected includes: “Only a 
crystal clear rum, free of cloudiness 
of sediment, can be packaged in clear 
glass,” “To put any artificial agent 
in ABC rum would be unthinkable,” 
and “We think there is enough 
whisky in the country today to make 
unnecessary so-called blends, com- 
posed of about 20 per cent straight 
whisky and 80 per cent raw alcohol.” 

It is the opinion of the FAA that 
any advertisement which creates the 
impression that the consumption of 
distilled spirits will contribute to the 
mental or physical well-being of the 
consumer, or that spirits can be 


taken even in moderate quantities 
without any detrimental effects, is 
prohibited under the regulation. 


The use of pictures or illustrations 
of athletes in distilled spirits adver- 
tising was likewise condemned by 
the FAA. 


Gladys Huss to “R. N.” 

Gladys Huss has resigned as New 
York representative of Dental Sur- 
vey, to join R. N., journal for nurses, 
as Eastern representative. She will 
continue to represent Hospital Topics 
€& Buyer and will be locaied in the 
Graybar bldg., New York. 


Forrest to MBS 


Arthur L. Forrest, formerly in 
charge of survey analysis for the Na- 
tional Broadcasting Company, has 
joined the sales promotion staff of 
Mutual Broadcasting System, New 
York. 


Complete Broadcast- 
ing Facilities Wired 
and Transcribed 


TRANSAMERICAN BROADCASTING 
AND TELEVISION CORP. 
JOHN L. CLARK, PRESIDENT 


NEW YORK HOLLYWOOD 


Kresge to Boycott 


Japanese Merchandise 
S. S. Kresge Company, New York, 
has announced that it will no longer 
import goods from Japan. 
“We are well aware that there is 
opposition to the sale of Japanese 
made goods,’ R. EK. Clements, man- 
ager of the New York office, said. 
The company operates 600 stores in 
the United States. 


Campbell Lampee Named 

Lyman Peyton Huszagh, New York, 
French and English 18th and 19th 
century furniture, has appointed 
Campbell Lampee, Inc., New York, to 
handle its advertising. Magazines 
will be used. Rosenbach Company, 
Philadelphia and New York, antiques, 
has also named the agency for a 
newspaper and magazine campaign. 


Doctors’ Help 
Sought in New 
Zeus Campaign 


New York, Nov. 4.—Urging doc- 
tors to “send for complete scientific 
data, showing laboratory analysis of 
tobacco smoking, with actual results 
of Zeus under all conditions,” L. & 
H. Stern, Inc., Brooklyn, has opened 
a test campaign in New York news- 
papers to judge the public reception 
of a new cigaret holder which claims 
to employ a new principle of smoke 
filtration. 

The Zeus holder has a hollow bar- 
rel into which is inserted a spare 


cigaret which acts as the filter and 
needs changing only after 40 cigarets 
have been smoked. 

Using 1,484 lines in the Herald 
Tribune and the Times during a two 
month drive which will extend to 
Dec. 1, copy emphasizes the fact that 
nicotine and tar, ingredients of 
cigaret smoke, have an affinity for 
themselves and that Zeus holder uses 
another cigaret for the filter, thereby 
giving the user the purest and least 
harmful smoke. The medical angle 
is stressed in the copy and doctors 
are urged to investigate the claims. 

Geyer, Cornell & Newell, Inc., 
agency in charge, said the prelimi: 
nary campaign has already resulted 
in placing 4,000 dealers in Greater 
New York. A nation-wide promotion 
is planned for 1938. 


American Artisan 


American Machinist 
American Miller 


American Printer (The) 
Atlantic Fisherman 
Automotive Industries 
Aviation 


521 Fifth Ave. 
MUrray Hit! 
6-2370 


5833 Fernwood — 
Avenue 
HOllywood 5315 


CHICAGO 
333 N. Michigan Ave. 
STate 0366 


Bokers’ Helper 
Bakers Weekly 


Brewers Journal 


TRANSPORTATION © DISTRIBUTION 
Air Conditioning and Refrigeration News 


American Builder ond Building Age 


American Paint Journal 
American Perfumer (The) 


Blost Furnace and Steel Plant 


MEMBERS OF THE ASSOCIATED BUSINESS PAPERS, INC. 
INDUSTRIAL © TECHNICAL @ CONSTRUCTION Brewery Age 


Brick and Clay Record 


Bus Transportation 
Conadian Transportati 


Ceramic Industry 


Chemical and Metallurgical Engineering 


Coal Age 
Concrete 


Cotton 
Daily Metal Trade 


Diesel Power and Diese! Transportation 


Electrical Contracting 
Electrical West 
Electrical World 
Electronics 


Engineering and Mining Journal 


(Classified List) 


Buildings and Building Management 


Construction Methods and Equipment 


Johnson Promoted 


Roy Johnson, formerly manager of 
the miscellaneous household appli- 
ance sales section of General Electric 
appliance department, has been 
named advertising manager of the 
household appliance sales division. 


Mott Ad sameel 


Harding Mott, formerly special as- 
sistant to W. E. Holler, Chevrolet 
general sales manager, has _ been 
named co-ordinator of Chevrolet's 
committee system of operation. 


Levrentaen Joins Post 


Herbert T. Lorentzen, formerly 
with Lupton, Reed & Co., and Young 
& Rubicam, Inc., New York, has 
joined W. L. Post Advertising. New 
York, as account executive. 


Engineering News-Record 


Factory Management and Maintenance 


Fire Engineering 

Food Industries 

Foundry (The) 

Furniture Manufacturer 

Gas 

Gas Age 

Heating & Ventilating 

Heating, Piping and Air Conditioning 
Hide and Lecther with Shoe Factory 
ice Cream Review (The) 

ice Cream Trade Journal (The) 
infand Printer (The) 

iron Age (The) 

Machinery 


Marine Engineering and Shipping Review 


Metals & Alloys 
Modern Brewer 


SOMETIMES YOU CANT SEE 


Municipal Sanitation 

National Petroleum News 

National Provisioner (The) 

Notional Real Estate Journal 

Oil Weekly (The) 

Paper industry (The) 

Paper Mill and Wood Pulp News (The) 
Petroleum Engineer (The) 

Power 

Power Plant Engineering 

Printing Art Quarterly (The) 

Product Engineering 

Railway Age 

Railway Electrical Engineer 

Railway Engineering and Maintenance 
Railway Mechanical Engineer 
Railway Signaling 

Refiner and Natural Gasoline Manufacturer 
Rock Products 
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Crowell Forms 
Bureau to Give 
Consumer Facts 


New York, Nov. 4.—With field con- 
tacts and surveys showing a mount- 
ing skepticism concerning advertising 
and “big business,” Crowell Publish- 
ing Company this week announced 
formation of Consumers Information, 
an organization to disseminate infor- 
mation on the true and admirable 
side of the traditional American con- 
sumer-producer relationships. 

The plans, as outlined by Malcolm 
Smith, promotion manager; Ray Rob- 
inson, research director and Edward 


So MANY men eall...its hard 
to spot the ones who ean help 
you boost sales... 


--- but there’s one group you can depend upon for 
tangible aid whether you buy their wares or not! They are the 
representatives of the dominant business papers possessing a 


specialized knowledge of the markets they serve. 


By dominant business papers we mean publications such as those 
which banded together twenty years ago to form The Associated 


Anthony, Crowell press director, em- 
braces co-operation of newspapers 
throughout the country. Human in- 
terest stories and illustrations are 
to be made available through Con- 
sumers Information to large and 
small newspapers, with approximate- 
ly 3,000 newspapers already having 


requested regular receipt of the ma- | 
' 


terial. 
Now Conducting Survey 


Other phases of the program will 
be developed in accordance with re- 
sults of a survey, now being con- 
cluded by Mr. Robinson, on the ex- 
tent of influence of consumer organi- 
zations and government reports on 
women’s organizations, libraries and 
schools. 


Business Papers, Inc. These publications are the leaders in their 


respective fields solely because of a forthright editorial policy that 
gives their readers a helpful service which they willingly pay for, 


with cash subscriptions, year after year! 


Your customers and prospects look to the A.B.P. publications 
serving your markets for progressive ideas about their livelihood. 
Those strong business papers are influential emissaries that can 


present your sales message economically and effectively, at a 


LOCALIZED COPY 
MARKS BUSINESS 
SELLING DRIVE 


New York, Nov. 4.—Industry’s at- 


interdependence 
tween business as an institution and 
the average citizen gained new mo- 
here this week when 
“Prosperity Dwells Where Harmony 


year by the National Association of 


Manufacturers, was promulgated in 
expanded form for use by individual 
communities throughout the country. 

Aimed at a more personalized 
breakdown by localities, instead of 
on the national basis conducted pre- 
viously, the campaign seeks to en- 
courage community sponsorship of 
industry’s message, to the end that 
the contributions of business to pri- 
vate and community prosperity will 
be brought home forcibly and in spe- 
cific terms. 

Co-operation of the medium is 
sought in the newspaper phase of the 
drive. Spurred on by the use of 
more than 2,000 pages of newspaper 
advertising during the course of the 
campaign last year, the NAM today 
sent to every daily newspaper in the 
United States a series of 12 full page 


time when your audience is in a forward-thinking, receptive 
frame of mind. 


A.B.P. publication representatives and their editors stand ready 
to give you the benefit of their intimate knowledge of conditions 
on the buyer’s side of the fence in your markets. You'll be 
amazed to discover how often they can give you a new and profit- 


able slant. Ask the next one who calls and see for yourself! 


THE A. B. P. PUBLICATION REPRESENTATIVE CAN HELP YOU: 


1. Tosense and evaluate significant trends. 7. To translate all available market and sales statistics into 


2. Todetermine market potentials. 


3. To suggest product or package changes. 
4. Tohelp you select and reach your prime prospects. 10. 
5. To help plan sales and advertising strategy. ll. 


terms of your particular problem. 
8. Toscan copy for trade jargon. 


9. Tosuggest new products,or new markets for old products. 


To suggest ways to make sales promotion more effective. 
To help devise practical merchandising material. 
6. Toaid in improving sales and distributive setup. 12. To point out specific sales opportunities. 


™ ASSOCIATED BUSINESS PAPERS wc. 


Impartial measurement 


369 LEXINGTON AVENUE e NEW YORK CITY 


¢ TRADE AND MERCHANDISING « 


Automobile Trade Journal 
Boot and Shoe Recorder 


Chain Store Age—Druggis? Edition 


Authentic facts 

) relating to 

e editorial scope and 
readership analyeis 


industrial Arts & Vocational Educati 
7 Saal 


of reader interest 
i of paid ° ° . 
» eae We will gladly send you a free copy of any member publication 
(Package Manufacturing Journal) Crockery & Glass Joyrna} Sporting Goods Deater (The) Hote! Bullenn 
Sees Metal Worker Domestic Engineering Sporting Goods Journal Hotel Management 
and Leather Reporter Dress Accessories Underwear & Hosiery Review (The) Hotel Monthly (The) 
Ory Goods Economist 
Southern Power Journal Electrical Merchandising 


Electrical South 
Water Works Engineering Electrical Wholesaling 


Timberman (The) Water Works and Sewerage Furniture Record 
Traffic World (The) Welding Engineer (The) Geyer's Stotioner & Business Equipment Topics 


Wood Worker (The) Gift & Art Buyer (The) 


Hardware Age 


Hardware and Metal (of Canada) 
House Furnishing Review 


infants’ and Children's Review 
Jewelers’ Circular-Keystone (The) 


Linens and Domestics 


Modern Packaging 


PROFESSIONAL e@ INSTITUTIONAL @ SERVICE 


Advertising Age 
Advertising and Selling 
American Business 
American Hairdresser (The) 


laundry Age 


Pencil Points 


American Restaurant Magazine (The) Printers’ Ink 


American School Board Journal (The) 
Architectural Forum (The) 
Architectural Record (The) 

Casvalty Insuror (The} 

Catholic School Journal (The) 


Rough Notes 


i\ 


(The) 


National Cleaner & Dyer (The) 
National Underwriter (The) 
National Underwriter Life Insurance Edition (The) 


Printers’ ink Monthly 
Real Estate Record 
Restaurant Management 


Sales Management 


ane Editor & Publisher ; 

Building Supply News Mida’s Criterion Embalmers' Monthly (The) eskondisicaeay Journal (The) 

Canadian Grocer Milk Dealer (The) Hospital Monagement T : 
Chain Store Age—Administration Edition Mill Supplies ee ide 4 


Chain Store Age—General Merchandise 


- Variety Store Executives Edition Petroleum Marketer 
Chain Store Age—Variety Store Managers Edition 


Chain Store Age—Grocery Executives Edition 


Motor Age 


Radio Retailing | 


Chain Store Age—Grocery Managers Edition Spirits 
Corset and Underwear Review 


thy initia! ot Journal 


The 1937 A.B.P. BLUE BOOK brings you a two-edged yardstick 
of media value; impartial A.B.C. measurement of reader interest 
in terms of net paid circulation, PLUS authentic facts relating to 
editorial scope and readership analysis. 


INDUSTRY SPEAKS 


aga 
Protect 


lhe name of 
LABOR! 


Designed for local sponsorship, this copy 
is part of a newspaper series newly re- 
leased by the National Association of 
Manufacturers, to inspire better public 
understanding of business. 


layouts which may be adapted to or 
used as a guide for local participa- 
tion in the campaign. Provision is 
made throughout the current series 
of advertisements for mention of 
each locality by name, with facts 
and figures set down to epitomize 
the importance of local business. 
The “Prosperity Dwells” slogan is in- 
cluded as an integral part of each 
advertisement. 


To Add Radio Outlets 


In addition to the newspaper ad- 
vertisements, the transcribed radio 
feature, “American Family Robin- 
son,” now being heard over 263 sta- 
tions will be continued, with expecta- 
tions that more outlets will put on 
the program as a result of the whole 
campaign’s expansion. Outdoor ad- 
vertising will also be brought into 
play within a few weeks. Ten thou- 
sand poster locations will be utilized 
throughout the country with a series 
of three different 24-sheet posters, 
beginning in December. Motion pic- 
ture films and slides synchronized 
with sound have also been made 
available. 

Reviewing the three years of insti- 
tutional activity put forth to date, 
NAM officials today expressed the 
opinion that their drive to impress 
on industry as a whole the need for 
building up its relationship with the 
public has begun to bear fruit not 
only through performance initiated 
by NAM headquarters but through 
recognition of the need that is dawn- 
ing on business as reflected in the 
prominence given to public relations 
by trade meetings everywhere. 


Urge Active Participation 


Active participation in the move. 
ment by advertising leaders was also 
pointed out. At the last three NAM 
conventions, featured speakers who 
hammered home the need for a con- 
structive public relations program 
were Bruce Barton, chairman of the 
board, Batten, Barton, Durstine & 
Osborn; Arthur Kudner. president, 
Arthur Kudner, Inc., and Raymone 
Rubicam, chairman, Young & Rubi- 
cam, Ine. 


Ds ‘ 

Constructive 
— Informative 
-Profusely 
Illustrated. Your request will 
bring only the book — no sales- 
man. 


PORCELAIN ENAMEL INSTITUTE 
§ 512 No. Michigan Ave., Chicago 


Send me your free book on Porcelain 
; Enameled Signs. 
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Capper Papers 
Incorporated 


After 44 Years 


Topeka, Kan., Nov. 2.—To provide 
stock participation by employes and 
insure perpetuation of his publishing 
properties, Sen. Arthur Capper today 
filed articles of incorporation for 
Capper Publications, Inc., capitalized 
at $1,000,000 and having a $325,000 
surplus. 


All Publications Included 


All of Senator Capper’s varied pub- 
lishing interests are embraced by the 
new corporation. This list includes 
not only the Topeka Daily Capital, 
Capper’s Farmer, Kansas Farmer, 
Household Magazine, Capper’s 
Weekly, and Station WIBW, all 
of Topeka, but Station KCKN, 
Kansas City, Kan., the Kansas City 
Kansan, and Senator Capper’s hold- 
ings in Capper-Harmon-Slocum, Inc. 
The latter publishes Ohio Farmer, 
Michigan Farmer and Pennsylvania 
Farmer. Considerable printing equip- 
ment is also owned by the corpora- 
tion. 

The new move emphasizes a fact 
not generally recognized-—that dur- 


ing his 44 years in the publishing 
business, Senator Capper has oper- 
ated as an individual. 

Incorporators of the new company 
number almost every employe of the 
company holding a responsible posi- 
tion, more than 100 all told. Senator 
Capper is president and treasurer of 
the company and other officers are 
as follows: Marco Morrow, vice- 
president and assistant publisher; 
H. S. Blake, vice-president and gen- 
eral manager; E. C. Nash, assistant 


general manager; L. H. Schenck, sec- | 


retary; M. L. Musson, assistant sec- 
retary; Roy Vogel, assistant treas 
urer. The directors include Messrs. 


Capper, Morrow and Blake, with 
Charles H. Sessions and Philip Zach. 


Marsh in New Post 


Ward Marsh, at one time advertis- 
ing manager of the Ford Motor Com- 
pany, has left the office staff of the 
Detroit Adcraft club to join the edi- 
torial and business staff of the 
N. A. D. A. Bulletin, publication of 
the National Automobile Dealers 
Association. 


Merkle Appointed 


Paul Merkle has been appointed 
manager of the outdoor department 
of Kenyon & Eckhardt, Inc., New 
York. He was formerly with Na- 
tional Outdoor Advertising Bureau, 
Inc., New York. 


SURVEY SHOWS 
STORE SHIFT IN 
CHICAGO'S LOOP 


Chicago, Novy. 4.—The number of 
|cigar stores in Chicago’s loop has de- 
creased during the past three years, 
in spite of the improvement in gen- 
eral business. Fewer shoe stores are 
found in the loop this year than in 
1935. A great increase has taken 
place, on the other hand, in the num- 
ber of hardware stores. 

These facts are indicated by a sur- 
vey made by the College of Com- 
merce, De Paul University, under 
direction of Prof. L. M. McDermott. 
The research is unique both because 
it is confined to the chief retail busi- 
ness district of Chicago, and because 
figures are available for three years, 
thus indicating trends. 

Cigar stores decreased from 202 in 
1935, to 188 in 1936 and 185 in 1937. 
Shoe stores numbered 111 in 1935, 
declined sharply to 97 in 1936 and 
increased slightly to 98 in 1937. 
Men’s furnishing stores have had a 
disastrous competitive struggle, the 


DOUBLE EMPHASIS 
new FRESH note in the Old Quartet 


S 

DARLING. | AM ALWAY, 

FRESHER NEVER DRY 
AND NEVER STALE! 


HOW DRY [ AM! / 
eee can cats Ma dl 


YOU CAN WIN 100,000.00 FIRST PRIZE in OLD GOLD'S 
ew °250,060.00 Cortmor Contest Get cotry blenh und all dotats st any agurette pond 


P. Lorillard Company gives emphasis in 

newspaper copy to its double jacket pro- 

tection theme for Old Golds with this 

cartoon quartet by the famous artist, 
Herbert Johnson. 


number declining from 95 in 1935 to 


87 in 1936 and to 73 in 1937. 


Fewer Opticians 


The number of opticians has also 


shrunk from 52 both in 


1935 and 


1936 to 49 in 1937. Jobbers are fairly 


immune from factors which 
retailers, and the number, 


affect 
36, has 


remained constant for three years. 


into effect. 


/istory: 


NOW WE H 


AVE PROOF! 


Eight months ago, SCRIBNER’S announced adoption of a plan designed to 
promote this magazine’s circulation exclusively among top-income homes. 


With SCRIBNER’S June issue, the new plan, “Selective Distribution,’ was put 


T'o 50,000 selected top-income homes Western Union messengers deliv- 


ered complimentary copies of SCRIBNER’S. 


twelve major trading areas of the country, went also the two succeeding issues. 


other types of circulation promotion—direct-by-mail campaigns, canvassing, 
offers, —SCRIBNER’S virtually abandoned. 


Subscription Increase - - - 34% 
Newsstand Increase - - - 18% 


To the same homes, located in the 


All 
club 


Flere are the results of Selective Distribution in the twelve selected areas: 


Another list of 50,000 upper bracket families in the same areas is now receiving 
SCRIBNER’S by Selective Distribution. 


T<xo additional groups have already been 


selected and will also be covered through this continuous promotion policy. 


The proven success of SCRIBNER’S inethod for promoting circulation among 


America’s top-income homes exclusively inakes possible for the first time in publishing 


COMPLETE COVERAGE OF THE CLASS MARKET 


Hat stores are uniformly successful 
and the number varies little. There 
were 31 such establishments in 1935, 
p2 in 1936, and 30 in 1937. 

Piano stores are fewer now than 
in 1935, when the number was 32. 
The 1936 figure was 29 and that for 
1937, 28. Department stores are un- 
changed in number, 22 holding forth 
in the loop in all three years. Art 
stores change little in number. There 
were 22 such establishments in 1935, 
23 in 1936, and 21 in 1937. Type- 
writer establishments also resist 
change, the number, 16, being the 
same in 1935, 1936 and 1937. 

Furriers must fight hard or die, 
the survey indicates. The 25 such 
stores in the loop in 1935 declined 
to 17 in 1936, and to 16 in 1937. 
Sporting goods stores also have a 
hard time, their number declining 
from 19 in 1935 to 13 in 1936, and 
then increasing to 15 in 1937. 

Many other types of stores showed 
increases in number this year, due 
either to more general prosperity, or 
some factor peculiar to their busi- 
ness. Hardware stores, previously 
mentioned, numbered only 19 in 1935. 
The 1936 figure was 22 and 1937, 29. 


Dress Shops Boom 


Demand for dresses has been re- 
sponsible for a large increase in the 
number of such establishments in the 
loop. The 1935 number was 92. It 
shrank to 88 in 1936, and jumped to 
109 in 1937. Drug stores, numbering 
94 in 1935, declined to 74 in 1936, 
then came back to 89 in 1937. The 
number of liquor stores in the loop 
has increased continuously, the 1935 
figure being 44, the 1936, 46, and 
1937, 50. 

The number of jewelry stores has 
increased constantly, the 1937 figure 
of 58 comparing with 55 in 1936, and 
51 in 1935. Office stationery houses 
have had the same experience, the 
36 operating in the loop in 1935 in- 
creasing to 41 in 1936 and 42 in 1937. 
Hosiery stores have shown a contin- 
uous gain in numbers, while book 
stores have also gained. Florists are 
more numerous than in previous 
years, but novelty and ten-cent stores 
have fallen off. 


Sobol Sponsors Contest 


Sobol Brothers, New York chain 
of filling stations, is sponsoring six 
weekly football contests offering 15 
prizes each week and a grand prize 
of two tickets to the Rose Bowl 
game. National Contest Service, Di- 
vision of Mailings, Inc., is handling 
the judging, and the contest is being 
promoted by Dick Fishell, radio 
sports commentator, and a _ news- 
paper campaign placed by J. Stirling 
Getchell Company, New York. 


Davison with Contempo 


George M. Davison has joined Con- 
tempo Advertising Artists, Inc., New 
York, as vice-president. He was for- 
merly with Higgins & Low, Inc., New 
York. 


Miss McKinney Returns 


After a year’s leave of absence. 
Julia Robert McKinney has resumed 
her former position as account ex- 
ecutive with Martin Fox & Co., New 
York. 


INTERNATIONAL 
PRINTING PAPERS 


Ticonderoga Book 
Champlain Book 
Saratoga Book 


Saratoga Cover 


Lexington Offset 


Made by 
INTERNATIONAL 
PAPER COMPANY 


220 East 42nd Street 
NEW YORK, N. Y. 
CHICAGO CLEVELAND 
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THE SCHOOL THAT 


CANADAS MAGAZINES 


SELL CANADIANS 


HERE IS A GREAT SCHOOL with more than 
1,000,000 classrooms... the homes of the 


readers of Canada’s national magazines. 


THEIR LESSONS are about your products 
... their books are the magazines they read 


and study every month. 


WHAT THEY ARE TAUGHT about your 
merchandise depends upon your use of 
their magazines .. . their knowledge of 


your story has a direct effect upon your 


sales. 


THE NATIONAL MAGAZINES of Canada 
with a combined circulation of 1,029,205, 
give you concentrated coverage of the 
worth-while “‘able-to-buy’’ homes of Can- 
ada. They go straight to homes in every 
community where active demand 1s backed 
by competent buying power. Catering to 


specific Canadian interests . . . regular and 


> 


~~ 


NEVER CLOSES 


welcome visitors to the homes of sub- 
scribers and newsstand buyers . . . these 
magazines provide for your sales message a 
special opportunity to secure friendly atten- 
tion and interest, to awaken response, and 


to create buying action. 


WHATEVER YOUR SALES PROBLEM . . . tf 
it involves the reaching of widespread or 
concentrated markets .. . if it entails not 
only Provincial coverage, but simultaneous 
national coverage . . . the national maga- 
zines have a part to play in it. For the na- 
tional magazines enable you to keep your 
advertising budget at bedrock level, and yet 
merchandise your product so that every 
dealer outlet secures proportionate adver- 
tising support, and your product becomes 
familiar and acceptable in the active markets 


of Canada from sea to sea. 


Canadian Home Journal e National Home Monthly 
Maclean’s Magazine e Canadian Magazine e Chatelaine 


NATIONAL COVERAGE FROM SEA TO SEA 
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Three Stooges 
Take Stage in 
Farina Drive 


Minneapolis, Nov. 4.—The mad 
antics of the “Three Stooges,” Colum- 
bia Pictures’ comedy team, will be 
utilized to sell Farina breakfast food 
to the children of the nation, it was 
today by Pillsbury Flour 
Mills Company, with the promotion 
featuring a motion picture machine 
and two reels of the comedians’ his- 
trionics to be given by dealers with 
two boxes of Farina. 

The Farina offer will be publicized 
through special “Three Stooges” 
matinees during which the children 
will see the moving picture machines 
demonstrated on the screen by the 
Stooges themselves. The machines 
will be sampled at the theaters and 
the children attending will receive 
a cireular directing them to their 
local grocer. 

Although the moving picture ma- 
chine is a paper toy, it is mechan- 
ically perfect. It is printed on extra 
heavy cardboard and die-cut, and 
children are told they can press out 
the pieces and assemble the machine 
without the use of scissors or paste. 


disclosed 


It takes a well-stocked platter to see the 
family through a holiday dinner without 
skimping. And the only way to get a full 
measure of coverage in the Connecticut- 
Southern New England market is to use the 
Station that’s right for the job — WTIC. 


WTIC does a thorough job of reaching all 
of Connecticut, and big slices of Western 
Massachusetts, Eastern New York as well 
as Vermont and New Hampshire. 
4,000,000 people are included in WTIC’s 
primary and secondary coverage areas. As 
prospects for most anything you have to sell, 


Each machine includes two sets of 
Stooge comedy film reproduced from 
actual movies on paper film stock. 
There are eight sets of films avail- 
able and additional purchases of 
Farina are required to obtain the 
extra films. 

Four-color Sree in the 
comic supplements of 23 newspapers 
in leading cities Hedin ree: the 
country will call attention to the 
offer. Pillsbury is also using a daily 
coast to coast program on the Red 
Network of the National Broadcast- 
ing Company. 

Hutchinson Advertising Company 
is the agency in charge. 


Turkey Growers on Air; 


Cooking Methods Told 
Northwestern Turkey Growers As- 
sociation will begin a radio campaign 
Nov. 8 over WOR, Newark, to con- 
tinue through Dec. 29. Each program 
will feature a chef of a well-known 
hotel or restaurant who will reveal 
his favorite recipe for the prepara- 
tion of turkey. 
Edwin M. Phillips & Co., New York, 
is handling this program, with Jesse 
E. Wilkes account executive. 


To Roeding & Arnold 


Town & Country Club Dress Cor- 
poration, New York, has appointed 
Roeding & Arnold, Inc., New York, to 
direct its advertising. 


figures: 15°, 


to 24.37% 
About 


proposition. 


MORE POWER FOR 
FOOD AND DRUG 
BODY IS SOUGHT 


AMA Adds Voice to Demands 
of Administration 


Washington, D. C., Nov. 4.-—A 
more complete protection of con- 
sumer interests through adequate 
amendments to the Food and Drug 
Act of 1906 was urged today as a 
major objective of the Food and 
Drug Administration by W. G. Camp- 
bell, chief of the administration. 

In a report, covering operations 
during the past year, Mr. Campbell 
asserted the administration would 
press for enactment of various meas- 
ures now pending before the House 
Committee on Interstate and Foreign 
Commerce, seeking to strengthen the 
administration’s regulatory power. 

Principal issues involved in pend- 
ing measures are: 

1. Should seizure action to pre- 


they rank like this, according to government 
more spendable income than 
the national average, 23°; more retail sales 
—and 50°,, more food sales per capita. 


As for their listening habits, Ross-Federal’s 
carefully chosen sample shows that at any 
given time 60.72°(, of these prosperous people 
can be expected to tune in WTIC compared 
for the next most popular station. 
You will find, as other national advertisers 
have, that this 149°, greater coverage in the 
Hartford market makes WTIC a paying 


Write today for our new 32 page brochure giving full details on the 
Ross Federal Survey and facts about the WTIC billion dollar market 


Wric 


The Travelers Broadcasting Service Corporation 
Paul W. Morency, General Manager e 


$0,000 WATTS 
HARTFORD, CONN. 


Member NBC Red Network and Yankee Network 
James F. Clancy, Business Manager 


National Representatives: Weed & Company 


Chicago 


Detroit 


New York 


San Francisco 


POST CARD STOPS STATE TOURISTS 


i” mrt wee 


4.000 ~ 


wate rican 


wubwel U.S. Po 


frooking sf 82118 


re f We v4 ome you ¢ a B’ I U won on the Tour Cue Sts 
= Biggest Post C ard ever made ! 


Champion > aper i 
PULP PAPER 


Flare 


LT 


(~ in ton 


Le. 
CHEMICALS NC 


Touring advertising executives, guests of North Carolina's promotion executives, 
were greeted at Canton by this promotional giant post card, erected by the 
Champion Paper & Fibre Company. 


vent distribution to consumers of a 
misbranded product be limited, 
pending court trial, to a single inter- 
state shipment, or should authority 
in the present law to seize all such 
shipments be continued. 


Seizure Trials at Issue 


2. Should seizure cases be tried, 
as at present, at the place of seizure 
or should the trial be heard by courts 
and juries of the producing area. 

3. Should the standard of truth- 
fulness on labeling be changed to 
ban labels only when “misleading 
in a material respect,” or should the 
present standard, banning labeling 
“false or misleading” in any particu- 
lar be retained. 

4. Should an initial penalty be 
set up for false advertising of foods, 
drugs, therapeutic devices and cos- 
metics, or should this be controlled 
through cease and desist orders 
which ‘carry no penalty until the 
date of the order or injunction be- 
comes effective, 


“Fly Swatter” Power Cited 


A further plea for more stringent 
legislation on drug and proprietary 
advertising was sounded this week in 
an editorial in the Journal of the 
American Medical Association, in 
which it was charged that the Food 
and Drug Administration was as 
“inefficiently armed as a hunter pur- 
suing a tiger with a fly swatter.” 

“Under our present laws,” the 
Journal declares, “there is nothing to 
require any ‘firm to divulge the tor- 
mula or to make adequate pharma- 
cologic or clinical tests before plac- 
ing a hazardous ‘patent medicine’ or 
proprietary preparation on the mar- 
ket.” 

The editorial in the Journal was 
inspired by recent widespread fatali- 


ties reported following distribution 
and use of Elixir of Sulfanilamide. 
A total of 60 deaths have resulted 
from use of this Elixir. the Journal 
says. 

Minority Curb Needed 

The magazine comments upon the 
vast improvement among !eaders in 
the pharmaceutical field, but con- 
tends that “unfortunately many 
smaller and unenlightened groups of 
pharmacists and pharmaceutical 
manufacturers fail to recognize the 
importance of high standards in all 
the professions concerned with 
health. It is still possible for such 
manufacturers to place on the mar- 
ket semi-secret preparations, un- 
tested as to either toxicity, potency 
or therapeutic value.” 

“Surely there has been no blacker 
picture of the inadequacy of ow 
present food and drug laws or the 
lack of common scientific decency in 
drug manufacture than that illus- 
trated by this tragic disaster,” is the 
Journals strong, concluding state- 
ment. 


Dorland Gets Pervel 


Dorland International, Inec., New 
York, has been appointed to handle 
the advertising of Pervel Corpora- 
tion, New York, maker of Pervel. 
cellulose material used for dental 
bibs, doctors’ examination sheets, 
towels, curtains and dish cloths. 
Dental and trailer publications will 
be used. 


DEVOURED.... 


21,990,642 Portions of Cereal 


That's only ONE of hundreds of food prod- 
ucts used in the $65,000,000 Camp Market. 
For details write 


CAMPING WORLD, 11 E. 44th St., N. Y. C. 
ep “The National Magazine of Camping” 


DARLR 


carried 1162 


vant! 10 SF// Hote TO BAKERS 


HELPER 


In the first 10 months of 1937, BAKERS’ HELPER 
carried 51.78% of the total advertising pages 
gained by the three audited papers in the field. 


During these same 10 months, BAKERS’ HELPER 


advertising pages. 
HELPER is published fortnightly. 


330 So. Wells Street 


BAKERS’ 


Chicago 
, 


ee ee 


eo 


y 4 . 
ewe: ha ee 


a air kcal ale het 


a ie 


2 ee x 4 2 . 2 oe Ps # Tae = 
4 : an * ei EY ae ‘ ie he . IP gig = / om < ee sali pi i z 
5 eR RRR uf " r, f ~ Z am > om oie - a y By 4 - At 21%. ge ts 3 " st J ee Po 4 ae pr ee a, S 4S “2h eek Pe ie ate ae <x 4 
; et visor suet om “ ie ‘, PIPE cate Ke oP Nie 5 7 bid: is <1 + x SOE Eas ae Re a RS ape matinee > Pe) ee y és ad vie a P a * 4 ~ : . * io abe : 
; on 
. i 
ee —————————_ a 
. c ——————_—_—_——_——— ———_—_—————— - 
. | | ee E 
I 
il Eg eae 
* ‘¢ pe 
, _s 
| Se ° , : 
a es lhe si ete wecit ve 
a | ‘- ? a 
i ae 5 0% 
- ;: | 25 wa, ie 
: on ; ~ a ii 
i = : 3 5 
re wots - £ 
a. , % hd 
. > ¢, 7 
a ™ , * = * % 
i tic ah 2 ab | 
es 
q ne | 
4 
a : 
: 7 , J | 
en , i « | 
7 : naam ae 
: : ag : | 
‘ PO { Zo i e , . if se 
~ a — Z- nti i atin pment a wf Si comma or er Oe... —_ 
3 o = Bet een hak” gore isu i er ll £ 
: “ A ee eer By oP eames AES lac a 
4 e K ae Se 3 Sey es ee “ ee ; : t 
ti ee Ue ge Se ee ee aa | *y, 
, Ar -- as Fe — ry ™ _ - ae 
e : a ae wr; : “ f, otter? Sa = 
sae , o ? re Oo aoe oo ear a + 
ae « “ , ; 2 oe a tbh Ra 
; as : ‘ig @ +e j Sy cee a 
4 3 fe ea Cems op ot Pe ne j . 
Bagg © Ga ae 2°. Sees FE a. Fey ae soa aah pee ak ae et < Ren 2 4 
: he ' ; ps Beh Sure ee: a aii greuaniaind 2 8 ae 4 
j 55 Ss , if : aie ei hs ey nee cae oe ee oa 
4 oe ‘ Pte it Peeper + ee tae ste. ie OU ee p 
PS i Soe | ee eevee 
3 Z 4 , onaid >» iia ss @ , ae ae ai, re i ] 
‘a + et — ae 
Sy ie a pO /. a 18 ‘ ee. - : 
i: 3 fk ee a % j age - 
x : ives ie : oo ja % . ~ = 
*«, ime., Ch Ram i z* *.-i" a ' 
oe ee Cr ea ee: ae eee Sek Sa ag = Re tgs Ree es. 
: , 0 mee or iin ae ot i saith Se : 
: F | Po | - - 2 = 
E oy sensu 
5s “aes 
j he | 
a, i) 
E : P 
: : \ Ne ————EEEEEEEEeEeEeEEEEEEEeEeEeEeEeEeEeEeEeEeEeEeEeEeEeEeEeEeEeEeEeEeEeeEeEeEeE 
7d # ee OO eGOOoroeeoeeooeoeeee 
a jie a alee ———— — — —$— nn wa oo ees 
ree: chau areca tase a eran 
be ae , P 
5 oe | eA Bree : me Ae . % : ms ae ib hee Pal PR Re St sali Ps 
A irae not Raa es a Rie ; “8 je ; ete, oe é ee Re SOR Sal ie Cacia a 
a Od ; ee ta : La se! dae nee exe . ot Utes eae DG Se ee er oo ee ee ; 
ek aa pee int Rete. IS Toa pe ag Re . «bE RR SEUSS I. De oe ance: 3 a OL ee ieee, EME _ SBE aires 
2 ge Pi _ Se OPT te te i BE ee % VME Ss gceene ae Ea ’ gs oo CR PN eae ss rs ‘Sie bMS 2 ae ae, > 
he amy: eal Np aemreg Biss ie ae a F iS Wier aed cates re 0 ey A _ 
(eee fer ne, th < ee as Foi x ee pease” “Sa ee, AS uaa 
SP) Sogn yg PEE Lee eee Oy Le Pi ea, a! hee a ee oe a rae fy 9, a Re a 
oe: oo Sn aires Bee ge yy a pee ih ae i ve Rahs 3 a a es MEM Set eg ae ae ae 
5 ae ie em at eo, 4 ae ee ee eS ie : pene ck eee M 
ee et a tie a” ok ae Pe a i ee “ 4 gh i Sie! A eae Ps Ua Rig? ans aaa 
a Samay Pe, hea Riera PAS. ae | ae : 5 a 7 as TaN, 
ifn eee PE ee pe te ae ee See ots come? 
eases Beas page ate tk Ped 4 a eo ] + Reena ag ges : 
ee eae CLAN: ; coe ote ee . aren : 
Se wae, 5s eine Beet Zee Be aes ™ i tte se % 
a Y Deets ' ia ee _ (OO ele G5 eee a cir @. peel j 
e ; bi) . Geng i ee io Ce Se hrs ee : 
pee EU ei wa 5 : ee a fos : ee eis he nas 
‘ oe Boos! CR aera ts ; a ye. * , cai 
: : el ; ES ea ; ‘ aid y “ Bh: : x i el &t a . 
a ip gga gag oo Se Cae ean : : a or see i! és é ey ele ate a 
RS, "yaar a ‘ nee: eats = a ies 4: 4 gta ee # ed bs 4 he > Fa ae eke ae tas a 
#3 ~ ad ee We are : Bs i sian oar . Rae ¥ ee mer Cree ae 
i bo a. wii, oF Se Ge a _ - a ey Pe i 2 ) . aa at oe ae F 
Et, oat ‘ies Ei gi eee ae ae rea ee é, 11% — it. a EBy Mat A rn : sak 
Ce ae gp Sion TS ng ae ai ll ee eS a ca ee Py : s pee. ae Laas. get yee ‘ 
cet: Sa ine oer Bea 6. ae og +: ; id ee Pre. % Sues ie eee army eases 5 
aa ee ae “ aces ol Ls i — UC —— , 
Te ae PAS SY Oe rr ag ae or pe + Pe ee ee re eS 
BS Sa? oa Se ES OR eR = ; nae % he iia ee aa ie | Fs ae ae 
eee) eee ae Ee a mf e Se ey emeta gta) RE arse 
2 a yg A re j 7 ; > Fy ore eee » nei Pee a SS ee : 
he et a pee SLAP eae ee Se es es : a vs epee tee er Es 
See rey aa on ge a OT eh es, ae ; % A ue i ie eats os! 7 ee ONE San ole at 
x pea ae Ate ane oO - ta ee ; : ARS J ie Op itane hy. ot.) oa rt he 
: i he oe ae ses aa 5 > ed OF Pe a “te ee - Be is Cais ee xu: chy ee ie ist oa wan A 
i 2, Fogle EO : ; i : % 4 i ate 5 Ve: el eg ok he tee a: 
Bs ae! ra gen eae Rhos : Be ie . = ; : alares YEAR ctes ie eames = 
a f , ea ao * eB = of és * Ss 1 a Se & Pee 2 . a tee Ce oe yar ake: i 
eh Se ie alae ec tote tees : Es, eae ot 4 F erty Bh es : 1 ea Sn eset ol di hie ep hae 
4 ¥ et oy Peden RIN a cE ms ye ore Te See Bs ae eae : Ma ee Sgeeae i wes tee 
7 oe) fs ee = ae ae ec Ble = a 3 cc, Me ee SA pred Ag ene eer Ste” Dan 
: 2 preemie’ S“". # a . F es i ‘ Vo ae ? 2k ET Peet, ea eens UAT Ti 3 
4 yao ae ge rs ee ae LE Ae es ee mee Pe in ‘ a a ee | A ed ey a 
Bg a oe ae ime bets r di Sg LOPES oe tm vom F ae * Sab 7 ‘ teen ante eo 
ea eME Pe Oe ee a /,l a ae pe! OO aE 
ts cae: Ore i ee a. ee ee. ae el a. ee 7 eee ame Sik babe ? iat 
Pye eat ee ORME YR een va me 4 AR Bay ee Ra a aS as = coe ce eee a 
E eee anaes an & =, o 4 - Ss eet rns Ss | enero, Semmens SO Hecate 
vi vy, art ae 3) Cane Coe a ak oe Be oa ‘ e* 3 Ouse “7 a aa aces ER 8 ee » ee 
yet oe eo ee nr rime. / . on oie we is Wed oe Re i “ ie os, . * Dalt laae es wus far a ore es 
A fi ae ar gen ee Be ita sages. © + 3 wer, (alias ae os ee ee | 
re t Spas? oo ele ee ee pe rae 2 i ae Mark Mi ee ge ee ¢ ee eee : a, . +S po Sapo?) ae ee 
; en ee ree te aie Se daa Srey ate so Pa ee) St ee Pe es ae ia See eee 
Pree dla ‘ered ae - ge 2 ee ae ee OS a ee 
: “s ‘See ‘ “es peas b a, a Pe ays a & pe. See ie PR a ot 
ri zoe at ee cee x : é ee ss Lb +... ae tire cA eee tio i ; 
z iin e a ea ee 4 ¥ Ge ey Pe | ne s ae ura ue oe Ps 
4 7 See i: J Vere wie ree here Soh a 2 dl wig ¥ ? ¥8gs Gad " B S are UNA ae 
=: BR 2 eee eet te pe eT ht a cide ps Fie ee a .-. = so ne Li i Le 
Pe —— aw i, ) . Tare Lo 
: - bes Mr se. ) oe ee , 
‘ R ag “ae ime pane ee , ‘ a ales 2 dae “hie 
ee : i is " ene dele 
er, t i - ‘ — : “ae ; 
a oe ie i ee : — ay we. ee ae ise oe “Cherie fy gene ; 
FE: ae: pre ca 4 pom a? ¥ P age! ae, % “i = » “Sein a) rad rein: =) iy, aa : ie ee a? | 
: iss ee he = De kis x i a s x Be oes H 
: uF : fee : Ph, gt. a oa ae ee , a oe 
i = was pee A eo eG She oa ai : ‘ on an: Lae 
E : a Co eee a “sti: ‘ i ss v : ne Pe Wier sauee ar eee a 
p Bit 7) a> , A a fi, Brin Bere, emer Ss : aaa f eo ea os ‘ ee ee wie 
ae a. ethic Bes ea ey oa. es rs Sis sealant oe eis ar ye Sa 
: ew Hi n Pics ae + eho ahs a . , 2 ae ‘3 ‘ ; : fa eis a es aed = ha a 
. i me f. a ’ o « ‘ 
rl d a. ils sical Biot pits ues i a neal _— - TOS Se sy ee a 
4 : = Stee ‘ts sens ees Seca pe Souciee ar ad fa ai oe oo SE. pies co: ah Wye ao see lea a jag, . ; 
= Wace . as 
Psi. «he : 
4 5 Se oo 
ao voy aad 
: * | Po 
: Cte 
ie ee 
4 a: | 
: >» 
: lat aay 
? 4 ae 
: Be 
: dpe 
Stel ae 
ae ne ee ——- --- —— 
¥ sais a. — — — SK - —— ——$—___—_-———— 
manne pee 
Ee oe 
4 ee Ee ¥ 
er ey 
bathe gee 
Ser age 
St Cnn a 
ee Pa ae . 
2 Sn: oe : , 
ret at ; é 
se eae eres a 1 ; 
5 ae ae th ak 5 . 
Peis Mane | ; 
ie Beet . : 
bas eee oe Se: ies ames Sens 
; ames gee. ie 
on ne 
tee 
ae re at 2 —— a io , 
oe oe ee ak 
Bi 0 ae 
ee eae 
gi) cals 
pe ns al Q eres 
_ et LL sss a 
ee tt 
én ah iP a . oS acae 
yen e ne 
‘ eres v sae * abe” F 
i.) Se oe 
a poy oe ae . wee 
jolie hn 
ee) . 
naa . 
mee a a 
ets tame bag ; A RD . a ry eee eee 
Tos Paglia 
ae 
See ge 
a 
re a E 5 ae 1 ig 
Re. ee are 
; oe 
a tine 
ate A oe ee re 
ok + ~ ae 
pe: TES 
Ue atk Wes. cm 
ee —_ 
es eis SN * 
Pe eee a ae 
pepe cla Sie 
rea is eee 
She A eae 
Da ed ey es cay a sie 
a a See a ¢ ms a 
P i The A One 8 a : ‘ hater og ¢ ee : ‘ me? ~ ae / A ‘ / } - : a a 
} a tele pe : 2 C 3 PR iL as i 7 We tse pte Ree * re ON sana 7 2 Lire shy eas taaaerahat oe} ee ial, ae ets % eee aeihe Me 
‘So ge ee ae ~ ‘ oe an . ‘ ji F . , wees Ne hale 7 aS 


> adem 


i 
/ 
bi 


i SSIs tia clin ha 


CE an isc A Re er Ot es ech tr eps Dal 


November 8, 1937 


ADVERTISING AGE : 25 


a 
_ 


Supplies Data on 
Questions Like These 


1. 
Where do the leading oil companies stand ? 
—What one oil company has gained com- 
petitively from seventh to third place in 
the past few years and why? 


2. 
What are the considerations controlling the 
choice of brands? How important is price 
— quality — lubrication engineering service 
— tests — reciprocity — machinery builders 
reputation ? 

3. 
Who in industry controls the buying of 
lubricants? How important is the purchas- 
ing agent —the production manager — the 
power plant superintendent — the chief ex- 
ecutive ? 

4. 
Is industry successfully reducing costs 
through improved lubrication? Power costs 
— production costs — labor costs — repair 
costs — replacement costs — depreciation 
costs — oil costs? 

5. 
What is the trend in consumption of Diesel 
Oils — Turbines Oils — Cutting Oils — 
Process Oils — and other specialties ? 


6. 
How successfully are salesmen reaching 
the men who control the buying of oils 
and greases for these plants? 


McGRAW-HILL ANNOUNCES 


Industry consumes 54% of all lubricants. Into this great market went 
51 McGraw-Hill field research men who personally visited 911 plants 
from coast to coast in all major industries except Steam Railroads 
and Marine. In these plants they have interviewed 1,216 engineers 
and executives and carefully studied in detail 4,908 purchase trans- 


actions involving the buying of oils and greases. 


The facts have been tabulated by Crossley, Inc.—independent mar- 
ket research specialists. Summarized on charts—the facts are now ready 
for executives, as well as sales and advertising men interested in the 


World’s greatest market for oils and greases— American Industry. 


McGraw-Hill Piblications 


McGRAW-HILL PUBLISHING COMPANY, INC., 330 WEST 42nd STREET, NEW YORK, N. Y. 
Atlanta + Boston + Chicago - Cleveland - Detroit - London + Philadelphia - San Francisco + St. Louis + Washington 


American Machinist... Aviation ... Bus Transportation... Business Week...Chemical & Metallurgical Engineering... Coal Age... Construction 
Methods and Equipment. . . Electrical Contracting . . . Electrical Merchandising . . . Electrical West . . . Electrical Wholesaling . . . Electrical World 
. Electronics... Engineering and Mining Journal. ..E&MJ Markets... Engineering News-Record... Factory Management and Maintenance... 
Food Industries . . . Industrial Selling... Mill Supplies... Power... Product Engineering... Radio Retailing... Textile World... . Transit Journal 


Catalog and Directory Services —Appliance Specifications and Directory.. .Coal Mining Catalog. .. Coal Mine Directory... Directory Edition 
of Mill Supplies . . . Electrical Buyers Reference-Electrical Contracting Edition... Electrical Buyers Reference-Electrical World Edition . . . 
Food Industries Catalogs and Directory... Keystone Coal Buyers Manual... McGraw Central Station Directory... McGraw Transit Directory 
--»Metal Quarry Catalogs... Official American Textile Directory. ..'Textile World Yearbook and Catalog. 
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Cheney Returns | 
as Advertiser; 


Plan Outlined 


New York. Nov. 4. 
the fold after 
years, 


Returning to 
an absence of several 
Bros., silk and cravat 
manufacturer launched a 
this week, using newspapers 
radio, for its line of cravats. Jay 
Lewis Associates is the agency in 
charge. 


Cheney 


First Necktie Broadcasts 


The program adopted calls for the 
use of two and three line preferred- 
space advertisements on front pages 


of newspapers in cities from coast to 


coast exploiting the slogan: “Cheney 
Cravats—Fit to be tied by gentle- 
men everywhere.” The same slogan 
will be plugged over the air in spot 
announcements, with stations along 
the Atlantic seaboard, in Florida 
and in California receiving first at- 
tention. This is said to be the first 
time that neckties will have been ad- 
vertised by means of radio and the 
initial contracts for broadcasting 
will, as a consequence, be closely 
watched with the view that if the 
advertising “takes” the company wil! 
enlarge the series to include news 


Merged with Troy inside the A. B. C. Troy 
City Zone's 4-mile radius are the communities 
Island, Cohoes and 
Their combined population of 
46,561 residents is greater than that of James- 
town or Poughkeepsie, N. Y., than Rock Island 
or Joliet, Ill., Chelsea, Mass., or Battle 


of Watervliet, Green 
Waterford. 


Creek, Mich. 


When you pick New York State 
markets remember that these extra 
46,561 are just as integral a part of 
the Troy City Zone buying audience 
as the 72,763 persons who live in the 
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Tee giTcnt 
ct 
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or to 


campaign | 
and | 


broadcasts, a type believed to be 
especially interesting to men. 

The company is said to be the old- 
est silk company in the country. 
Decision to resume advertising was 
made following the appointmgent of | 
W. A. Taylor as general manager and 
the subsequent presentation of a 
modest plan for advertising which 
appealed to the management. 


Dairy Uses Outdoor 
June Dairy Products 
New York and Newark, has launched 
an outdoor campaign with “For 
Goodness Sake,” the key idea around 
which its story is dramatized. A. W 
Lewin Company, Inc., Newark, is th: 
agency in charge. 


Company, 


Agency for Chixdown 

Chicopee Sales Corporation, New 
York, has appointed Campbell! Lam- 
pee, Inc., New York, to handle adver- 


tising for Chixdown diapers. News 
papers, magazines, direct mail and 
radio will be, used. H. B. Irvine is 


account executive. 


G-E Promotes Thorson 

Cc. R. Thorson, formerly district 
appliance sales manager in Minne- 
apolis, has been named sales man- 
ager of the electric clock section of 
yeneral Electric Company, New 
York. His headquarters will be in 
Bridgeport, Conn. 


city proper. 


| 
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“RUM RIDES TO 
POPULARITY ON 
MIXER’S POWER 


Ruby Tells How Garioca’s 
Market Was Built 


New York, Nov. 4.—How stress on 
“mixers” phenomenally increased 
sales of Carioca rum was related to- 
day by Walter Ruby, vice president 
of American Spirits, Inc., in report- 
ing a substantial boost in its adver- 
tising budget for the product for the 
coming year. 

Finding that the American people 
generally lacked a taste for rum and 
that the use of the product was fur- 
ther hampered by a prevailing im- 
pression that rum drinks were com- 
plicated and difficult to make, the 
company, Mr. Ruby said, began in 
1934 to cast about for some scheme 
which would quickly sell the rum 
flavor to the American palate. The 
solution hit upon was Coca-Cola, the 


Because they shop in Troy, 
work in Troy, read Troy newspapers they 
must for accurate market appraisals be con- 
sidered as much Trojans as if they lived 

corporate Troy. 
consumers in Troy, comprising New York 
State's lowest cost major market. 


That's a total of 119,324 


Lowest cost because a single me- 
dium — The Record Newspapers, 
Troy's sole dailies—delivers your mes- 


"everybody" for only 10c 


J. A. VIGER, 
—_—— ADVERTISING 
MANAGER 


C ‘anne’ alion 


Stale 


22 ae 


WAITERS' AID 


New York, has 
developed this new combination cork 
and cap opener and pencil, giving wait- 
ers deft advantage in listing orders and 
preparing mixed drinks featuring Carioca 


American Spirits, Inc., 


rum. 


taste of which was found to resemble 
that of rum. Furthermore, it was 
established by experiment that a 
mixture of the two, while delivering 
a punch to the Coca-Cola, left the lat- 
ter’s flavor dominant. 


Dealer Prejudice Dispelled 


Backed by this information, Mr. 
Ruby, with a sales force of some 50 
men early in 1935 invaded the Chi- 
cago market in an effort to have 
taverns there’ stock’ Coca-Cola, a 
product which he found was decid- 
edly disliked by the majority of the 
bar operators, many of whom felt 
that soft drinks had somehow been 
responsible for prohibition and who, 
therefore, swore they would have 
nothing to do with it. Mr. Ruby re- 
ported that this antipathy was beaten 
down within 60 days and that today 
it is the exceptional bar there or 
elsewhere that does not stock Coca- 
Cola as a mixing element for ‘“‘Cari- 
oca Cooler,” featured by American 
Spirits, and for other rum drinks. 

Having created what is believed 
was an almost new market for rum 
by capitalizing on the preferred taste 
of millions for the soft drink and 
who might on those occasions when 
resorting to something stronger pre- 
fer a drink possessing a Coca-Cola 
flavor, American Spirits, he recount- 
ed, increased its advertising in news- 
papers and business papers with the 
result that sales shot up to a new 
high. 

Advertising. Sales Soar 

This affinity of 
sales, he asserted, has caused volume 
records for each to be made and 
broken every successive month since 
the introduction into the Chicago 
bars of the Carioca Cooler. More- 
over, the combination of a workable 
promotional idea and the steady 
plugging of that idea through ag- 


advertising and 


gressive advertising and merchandis.- 
ing has created, he asserted, a year- 
around market for the Carioca 
Cooler, while the promotion by a 
number of companies of rum Collins 
as a substitute beverage for gin col- 
lins has caused rum to be considered 
by many as more of a summer than 
a winter liquor, thus reversing a tra. 
dition of generations. 

With sales of Carioca rum and ad. 
vertising expenditures increased 
more than five-fold in this three-year 
period, and no let-up in sight, accord. 
ing to Mr. Ruby, the company is now 
investigating the potentialities of 
another promotional venture in con. 
nection with tea. As evidence of 
the company’s intention in this re. 
spect are numerous bar aids, such ag 
a small tea kettle on an electric 
plate, and decorated tea mugs, on 
display along with various point-of- 
sale articles on a table in Mr. Ruby’s 
office. 

“We hope to help advance the idea 
that tea is a strong man’s drink and 
to make tea with rum one of the 
most popular winter over-the-bar de- 
mands,” he declared. 


Dec. 3 Selected for 
Stag of Chicago Post 


The annual stag of Chicago Post 
170, American Legion will be held in 
the Celtic Grill of the Medinah Club, 
Dec. 3, E. M. Roscher, St. Louis Post- 
Dispatch, chairman of the stag com- 
mittee, has announced. 

The fee of $5 for tickets will in- 
clude all charges, including entertain- 
ment and refreshments. 


New Aitee Monthly 


Atlas Publishing Company, Inc., 
New York, will soon publish Surplus 
Equipment Market, new monthly. It 
will have a national controlled dis- 
tribution to a selected list of 20,000 
purchasing agents of industrial 
plants. 


Pinders ? 


Goobers — ground peas 


—  pinders — whatever 
you call them, peanuts 
are not only a rich, 


nutritious delicacy; but 
a major crop, an impor- 
tant source of farm in- 
come, in The Telegraph 
and News territory. For 
your share of the 1937 
peanut money, speak 
up now in 


MACON 


GEORGIA 
TELEGRAPH 
and NEWS 


Representatives: 
THE BRANHAM COMPANY 
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Large-Scale 
Buyers... 


on 


.Of industrial products for 
Central Western concerns depend 
the busi 
market news aioe daily in 


Chicago Hournal of Commerce 


ess, financial and 


AND LASALLE STREET JOUR 


per ton. 


NATIONAL REAL 


139 N. CLARK ST- CHICAGO 


How Many Shovels of Coal in a Ton? 


The average home owner will get approximately | 11 shovels of coal 


Over 74,000 modern heating installations and millions of square 
feet of insulation will be used in the new houses that subscribers 
to the National Real Estate Journal are building this year. 


ABC « ABP 


ESTATE JOURNAL 


NEW YOAK*60 EAST 42nd SI. 
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SHELL DEALERS 
TOUR WORLD IN 
MAIL CAMPAIGN 


Toronto, Nov. 4.—The old wheeze, 
“everybody travels but the service 
station man,” is being effectively 
contradicted today by Shell Oil Com- 
pany of Canada, with a novel direct 
mail promotion which is making 
world travelers of its dealers. 

The promotion involves post card 
mailings from foreign cities, ostens- 
ibly sent by dealers to car owners in 
their neighborhoods. While the for- 
eign mailing idea is not new, Shell 
has a particularly fortunate oppor 
tunity to tie this promotion to the 
“World Experience in every gallon 
of gasoline, every quart of oil” theme 
which the company has used in 
newspaper and poster advertising for 
the last two years. 

Hand addressed, the cards bear 
messages which appear to be written 
by the addresser, with a_ small 
“Shell” trade-mark at the top of the 
line dividing the message from the 
address. This is the only printing 
used to promote the company or its 
products. 

“Plus” Results Told 


Cc. W. Chamberlin, advertising 
nlanager, revealed the campaign has 
produced an interest considerably be- 
yond the direct circulation of the 
cards, as evidenced by many requests 


from individuals for inclusion § of 
their names on the lists. Another 
factor has been discussion evoked 


by use of a variety of photographic 
subjects which prompts comparison 
of the “scenes” by neighbors.  In- 
terest Of schools, stamp collectors 
und other special groups, he added. 
has likewise been stimulated. 

The creation, as well as produe- 
tion and distribution details, was 
handled by Ian Seeds, of the direct 
mail division of R. L. Polk & Co., 
New York. The original names were 
procured from the automobile license 
plate records in each province, it was 
explained, with these names al! 
located through assistance of the in- 
dividual Shell stations which fur- 
nished the ageney with the names 
of streets or localities constituting 
their working territories. The break- 
down lists were subsequently checked 
hy the local stations to eliminate 
competitors’ and other superfluous 
lames and correct omissions. The 
agency thereafter attended to the de- 
tails of the mailings which were 
scheduled for London, Paris, Casa 
blanca, Bagdad, Manila and Tokyo, 
With two mailings to a person from 
each city. 

A typical 
resident of 


, 


message, received by a 
Port Hope, Ont., said: 
“The Port Hope Garage has requested 
We mail you photographs from sev- 
eral 


countries around the world. 
Please let them know that you re- 
ceived this one from London. Hope 


you like 


the Eiffel Tower scene.” 


True Story Quiz 
Floors Prof, But 
Students Pass 


New York, Nov. 8.—-When the psy- 
thology professor of one of the 
largest universities in the east sent 
the publishers of True Story Maga- 
4Ine his ranking of the six problems 
reproduced elsewhere on this page to- 
Sether with the rankings of the same 
problems as determined by the stu- 
dents in all his classes, True Story 
—_ embarrassed to discover that, al- 
hough the prof flunked the quiz, sev- 
ral of his students passed with hon- 


Ors, 


“How to Get People Excited,” the 
suman Interest textbook, in which 
rue Story’s editors. having 


achieved the largest voluntary read- 
wine in the history of the printed 
eerie Oe to translate editorial 
a ” € Into advertising technique, 
demic ‘oe judged according to aca- 
lle standards. 
stad (oan tare a copy of this new 
or p ; bend is part of your job to judge 
Sto, Pare advertising. Read True 
ee 2 a advertisement on _this page 
more detailed information. 


(Advertisement) 


Promotes Kleen-O-Dent 


Kleen-O-Dent 
ark, will place through the deGarmo 
Corporation, New York, the promo- 
of its new product, 


tion 


Laboratories, 


Dent for cleaning false teeth. 


cards 


Marlo Opens Offices 
Raoul Marlo, formerly with Colum- 
bia Broadcasting System and Station 
organized Marlo Enter- 
prises, Inc., with offices in the RKO 


WOR, 


bldg., 


Sovereign Visitor, Omaha, Neb., has 
name to the Woodmen 
of the World Magazine, effective with | 


changed its 


will be used. 


has 


New York. 


Changes Name 


the October issue. 


Anybody whose job involves writing 
or judging advertising must be in- 
terested in how various human in- 
terest appeals rate. Because the same 
components that will make people 
read a story or an article will also 
make them read an advertisement. 

True Story’s editors know what 
interests people. How else could 
True Story come into a field already 
crowded with magazines and build 
up the greatest voluntary reader de- 
mand ever seen in the history of the 


printed word? 


And the same standards that mea- 
sure how much interest the mass mind 
has in an unknowing orphan, or a 
boy who-can’t have the car, are the 
standards that measure the interest 
an advertisement will arouse in that 


same mind. 


What these standards are might be 
judged by those who are interested 
enough to study True Story’s new 


THE ONLY MAJOR MAGAZINE EDITED DELIB- 
ERATELY FOR THE WAGE EARNER FAMILY 


STORY 


ote 


te 


= 


New 


Kleen-O- 
News- 
papers, window displays and counter 


soa 


be 


HEAD AGENCY 


James R. White (left), who has been 
elected president of Rickard & Co., 


New York, and Julian Gran, who has 
been named general manager. 


‘TRUE 


Give Prize to 
Clerk Finding 


Error in Copy 


Milwaukee, Nov. 2.—-In a move to 
increase and maintain public confi- 
dence in its advertising, T. H. Chap- 
man Company, a local department 
store, has established a “customer 
protection” policy which utilizes the 
store’s 500 employes as copy detec. 
tives. 

Small, though prominently placed 


insertions, appear adjacent to the 
company’s regular advertising in 
Milwaukee newspapers. These are 


j|headed “1,000 Eyes Are Protecting 


Your Interests at Chapman's.” 

Copy explains that “to the first 
employe reporting any mistake in 
any advertising, window or depart- 
mental sign, we will pay $1,” and 
emphasizes that this offer covers any 
mistake whatsoever. 

Recent awards, this insertion says, 
were made to a clerk correcting a 
sign which read “Queen Olives, 10 
ounces,” when it should have been 
“9 and *% ounces.” Another award 
was made for catching a copy head- 
ing which read “Rayon” instead of 
“Celanese.” 


“Batavia News” Appoints 


Prudden, King & Prudden, Inc., 
New York, has been named to repre- 
sent the Daily News, Batavia, N. Y. 


N WHO DIDN’T KNOW IT—OR 
‘THE BOY WHO COULDN'T HAVE THE CAR? 


a Te 


Get People Excited”. 


book arrives.) 


cpa: Se 
Sep A ER RS 


yi. <n 


Human Interest Textbook, ‘‘How To 


60 appeals published in the last five 
years in a True Story Editorial De- 
partment entitled, “Home Problems 
Forum’’—together with their relative 
ranking in terms of popular response. 
To test your own judgment of the 
effectiveness of the various appeals 
made by the six problems repro- 
duced here, check off the one you 
think has the greatest popular appeal, 5 
the one with the second greatest ap- 
peal, and so on. Send us your rankings 
and we will send you, by return mail, 
the correct rankings as measured by 6 
the mail pulled by each problem, to- 
gether with the book, “How To Get 
People Excited”. (If you feel timid 
about venturing your opinions, tell 
your secretary what your guess is and 
send for the book anyway. She can 
check you in confidence when the 


What shall he do? 


with her and the 


she is earning more. 


work. In ad 


thinks he shou 


not know this. 


against them. 


Excited.’’ 


Match Your Judgment Of Popular 
Appeals Against The Facts 


Exciting stories and exciting advertising have 
the same characteristics. These situations were 
editorial matter but they might have been 


ADVERTISING 


1 Erick’s father is 48 and out of work. His brother and sister, 
just out of high school, can find no work. 

get married. His mother says they will starve if he withdraws his 

woenly coneenioe. Baie : c See ¥ ¢ 

really tried. He sees no disgrace in getting a job through relief. 

They &. He is bitterly eedoaineedia his 


2 Vilma’s mother, a night club hostess, wants to come to live 
with her daughter. 

mother-in-law, whom he has d to bell 

stage, and whom he sees for the first time in his 8 years of mar- 

riage. During the depression years, the mother helped consider- 

It contains the ably in a financial way. Vilma wants her mother to come to live 
th grand-children, who are very fond of her. 

John wants the children to have nothing to do with her 

and will pay back the money when he can. 


3 At atime when they were facing a difficult period, Howard 
let his wife Ruth take a job. f 

salary and he wants Ruthto ag yd job. His real reason is that 
Ruth is earning more than he is. 

her work. With the extra money she wants Howard to stu 

accountancy. She contends that nobody need know that | 


Richard, a high school senior, drives his father to and from 

ition he does ail family driving — taking his 

mother on pee ing tours, to theatres and visiting. The boy 

be allowed to have the car to himself one 

evening a week as a reward. The parents refuse to pe 

the use of the car because they feel he is reckless and irre- 
sponsiblé. Yet they permit him to drive the family. 


Sophie and Morton have an only child, a foster daughter, 
though not legally adopted. Katherine, the daughter does 
Now they must tell her or deprive her of a trip 
around the world. Morton feels they should tell her as she has 
no birth certificate, and sooner or later they will have to 
anyway. Sophie fears that if they tell her, she will turn 


Ben and Sarah have a joint savings account. They 
not to touch the money, except in an eme 
after talking it over. During Ben's absence, S 

who was in dire distres: 
his trust. Sarah contend 
fore her conduct is justifiable. 


Put YOUR Selections On This Score Card 


* $150. Ben feels that Sarah has betra 


..+ Mail it .. . Win, lose or draw, you'll 
get the correct ranking, by return mail, 
in True Story’s new man _ Interest 


Textbook entitled: ‘‘How to Get People 


Erick wants to 
feels they could find work if the 
amily’s attitude. 


ilma’s husband, John, objects to his 


been led to believe was on the 


ow he is earning a g 


uth does not want to give u 


rmit him 


ency, vy aprecd 


lent her sister. 


s that it was an emergency, there- 


TRUE STORY, 122 EAST 42nd ST., NEW YORK, N. Y. 


It is understood that my personal guess will be kept confiden- 
tial, but that the summarized guesses of all your respond 
will be sent to me when these summaries are completed 
yy Please send your book ‘ How To Get People cited” with 
the right ranking for these and 54 other appeals to: 


Name 
Company. 
Addr 
City State 
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Schmidt Backs 
Beer Cookery 
in Newspapers 


Philadelphia, Nov. 4. Though 
United Brewers Industrial Founda- 
tion will continue to rely on free 
publicity for exposition of its “Cook 
with Beer” strategy, another mem- 


ber this week joined the group which 
will push this theme in paid newspa- 
per advertising. C. Schmidt & 
Sons, Inc., has developed a campaign 
in which copy will be divided be- 
tween the orthodox and the new ap- 
peal. 

The latter will be presented in a 
box in each advertisement. Such 
delicacies as beef kidney cooked 
with Schmidt’s beer, spice cake 
made with Schmidt’s beer, jellied 
vegetable salad, sweet potatoes 
cooked with beer, and even bread 
baked with beer, will be described in 
detail, so that the modern housewife 
may give her family some of the 
dishes famous when the United 
States was an infant. 

Al Paul Lefton Company, the 
agency in charge, said that Colonial 
housewives classified beer as a 
kitchen staple on the plane with 
flour and spices. Food consultants of 


United Brewers Industrial Founda- 
tion have dug out some of their fa- 
vorite recipes, which they believe 
will appeal as strongly today as a 
century ago. 


Plan Martell Drive 


Newspapers and magazines will be 
used during the coming year for the 
cognac of Martell & Co., Cognac, 
France. Park & Tilford Import Cor- 
poration, New York, is distributor, 
and Charles M. Storm Company, Inc., 
New York, the agency in charge of 
the campaign. 


Butler in New Post 

Ladson Butler, formerly president 
of Ladson Butler, Inc., New York, 
producer of sales training manuals, 
has been appointed to head the edi- 
torial staff of the New York produc- 
tion unit of Jam Handy Picture 
Service, Inc. 


Davies Returns to WIP 

Major Edward A. Davies has been 
appointed director of sales of Station 
WIP, Philadelphia. He was former- 
ly with John Falkner Arndt & Co., 
Philadelphia, and was _ previously 
WIP program director. 


Agency for Briggs 
C. A. Briggs Company, Cambridge, 
Mass., has appointed Larchar-Horton 
Company, Providence, to direct the 
advertising of H-B cough drops. 


FOOD MEN DRAFT 
MODEL ‘UNFAIR 
SALES’ MEASURE 


Chicago, Nov. 4.—Concerted effort 
by food selling organizations to push 
state legislation to prohibit loss- 
leader selling was revealed today 
when the National Food & Grocery 
Conference committee announced de- 
tails of a model bill drafted for sub- 
mission to state organizations. 

Defining and prohibiting unfair 
sales, either by wholesaler or manu- 
facturer, the model bill, to be known 
as the Unfair Sales Act, would pro- 
vide a penalty of not more than $500 
for violation. Advertising an item 
at a loss-leader price, offering to sell 
or actually selling, would be illegal 
practices under terms of the bill. 

The committee will meet again in 
New York Nov. 30 for a final ap- 
proval of the projected measure. 
Immediately following this, the com- 
mittee will begin work with state 
groups to further passage of the 
measure by state legis'atures, it was 
announced hv J. Frank Grimes, 


Makes 


Agency Head 


GARDENING a 


HOBBY 


Robert H. Crooker is now the Acting Presi- 
dent of Campbell-Ewald Co., famous Detroit 
advertising agency. In years of experience, 
he is the dean of automotive advertising men. 

“Bob” Crooker’s hobby is gardening. For 
years it has kept him fit for the more strenu- 
ous job directing expenditures of many mil- 
lions of dollars. He tells us that through 
Modern Mechanix he has learned of new 
ideas and tools pertaining to his hobby. So 
we count himas one of our important readers. 

Mr. Crooker, like other leading execu- 
tives, can be reached through this outstand- 
ing Magazine of Hobbies and Inventions. 
It covers his natural interests the same as it 
does for the 274,548* other Modern Me- 
chanix readers who regularly look here for 


Garfield Building, Los Angeles + 


all sorts of things for their homes, work- 
shops, sports or pleasure. It's a top-notch 
magazine for an All-Man market that buys 
$50,000,000 worth of goods each year. 

Now with color at $1.60 per page per 
thousand—black and white at $1.30 (A BC 
guarantee) per page per thousand—Modern 
Mechanix is an excellent buy. Telephone or 
write for details. 


* Publisher's Statement, First Six Months, 1937, 250,000 A BC Circulation Guaranteed 


MECHANIX 


HOBBIES and INVENTIONS 


REDUCED COLOR RATES OW INSIDE COVERS 


1 TIME 3 or 4 Colors $600.00 
3 TIMES 3 or 4 Colors 550.00 
6 TIMES 3 or 4 Colors 500.00 
1 TIME Black and 1Color . 450.00 
3 TIMES Black and 1 Color . 425.00 
6 TIMES Black and 1 Color . 400.00 


MODERN MELHANIX PUBLISHING CO. 


1501 Broadway, New York + 360 North Michigan Avenue, Chicago 
1014 Russ Building, San Francisco 
Walton Building, Adanta, Georgia *« General Motors Building, Detroit 


ae 


TIME ALMOST ENDLESS IN WARREN DISPLAY 


Warren Telechron Company, Ashland, Mass., has opened this new factory dis- 
play, evidencing the broad variety of industrial time piece designs available. 


president of the Independent Grocers 
Alliance and committee chairman. 
Mr. Grimes also announced that 
co-operation of leaders in other lines 
of business will be sought by the 
state food organizations. The pro- 
posed measure covers only intrastate 
transactions. Regarding the possi- 
bilities for federal legislation of a 
similar nature, Mr. Grimes indicated 
that action would be gauged some- 
what by success of the move in the 
various states. 

It is hoped, he said, that points 
previously held unconstitutional by 
the Supreme Court, can be avoided 
in future legislation and that a fed- 
eral measure can be worked out 
which would meet approval. 

The model state bill is the result 
of more than a year’s work by the 
committee and the subject itself has 
been a major discussion point ever 
since the termination of the NRA. 
Many combination deals would be 
outlawed by the measure, according 
to section 2(c) which reads: ‘“‘Where 
two or more items are advertised, 
offered for sale or sold at a combined 


price, the price of each item named 
shall be governed by the provision of 
paragraphs (a) or (b) of Section 2.” 

These latter paragraphs define cost 
to the retailer and wholesaler, re- 
spectively, as including the invoice 
price plus freight charges not other- 
wise included, cartage to the retail 
outlet and, for the retailer, a mark- 
up of 6 per cent to cover the cost of 
doing business unless otherwise 
proven that such cost is less than 6 
per cent of the total cost at the retail 
outlet. 

Section 6 of the measure makes 
exemptions for loss-leader sales at 
bona fide clearance sales, when per- 
ishable merchandise must be sold 
promptly in order to forestall loss, 
where merchandise is imperfect, 
damaged or being discontinued, at 
sales for charitable purposes or to 
relief agencies, where merchandise 
is sold on contract to the government 
or governmental institutions, where 
the price of merchandise is made in 
good faith to meet competition, 
where merchandise is sold, as a re- 
sult of court order. 
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TARRANT 
BROADCASTING CO. 


Studios and Offices in the 
Hotel Texas 
FORT WORTH, TEXAS 


SAM H. BENNETT 
General Manager 


RAYMOND BUCK 
President 


THE FORT WORTH MARKET © 


NS ‘ Comprising the 21 Counties Within a 
3 50-Mile Radius of Fort Worth 


POPULATION . .. . 1,061,751 
NUMBER OF RADIO HOMES... 184,230 
NUMBER OF RETAIL STORES... 14,122 

ANNUAL RETAIL SALES. . $322,000,000.00 


KTAT'S Primary Coverage Fits 
This Rich Market Like a Glove! 


Affiliated with the Mutual Broadcasting System 


Write for FREE Market Data 
Booklet on your Company Letterhead 


Get Your Share of this More than THREE HUNDRED 
MILLION DOLLAR MARKET with Advertising over... 


RADIO STATION 


KTAT 


National Representatives: 


FREE & PETERS, Inc. 


New York Detroit | Chicage 
San Francisco Los Angeles Atlante 
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FTC DISMISSES 
PATMAN CHARGE 
IN CHEESE CASE 


Find Shefford’s Discounts 
Abide by Law 


Washington, Nov. 4.—The Federal 
Trade Commission today dismissed 
its complaint charging violation of 
the Robinson-Patman law against 
the Shefford Cheese Company, Inc., 
Syracuse, N. Y., one of two cheese 
companies accused of favoring cer- 
tain large buyers through a system 
of quantity discounts. The complaint 
against the other company, Kraft- 
Phenix Cheese Corporation, Chicago, 
was dismissed July 17. Price and 
discount schedules of these two com- 
panies were said to be identical. 

In quashing the case against Shef- 
tord, the commission said it could 
find no discrimination between two 
classes of Shefford’s customers and 
that any varying price policies were 
found to be based on the necessity 
of meeting competition or services 
and facilities furnished by competi- 


tors, 


Discount Available to All 


In the Kraft-Phenix case, testimony 
revealed that the discount allowed 
to retailers amounted to only % of 
a cent per package, that it was avail- 
able equally to all dealers and that 
it did not tend to injure competition. 

Kraft attorneys also emphasized 
that the company’s discounts were 
promotional in nature and designed 
to stimulate retailers interested in 
building a satisfactory volume of 
cheese sales. Additional testimony 
was introduced to prove that no dam- 
age had been done either to com- 
peting manufacturers or retailers. 


Test Quantity Provision 


Both the Kraft and Shefford price 
schedules were based on differences 
in quantities purchased and were se- 
lected for testing provisions of the 
law permitting price variance based 
on quantity purchases. The law fur- 
ther provides that the varying prices 
must be governed, however, by actual 
savings in cost of manufacture, sale 
or delivery. 

It is indicated in these decisions 
that price and discount schedules 
similarly constructed to those of the 
cheese companies would not be 
opposed or questioned in the future 
by the FTC. Another provision of 
the law, permitting varying prices 
to meet competition was successfully 
utilized by the Shefford company in 
its defense. 


Knepper Rejoins Empire 


Julius Knepper has resigned from 
Graphie Arts Typographers, New 


York, and has rejoined Empire State 
Craftsmen, New York. 


7 estsoniges 


"US" POSTERS 


Accuracy of Color Repro- 
duction. 


Enduring beauty of color 
—sun-tested inks. 


Skilled artistry of experi- 
enced craftsmen. 


Modern facilities — up-to- 
date processes, 


Long runs or short runs. 


Distribution service to lo- 
cal posting plants. 


1 Jl & WON 


A complete Poster Organi- 
zation, 


For Your Next Poster, Call “U-S.” 


NBC to Build New 
Hollywood Studios 


Construction of new broadcasting 
studios for the National Broadcasting 
Company in Hollywood has been an- 
nounced by Lenox R. Lohr, president. 
The new broadcasting center will 
typify the latest in radio engineering 
and studio construction progress. 
Provision is to be made for ample in- 
crease in studio and office facilities 
and for television studios. 

The new studios were designed and 
planned by O. B. Hanson, NBC chief 
engineer, and the company’s design 
unit, working in co-operation with 
the Austin Company, which wil! erect 
the structure. 


“Direction” Starts 


Direction is the title of a monthly 
magazine of news, art and politics 
which will appear for the first time 
in December. Eliot M. Stark, for- 
merly with United Artists; David 
Cusick and Maus Darling are in 
charge of business, circulation, and 
promotion and advertising depart- 
ments, respectively, in the New York 
office at 125 W. 45th street. 


. ” 
Gets “Evening Post 
Evening Post, Worcester, Mass., 
has appointed Small, Spencer & 
Brewer, Inc., New York and Boston, 
as national advertising representa- 
tive. 


Chipso Contest 
Offers Solution 
of Gift Problem 


Cincinnati, Nov. 4.—Offering con 
sumers an opportunity to solve their 
Christmas gift problem by entering 
Chipso’s daily contest, Procter & 
Gamble Company will distribute 750 
Benrus shockproof watches with a 
retail value of $37,425 in one of the 
largest consumer contests ever con- 
ducted for the product. 

Strong emphasis will be given 
Benrus watches in newspaper, roto- 
gravure and Sunday magazine con- 
test copy. Actual size pictures of the 
watches in color, retail price tickets, 
a Christmas scene showing the happy 
effect of a Benrus gift, and Benrus 
endorsements by Al Williams, noted 
flyer, and Alma Archer, style author- 
ity, will be 7 


carried Nov. 7 in 60 
metropolitan newspapers throughout 
the East, Middle West and South. 
The American Weekly, This Week, 
and the rotogravure sections of the 
Chicago Tribune, New York News, 
and Philadelphia Enquirer will also 
be used. 

Entrants will be asked to finish the 
sentence, “I like Chipso because...” 


sSSSith, 
> 


a, 
- 
an 


> 


Ee ues 


the 
directory under 


GIFT PROMOTION 


EASY TO WIN!!! J 
START NOW!!! "De i 


Procter & Gamble offers 750 Benrus 

watches as solutions to the holiday gift 

problem in a new Chipso contest. This 

copy in the Nov. 7 issue of The Amer- 

ican Weekly is part of a strong promo- 
tion drive behind the event. 


in 25 words or less, to clip the letter 
to a Chipso box top, and to send it 
to Procter & Gamble. Thirty win- 


LIBBEY - OWENS - FORD GLASS 


ners will be announced each day 


from Nov. 8 to Dee. 10. Copy will 
emphasize the simplicity of the con- 
test, describing homely little sen- 
tences as being the prize winning 
type. 

Store displays and entry blanks 
will be distributed to grocery outlets 
and a salesmen’s contest for Procter 
& Gamble representatives, in connec- 
tion with the consumer contest, will 
also offer Benrus watch prizes. 

Brown & Tarcher, Inc., New York, 
agency in charge, revealed that the 
promotion will also be carried on 
Chipso’s new “Road of Life” pro- 
gram which is heard daily on both 
the Red and Blue networks of the 
National Broadcasting Company. 


Sherry Candy in Drive 

Louis Sherry, New York, maker of 
candy and ice cream, has appointed 
Bermingham, Castleman & Pierce, 


‘|Ine., New York, to direct its adver- 


tising. A holiday campaign using 
newspapers, class magazines and 
posters has been started. 


Form Copywriting Agency 

Scribe, the House of Advertising 
Copy, has been established by B. T. 
Roberts and Dan Winston, formerly 
with Milton Rubin Publicity Asso- 
ciates, New York. Offices of the new 
organization are in the Chanin bldg., 
New York. 


DEA 


OME ROVERTIERS 


THEIR DEALERS 


“We use the CLASSIFIED to identify 
our dealers. Then, we make our ad- 


lass— Safety.” 
COMPANY « TOLEDO 


g 
P 
telephone book. 


Spore tire with lech, 


as made Oldsmobile the ear of | 


owner loyalty in America. ; 
S. If you don't know an Oldsmobile Dealer, look 
under “Oldsmobile” in the classified section of your 


Sixes $679 and wp, Ergbu quemten toons a ae 
rear, and rear spring covers built in all can al extra Cuil 


tion — 


— So 


DIAS CeS fa 


pages’; 


front and 


directory for ; 
the Philco Commercial 


The UNITED STATES PRINTING and 
GRAPH COMPANY and DIVISIONS 
HOME OFFICE: 320 BEECH STREET, CINCINNATI, OHIO 


business — 
tion and making your advertis- 
ing more directional. 

Trade Mark Service Division, 
A. T. & T. Co., 195 Broadway, 
New York (EXchange 3-9800) 
or 311 W. Washing- 
ton Street, Chicago 
(OF Ficial 9300). 


vertising more effective by referring 
in the text, to our dealer listings.” 


In more and more advertise- 
ments you see such lines as 
those reproduced at the left. 
The advertisers who make 
this reference —in newspapers, 
magazines, radio — do a thor- 
ough job of dealer identifica- 


Ist, by listing local outlets 
under the brand name or 
trade mark in the ‘yellow 


2nd, by the use of a tie-in ref- 
erence in all advertising. 
Let us show you how this 

service can be applied to your 


reducing substitu- 
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NARD Committee 
Calls Meeting 


on ‘Deal’ Issue 


Chicago, Nov. 4.—With appoint 
ment of its new Advisory Fair Trade 
Committee today, the National Asso- 
ciation of Retail Druggists§ an- 
nounced that the executive commit- 
tee will meet Nov. 10 to consider 
combination deals and endeavor 
formulate some policy. 

The issue of combinations was 
brought to a head by a demand made 
upon state fair trade committees by 
Lambert Pharmacal Company, St 
Louis, last week, for a statement as 
to the propriety of such deals as the 


to 


contends that such deals tend to fill 
demand for drug products at low 
prices, and thus ultimately deprive 
the retailer of volume, even if the 
combination allows him a= 6 fair 
profit. 

The original National Fair Trade 
Board of six men has been sup- 
planted by an Advisory Fair Trade 
Committee, made up of 13 men, in- 
cluding the original half dozen. John 
A. Goode, Asheville, N. C., is chair- 
man, and Rowland Jones, Jr., Wash- 
ington, D. C., secretary. 


Find Women Better 
Detectives Than Men 


Analysis of the results of the first 
two weekly Philco Radio Mysteries 
contests, it is reported, indicate that 
women are better crime solvers than 


MAINTENANCE OF 
PRICES VARIES 
IN TWO STATES 


Comparison af IMinois, Rhode 
Island is Given 


Providence, Nov. 4.—An examina- 
tion of the list of drug advertisers 
who have filed price maintenance 
contracts in Rhode Island indicates 
that the majority of manufacturers 


; i pie ee men. Of the eight major prize win- 
Dr. West-Mc Kesson & Robbins de al ners in these contests, seven were in that field are experimenting with 
offering a mouth wash which,| women; of all 256 winners, 119 were |minimum prices, rather than adopt- 
although not mentioned by name.) women, 110 were men, while 23| ing them as an iron-clad policy. 
Lambert asserted was “an imitation” | fajled to specify 
ie denies ott “anesbihie” witht é —- ; er eee 45 in Both States 
of its product, and “unsalable” with The contests comprise a 16-week 
out some artificial stimulus. program over 243 stations sponsored Only 50 drug advertisers have filed 
Stnty @act of Beale by the Philco Radio & Television | minimum prices in Rhode Island, as 
y Corporation, Philadelphia. compared with 136 of the same type 
While the NARD executive com- 2 who have entered Illinois. Five of 
mittee plans to consider the Lam Shannon Advanced the Rhode Island roster have not 
bert viewpoint, it is indicated that it ae issued similar contracts in Illinois, 
will review the whole question o! E. C. Shannon has been named lo- making the comparison 45 to 136 
nrebbe eal ; ’ ma ft ‘lcal advertising manager of the Los B ” ee eee 
combination deals and their e ect! Angeles Daily News and Evening In other words, only 45 manufactur. 
on price maintenance, or “fail| News. He has been with the Nears | ers are found in both states, 91 who 
trade.” One group within the NARD | for 12 years. have filed in Illinois preferring to 


OF IMPORTANCE 


EXPORT 
ADVERTISERS 


Foreign Publishers’ Representatives, Inc. 
67 West 44th St., New York 


HAVE BEEN APPOINTED 


U. S. A. REPRESENTATIVES OF 


INDIA’S 


BEST VALUE 


ADVERTISING MEDIUM 


THE 


UNDAY STANDAR 


(BOMBAY) 


A well-known authority on India estimates that at least ten different 
people read every copy of a newspaper there. On this basis the Sunday 
Standard is read by 


prospective buyers of your goods every week. 


345,000 


It circulates to better 


class Europeans and Indians all of whom are in a position to purchase. 


NET SALES 34,500 CERTIFIED 
ALL-INDIA COVERAGE 
RATES EXCEPTIONALLY LOW 


THE SUNDAY STANDARD (BOMBAY) 


Agencies: London, Manchester, Paris, New York, Calcutta, etc. 


Animation of the finger pointing to the 


"touch tuning" dial of 1938 General 
Electric Radios gives effective appeal to 
this new dealer display. 


localize their experiment for the time 


being. 
The five manufacturers who have 
issued price maintenance contracts 


in Rhode Island, but not Illinois, are 
Dill Company, Keefe Chemical Com- 
pany, Sulpho-Napthol Company, Ven- 
dol Company and Pall Mall cigar- 
ettes. 

Study Effects of Prices 


A comparison of prices in Rhode 

Island and Illinois of advertisers 
who are adopting minimum prices in 
both states shows enough variations 
to suggest that few manufacturers 
are satisfied with their knowledge of 
the effect of high or low prices on 
demand, and that they are availing 
themselves of the opportunity to do 
some experimenting. Transportation 
and other charges may also have 
something to do with the varying 
minimum prices filed for identical 
products. 
One facet which seems to be under 
scrutiny is the effect of odd-cent 
prices as compared with round fig- 
ures. Colgate-Palmolive-Peet Com- 
pany, for instance, is offering many 
of its toilet soaps at five for 27 cents 
in Rhode Island, the comparable IIli- 
nois price being 25 cents. 

The effect of selling the same prod- 
ucts in different forms also is being 


ascertained by Colgate - Palmolive - 
Peet. The Rhode Island contract 
quotes prices on Colgate barbers’ 


shaving soap by the pound, while the 
Illinois price list is based on ten 
cakes. The prices, therefore, cannot 
be compared. Many of the other 
prices filed by this company in the 
two states are identical. 

Bauer & Black set a minimum 
price of 49 cents on its No. 16 and 
17 suspensory in Illinois, and 50 
cents in Rhode Island. The Boy 
Scout official first aid kit sells for 
a minimtfm of 75 cents in Illinois, 
85 cents in Rhode Island. The mini- 
mum prices of a number of other 
Bauer & Black products are un- 
changed. 


How Policies Vary 


The minimum prices of Burroughs 
Wellcome & Co. are the same in both 
states. The same is true of ExLax, 
Inc. F. W. Fitch Company has es- 
tablished a minimum price of 48 
cents on its No. 4 size of Ideal hair 
tonic in Rhode Island and 47 cents 
in Illinois. Other prices are the 
same in both states. 

tillette Safety Razor Company has 
deleted prices on Probak, Jr., blades 
from its Illinois contracts. 

John Wyeth & Brother, Inc., has 
identical price lists in Rhode Island 
and Illinois. William R. Warner & 
Co., follows the same policy. The 
minimum prices of Henry K. Wam- 
pole & Co., on the other hand, reveal 
many price differentials in the two 
states. There is no apparent reason 
for the variations, other than the 
company’s desire to study results, 
some minimum prices being higher 
in Illinois, some lower. Wampole’s 
Preparation, for instance, carries a 
minimum price of 84 cents in Rhode 
Island, 89 cents in Illinois. Wampole 
balances the scales with a minimum 
of $1.35 in Rhode Island, and $1.23 
in Illinois for its 16-ounce Bismuth 
Hydrate compound. 


Sharp & Dohme’s prices are largely 


the same in the two states, excep- 
tions being on its S. T. 37, which is 
59 cents in Rhode Island and 45 
cents in Illinois for the five-ounce 
size and $1.17 and 95 cents for 12 
ounces. 

Scott & Bowne established a mini- 
mum of 94 cents in Rhode Island for 
Scott’s Emulsion fortified, 98 cents 
in Illinois for the same product. The 
same variation is found in resale 
prices of Scott’s Emulsion, but al] 
other minimum prices are the same 
in both states. 

Sales Builders, Inc., use the same 
minimum prices in both states for 
Max Factor’s beauty and make-up 
products, being one of the few ad- 
vertisers who stick to such common- 


place prices as 35 and 50 cents 
and $1. 
Pineoleum Company’s prices are 


uniform in both states. While many 
of the minimums of Parke, Davis & 
Co. are identical in both, there are 


some differences in the prices of 
haliver oil. The price scale of Nor- 
wich Pharmacal Company shows 


many variations, some being higher 
and others ] sr in each state. 

While the vr. West-Calox combina- 
tion deal has been accorded a great 
deal of publicity, McKesson & Rob- 
bins, Inc., owner of the Calox brand, 
is staging a number of combination 
sales of its own brands without much 
fanfare. It has five deals on in both 
Illinois and Rhode Island and pre- 
sumably in other states. The com- 
binations are St. Regis facial tissues 
with a 50 cent jar of Albolene, both 
for 50 cents; McKesson’s Citrated 
Carbonates (8 ounces) and McKes- 
son’s aspirin (100) both for 89 cents; 
McKesson’s shaving lotion and one 
can men’s talcum, both for 39 cents; 
McKesson’s Lilac Vegetal and Shav- 
ami brushless shave, for 45 cents: 
McKesson’s shaving cream and St. 
Regis razor b!ades (five) for 23 cents. 
All of these prices are considerably 
under the sum of the individual 
minimums established. 


New Gerst Quarters 
Gerst Advertising Agency, Cleve- 
land, has moved to larger quarters 
in the National bldg. 
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When You Reach 


NEW YORK 
Just say 


BELMONT PLAZA 
Voiv. 


And: you’re on your way to a 
hotel you’Ilrank among thevery 
best you ever stayed at. For 
BELMONT PLAZA, newest 
name among New York’s great 
hotels, is the traveler’s pass- 
word to the utmost in comfort, 
service, and luxury. Delicious 
food, drink and sophisticated 
entertainment in the smart new 
Glass Hat at modest prices. 
800 rooms, each with tub, 
shower, and radio—from $3. 


Facilities available for social 
functions and business meetings 


Belmont Plaza 


RICHARD E. DALEY, Manager 
LEXINGTON AVE. AT 49TH STREET 
NEW YORK 
Convenient to Grand Central Terminal 


Hotel Door Garage Service 


National Hotel Management Co., Inc 
RALPH HITZ, President 
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:| ITS SMOOTH AND IT'S ROUGH 
’ AND ITS VERY, VERY TOUGH 


veo —that's M. F. Duplex Poster Paper. With an ideal lithographing face—a paste-holding, rough 
me back, a toughness that resists flagging; stands up under sun, wind, and rain. M. F. Duplex Poster 
for Paper, the first rough-back, smooth-faced poster paper to be made in America, costs no more. 
na Below in miniature are some 24 sheet posters that were lithographed on M. F. Duplex Poster Paper. 
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OTHER POSTERS REPRODUCED ON 


M. F. DUPLEX POSTER PAPER 


AMERICAN COFFEE (A & P) 
AMERICAN OIL CO. 
AMERICAN STOVE CO. 
ATLAS BREWING CO. 
AUTOMATIC GAS WATER HEATER 
AXTON-FISHER TOBACCO CO. 
BALLANTINES BEER 
J. W. BEARDSLEY’S SONS 
BEECH-NUT PACKING COMPANY 
BOND BREAD 
BORDEN FARM PRODUCTS 
CHAMPION SPARK PLUG CO. 
CHEVROLET MOTORS 
CITIES SERVICE GASOLINE & OIL 


LEX eee ee é - _ COLONIAL BEACON OIL CO. 
: Bo ee ey er 7 bbe CONSOLIDATED EDISON CO. 
all ROUGH BACK a ee ek ae as a DEEP-ROCK GASOLINES—MOTOR OILS 
POSTER PAPER! __ 


EDISON STORAGE BATTERY 
GEORGE EHRET BREWERY 
ELECTROLUX REFRIGERATOR 


: | : a3 , FALSTAFF BEER 
- FEHR BEER 
a FISHER BEER 
“ue FITZGERALD ALE 
oid FORD MOTOR CO. 


eat GENERAL BAKING CO. 

Ss- GENERAL ELECTRIC (HOTPOINT RANGE) 
yrt, GIMBEL BROS. 

US GIRL SCOUTS OF AMERICA 

ted GOLD DUST 


(Continued on next page) 
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(Continued from preceding page) 
GULF OIL CORPORATION 
H. J. HEINZ CO. 
HELLMAN’S MAYONNAISE 
KOPPERS COKE 
MAGIC CHEF GAS STOVE 
MAIL POUCH TOBACCO CO. 
MERITA BREAD 
MAY OIL BURNER CORP. 
NASH MOTORS 
OLDBRU BEER 
OLD GOLD CIGARETTES 
PONTIAC MOTOR CARS 
PRAGER BEER 
RALSTON SHREDDED WHEAT 
RITZ CRACKERS 
F & M SCHAEFER BREWING CO. 
SHELL OIL & GASOLINE 
SINCLAIR REFINING CO. 
SNOWDRIFT SHORTENING 
SOLVAY COKE 
SQUIRE'S ARLINGTON SAUSAGE 
STANDARD OIL CO. OF NEW JERSEY 
TIDE WATER OIL CO. 
U. S. RUBBER CO. 
WESTINGHOUSE IRON 
WONDER BREAD 


COY, HUNT & COMPANY, 259 WEST TENTH STREET, NEW YORK CITY 


MANUFACTURED BY 


INTERNATIONAL PAPER COMPANY 


220 EAST 42nd STREET - NEW YORK CITY 
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SOURCE APPEAL 


+ (6,900 New 


A WEEK 


Ome of AMERICA’S Greate 
Antomabile Manulacturers Pw 
FLEET -WING Gas im Bier) & 
Car That Roll, OF its Limes’ 


rd me at te 


youR moat 
BACK IF 

your wor 

SATISFIED 


Town INDEFENDER 
| EET Wine DEALER ' 7 
ARES True Orta ( 


Your Fleet-Wing Dealer is independent He's your Neighbor 


Dealers co-operated in this ususual news- 
paper insertion for Fleet Wing gasoline 


in Detroit, getting an ‘original equip- 
ment" appeal for the product, though 
deleting name of the manufacturer. 


Modest Income 
GroupDemands 
Fine Watches 


Lancaster, Pa., Nov. 4.—Prompted 
by findings in an exhaustive survey 
which revealed that the majority of 
Hamilton watches are owned by per- 
sons of modest income, the Hamilton 
Watch Company will launch a roto- 
gravure campaign in Sunday news- 
papers of 22 cities, late this month, 
seeking greater mass support for its 
quality products. 

Hamilton’s lowest-priced watch 
sells for $37.50 and no watches in its 
lines contain fewer than 17 jewels. 
The company has always believed that 
Hamilton purchasers were at least 
moderately well-to-do, and disclosure 
that more than half its customers 
were those whose income would not 
be expected to warrant it, came as 
a distinct surprise. It was reasoned 
that a re-direction of advertising 
should be effected to create a mass 
market for Hamilton and a decision 
was made to extend its magazine ad- 
vertising to include a series in roto- 
gravure sections. 


Aviation Theme Added 


The rotogravure series will use the 
same theme to be featured in Col- 
lier’s, Esquire, Fortune, Harper’s 
Bazaar, Life, National Geographic, 
The New Yorker, The Saturday Eve- 
ning Post, Time and Vogue, with 
readers being told that “the watch 
of railroad accuracy is now the stand- 


COLLINS 
MILLER & 
HUTCHINGS 
INC. 


PHOTO-ENGRAVERS 
IN CHICAGO 


ard in the air.” An appeal to both 
men and women is made through 
featuring hostesses and pilots check- 
ing the time by means of their Ham- 
ilton wrist watches. 

Both rotogravure and magazine 
copy will include the statements that 
prices range from $37.50 to $5,000, 
that no Hamilton has fewer than 17 
jewels, nor is cased in less than 
precious metal. The familiar slogan, 
“th watch of railroad accuracy,” will 
be retained in all copy under the 
brand name. 

Special Christmas copy will head- 
line the phrase: “For a Merry 
Christmas and an accurate New 
Year.” Batten, Barton, Durstine & 
Osborn, Inc., New York, is the agency 
in charge. 


Promotion Copy 
in Trade Press 
Up in October 


Chicago, Nov. 3.—Promotional ad- 
vertising placed in the advertising 
press in October exceeded the Sep- 
tember total by 1.7 per cent, accord- 
ing to a tabulation released here to- 
day. 

The October total of 329,840 lines 
was 5,754 lines greater than the 324,- 
086 line total for the preceding 
month, making October the fourth 
largest month of this year. 

Compared with the same month 


last year, October showed a loss of 
7,154 lines or 2 per cent due pri- 
marily to one of the measured pub- 
lications having five issues in Oc- 
tober, 1936, while none of the meas- 
ured papers had five issues last 
month. 


Newspapers in Lead 


Newspapers were the largest users 
of space in the advertising press dur- 
ing the month, with 97,090 lines or 
29.44 per cent of the total, followed 
by magazines with 72,450 lines or 
21.96 per cent. Other important class- 
ifications and the amount of space 
used by each, were: advertising pro- 
duction 230,842 lines or 9.35 per cent; 
business papers, 28,910 lines or 8.76 
per cent; radio, 25,928 lines or 7.86 


per cent; paper, 18,914 lines or 5.73 
per cent; farm papers, 12,754 lines 
or 3.07 per cent. 

Following are the lineage records 
of the publications on which this 
tabulation is based: 


ADVERTISING AGE (W)......... 132,762 


Advertising & Selling (bw)... 45,150 
eee Bee EWP vacccie sacs 47,726 
Printers’ Ink Monthly........ 27,342 
Sales Management (sm)...... 49,742 
eee 27,118 


Adds iniiustolel Films 


Signer & Byrne, Inc., New York, 
has added a department for produc- 
tion of industrial and sales training 
films. A two and a half reeler for 
Sheffield Farms Company, Inc., New 
York, has just been completed. 


a 
wear * 


— 
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COLOR PAGE IN THE 
EVENING AMERICAN 


MOVED 22 CARLOADS 
OF COLEMAN HEATERS 


Here are the facts about a single 
advertisement that is just about the 
hottest success story in town. On 
September 11th, 1937, a four-color 
advertisement on Coleman Oil 
Heaters ran on the back page of the 
Saturday Comic Pictorial Section 
of the Chicago Evening American. 


This was the only place that this 
advertisement appeared. The cost 
was $1,100. What happened in 
the way of results is history! 


The response was immediate! 
Twenty-two carloads of merchan- 
dise were moved—$75,000 worth 
of heaters. And that’s results with 
a capital ‘'R.” In the words of 
John W. Hill, Advertising Manager 
of Gambill Company, Inc., Whole- 
sale Distributors for Coleman in 


Chicago: ‘We have never had 
anything that produced such imme- 
diate response from both the trade 
and consumers as did this back 
cover of the Comic Pictorial. It’s a 
pleasure to enclose an order for a 
second color page for Coleman Oil 
Circulating Heaters for your issue 
of October 9, 1937.” 


What's your problem? 


Perhaps you have a problem in 
Chicago. If you want information, 
call or write the nearest office of 
Hearst International Advertising 
Service (Rodney E. Boone, General 
Manager) and a representative will 
call. Without obligation on your 
part, he will be glad to talk to you 
about your problem as it applies to 
the Chicago market. 


CHICAGO =») AMERICAN 


++-@ good newspaper 


National Representatives: Hearst International Advertising Service. 


Rodney E. Boone, General Manager 


P. S. A second color page, that appeared on 
October 9th, also produced phenomenal results. 
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Cities Regain 
Attraction for 
Rural Workers 


Washington, Nov. 4.—Pick-up in 
industrial activity during 1936 is 


reflected in a reversal of the “back 
to the farm’ movement which has 
existed sinee 1929, according to a 
summary released this week by the 
Bureau of Agricultural Economics. 
This study reveals that farm pop- 
ulation from Jan. 1, 1936, to Jan. 1, 
1937, showed a net decrease of ap- 
proximately 80,000. All other years 
since 1929 have shown increases. 


During 1936, the study estimates 
that 1,166,000 persons moved from 
farms to cities, while 719,000 moved 
from cities to farms. On Jan. 1, the 
farm population was estimated at 
21,729,000, compared with 31,809,000 
on Jan. 1, 1936. 

This shift in population, however, 
was partially offset by the excess of 
farm births over deaths. Births on 
farms were estimated at 716,000 for 
1936, as compared with 349,000 
deaths during the year. 


Starts Photo Classes 


Mrs. Vivian Boron, director of the 
Chicago Professional School of Art, 
has inaugurated the Chicago Profes- 
sional School of Photography. 
Classes are held Thursday evenings. 


Enter Canadian Market 


Continental Batteries, on sale in 
the United States for eight years, 
have entered the Canadian market 
through manufacture at Vancouver, 
B. C., by a local company under pat- 
ent rights. McConnell, Baxter & 
Eastman, Ltd., Vancouver agency, is 
in charge of a poster, newspaper and 
direct mail campaign for the prod- 
uct. 


Helen Jenkins on Own 


Helen Jenkins, formerly in charge 
of photographic staging at J. Walter 
Thompson Company, New York, has 
opened an office for this work at 342 
Madison avenue, New York. The 
service will include obtaining models, 
properties and accessories for adver- 
tising agencies and photographers. 


CITES NEED FOR 
NEW AND BETTER 
FARM PRODUCTS 


Schenectady, Nov. 4.—Citing a 
trend toward smaller families as off- 
setting the possibility of volume in- 
creases in sales of farm products for 
human consumption, Clarence Fran- 
cis, president of General Foods Cor- 
poration, New York, told farmers of 
this territory in an address last week 


ANA GUESTS 


A. R. Leininger (left), Parents’ Magazine, 
and Jack Smith, McCall's, have a chat at 
the ANA Hot Springs convention. 


THE MAN WHO PAYS THE BILLS SAYS “ROGERS” 


“Am I personally interested in what photo-engraving company does our work? From the 


angle of performance I am, most definitely. As agents for a great number of nationally- 


known advertisers, our responsibility is to see that every dollar we spend does a dollar’s 


worth of work. ... Every supplier we select must have both organization and equipment 


adequate for our requirements. If he delivers, we get along. . . . We exercise great care 


in the preparation of copy for our engraver and insist that all instructions are definite 


and clear. . 


. We can’t afford the time and expense of unnecessary corrections and 


make-overs. ... WHEN the finished plates are a true reproduction of the original copy 


. . . when press proofs match the “progs”. . . when there is no last minute “lather” over 


“delivery as promised”. . . when the bill as rendered is a true measure of value received 


with no arguments over extras for this and that “not originally figured”. 


. . when an 


organization continues to “come through” day after day, year after year with the same 


kind of intelligent co-operation and a never-varying excellence of quality, we know we 


have the right engraver. That's why I back up our production department when they say, 


2001 CALUMET AVENUE . 


‘Have ROGERS do the job”’ 


Adolph F. Buechele, President 
Master Craftsmen of Photo Engraving 


Phone: CALumet 4137 e 


OGERS ENGRAVING COMPANY | 


CHICAGO, ILLINOIS 


that improved products for the table 
and new products for industrial use 
offered the best chances for increased 
income. 

mphasizing the value of better 
grade products, Mr. Francis com- 
mented on the “new and unexpected 
income” available to farmers who 
had made such improvements to 
meet the standards of the quick- 
freezing industry, via the General 
Foods Birds Eye process. 


Plans 50 Per Cent Increase 


He announced that his company 
planned a 50 per cent production in- 
crease next year to supply the in- 
creasing demand of retail stores. 
Birds Eye, he added, buys directly 
from and pays cash daily to the 
farmer. 

Mr. Francis predicted that this 
new business, calling for better 
grades of supplies from farmers, 
would some day involve hundreds of 
millions of dollars each year. To de- 
velop the quick-frozen products in- 
dustry, he said, “is a huge undertak- 
ing, requiring all the support farm- 
ers and the general public can give.” 


Cites Industrial Needs 


New industrial materials, con- 
verted from farm crops, will require 
the cultivation of millions of acres, 
he declared, with these new ma- 
terials resulting from  industry’s 
progress “like a modern Christopher 
Columbus” from one technical dis- 
covery to another. 

Mr. Francis discounted the possi- 
bility of a marked increase in vol- 
ume for human consumption. He 
admitted that many Americans do 
not have enough to eat, or at least 
enough of the right kind of food, but 
pointed out that this trend toward 
smaller families is a factor working 
against a step-up in sales volume of 
agricultural products for human con- 
sumption. 


“Game Trails” Starts 


A new monthly magazine, covering 
all rod and line, gun and camera 
activities, has been launched by 
C. P. Sissons at Vancouver, B. C. 
The publication is titled Game Trails 
in B. C. Mr. Sissons was formerly 
advertising manager of Pacific 
Travel, official publication of the 
Vancouver Tourist Association. 


Bounds Resigns 
George E. Bounds has resigned as 
advertising and sales promotion 
manager of Scruggs - Vandervoort- 
Barney and Mermod-Jaccard-King, 
St. Louis, effective Jan. 1, 1938. 


——— 


“Those WHB ‘aumnenhe Can Sell Me 
AN wat ING!” 
WHB Sesser sist ittteen 
ion Genoese with Mutual, has the 
AS nenee, but no national represertatives- 


For time clearance, schedules, informatio®- 
data, telephone Harrison RAN ane or wire collect to— 


DON DAVIS, President, KANSAS CITY, M 
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OLD AND NEW 
ARTS COMBINED 
IN RAD-0-FONE 


Sentinel Reports Big Success 
in Farm Field 


Chicago, Nov. 4.—The Rad-O-Fone, 
introduced last August by Sentinel 
Radio Corporation and marketed as 
an adjunct which converts the Senti- 
nel radio into a private two-tele- 
phone system, has proved a powerfu! 
sales influence in the farm field, the 
company said today. 

Since the Rad-O-Fone is sold only 
as a unit with the Sentinel radio, 
and is not made available for use 
with any other radio, a large replace- 
ment market has been opened to the 
company, according to officials. In 
other words, desire for the Rad-O- 
Fone has been so keen that many 
farmers are willing to scrap their 
old sets and buy a new one in order 
to get the additional convenience 
given by the device. Furthermore, a 
large percentage of all Sentinel 
radios sold to the farm field include 
the optional Rad-O-Fone, priced up 
to $15. 

Conversation between the house 
and the barn is used as an example 
of the advantages of the Rad-O-Fone 
in Sentinel advertising, which has 
blanketed the farm field in exploiting 
the new tool. An additional loud- 
speaker is stationed in the barn, or 
any other desired building, as an ex- 
tension of the ordinary radio. When 
the farmer, at work in the barn, de- 
sires to get the market reports or 
any other program, he presses a but- 
ton, which causes a buzz in the loud- 
speaker at the other end. He ex- 
plains his desires to the person re- 
sponding and the necessary dialing 
change is made. 


The Rad-O-Fone is of course avail- 
able for any message, the only re- 
quirement being that the set be 
turned on. 

Cows Respond to Music 

Sentinel Radio Corporation has 
also manifested much interest in 


current experiments in the farm field 
which seem to indicate that “Con- 
tented Cows,” the famous slogan of 
Carnation Milk Company, has a basis 


in fact. Cows have been found to 
give more milk under the soothing 


influence of music, and in some cases 
the quality has been found to be 
higher. This scientific discovery wi!l 
probably be turned to use by Sen- 
tinel in future advertising as an 
added filip to sales of extension 
speakers. 

Much current copy emphasizes 
that the Rad-O-Fone lifts the Sen- 
tinel out of the entertainment class 
“and makes it a valuable household 
utility.” 


Farm papers carrying Sentinel 


| What of Business 
For the Last 
Quarter of 1937? 


The answer’s in the cur- 
rent issue of Newsweek, 
the magazine that “cov- 
ers important news, un- 
covers its meaning”’. This 
unique editorial policy is 
‘apidly increasing News- 
week’s audience among 
America’s most intelli- 
gent, progressive, pros- | 
Perous readers. Moral: | 
Advertise in Newsweek. | 


copy include Capper’s Farmer, The 
Farmer, Nebraska Farmer, Progres- 
sive Farmer and Southern Ruralist, 
Rural Progress. Successful Farming, 
Wallaces’ Farmer & Iowa Homestead. 
Western Farm Life and Wisconsin 
Agriculturist and Farmer. 

Edward G. May is advertising 
manager and Ford, Browne & Math- 
ews the agency in charge. 


WLW, WSAI Join Forces 


Broadcasting facilities of Stations 
WLW and WSAI of the Crosley 
Radio Corporation, Cincinnati, will 
be centralized at the Arlington 
studios in the tower of the manu- 
facturing plant. Remodeling expen- 
ditures on the studios prior to the 
move will total more than $12,000. 


CUSTOMER: 
GROCER: 


be: ke: ares 7 coms 


Coming 
Conventions 


Nov. 12-14—Annual convention, 
Southwestern district, Advertising 
Federation of America, San Antonio, 
Tex. 


Nov. 18-19—Consumer and Indus- 
trial Marketing Conference of Ameri- 
can Management Association, Hotel 


Pennsylvania, New York. 


Dec. 9-10—Annual convention, As- 
sociation of Canadian Advertisers. 
Toronto. 

‘ 
Jan. 31-Feb. 5—Annual convention, 


“Is this a popular brand?” 
“Millions of pounds are sold annually. 


National Retail Dry Goods Associa- 
tion, New York. 

March 22-25—Annual Packaging 
Exposition of American Management 
Association, Palmer House, Chicago. 


March 21-22— Annual convention, 
Interstate Circulation Managers As- 
sociation, Wilmington, Del. 

April 28-30— Annual convention, 
American Association of Advertising 
Agencies, The Homestead, Hot 
Springs, Va. 

April 26-29— Annual convention, 
American Newspaper Publishers As- 
sociation, New York. 


May 3-7—-Annual convention, Pre- 
mium Advertising Association of 
America, Chicago. 


May 13-14—Annual convention, Ad- 


vertising Affiliation, Hamilton, Ont. 

June 12-15— Annual convention, 
Advertising Federation of America, 
Statler Hotel, Detroit. 


Kelley in New Post 

Hallett P. Kelley, previously asso- 
ciated with Russell T. Kelley, Ltd., 
advertising agency in Hamilton, 
Ont., has joined the Price-Gourlay 
Advertising Agency in Vancouver, 
B. C. The two agencies are affili- 
ated. 


Sill with Williams 


Joseph Sill, Jr., formerly with 
Botsford, Constantine & Gardner, San 
| Francisco, has become an associate of 

Howard E. Williams, San Francisco 
povienady 


/G. A. RICHARDS — 


PRESIDENT 


Radio has made 


i PETRY 8 COMPANY 


C edwill Sta ute” 


DETROIT 


LEO FITZPATRICK 
VICE-PRES, a GEN. MGR. 
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In this golf-eager quartet are K. W. Plumb (left), Federal Advertising Agency; 
R. L. Lloyd, International Nickel Company; and Howard Black and R. E. Larsen, 
of Time, Inc. 


for Broadcast 
for Retailers 


Camden, N. J., Nov. 4.—-Repeating 
an innovation made last May, RCA 
Manufacturing Company has invited 
Middle Western dealers to be its 
guests at the Civic Opera bldg., Chi- 
cago, next Sunday, when a part of 
its “Magic Key” program on Na- 
tional Broadcasting Company will 
originate in Chicago. 

Though the building seats 3,500, 
this number is far short of the total 
requests received by the company. 
Dealers usually ask for tickets for 
many of their own customers, but 
are satisfied when they receive 10 
per cent of the number sought, ac- 
cording to RCA. 

Since few studios have facilities 
for handling large audiences, RCA 
decided last spring to bring its deal- 
ers together at sectional meetings, 
at each of which at least a part of 


In Atlanta 
THEY LISTEN TO 


WATL 


the program would be enacted be- 
fore their eyes. This plan has 
proved so successful that it is being 
repeated. 

No individual dealer, listening to 
the program on his radio, can gen- 
erdte as much enthusiasm as the 
same dealer as part of a homogene- 
ous audience, RCA discovered. 
Hence, a program, to be most effec- 
tive, should be staged before an au- 
dience made up exclusively of deal- 
ers, in its opinion. 


“Life” Imitation Is 
Charged Against Ultem 
Charging Ultem Publications, Inc., 
New York, with unfair competition 
and infringement of JLife’s trade- 
mark, Time, Ine., has instituted a 
suit in United States district court 
in New York, seeking a temporary 
injunction restraining the Ultem 
company from publishing Movie Life. 
Although somewhat smaller in for- 
mat than Life, the Ultem publication, 
according to the plaintiff's charges, 
resembles the former in the dressing 
of its cover. 


Craig & Hollingbery 
New in San Francisco 


Craig & Hollingbery, Inc., radio 
station representative, has opened a 
new office at 564 Market street, San 
Francisco. 

J. Leslie Meek, active for several 
years in the coast radio and news- 
paper iields, will be in charge of the 
San Francisco office. 


SHREDDED WHEAT ALSO 


It’s a magnificent trick 


This 


big your metropolitan 


Is YOUR list as Good 


as Your Distribution? 


THE 


MAGAZINE 


NEW YORK 


frthur 


CHICAGO 


1,750,000 of Housreno.ip 
culation is the largest unit you can buy in Small 


Town America specifically. 


ducks duplication for 


MUCH-NEW-MARKET 


if you can do it, and you 


can! Like Shredded Wheat and the Federal Agency 
you can have all of 48-million circulation on your 
magazine list, and yet you can add 1,750,000 of 
mostly ALL-NEW-MARWET-FOR-YOU., 


MAGAZINE cir- 


Recovery is farthest 


along in Small Town America specifically. All 
your metropolitan books—plus radio !—are ineffec- 
tive in Small Town America specifically, compared 
to Hovusrmonp’s 1,750,000. 


Thus, no matter how 


list, here is mostly all 
GOOD-NEW-MARWET-FOR-YOU, 


CNB 
it a, 


HOUSEHOLD 


Capper, Publisher, Topeka, Kansas 


DETROIT SAN FRANCISCO 


Getting Personal 


If you were upset by the rumblings recorded by several university 
seismographs week ago Friday, forget about it. Those were only the 
uncontrolled guffaws of several hundred admen who sat in on the 
annual Ad-Ribbers Club session at Hot Springs. For two hours the 
guests were kept in high spirits as skit after skit kidded advertising 
practices and personalities. A. O. Buckingham, Arrow Collar’s gift to 
the adworld, is the man who deserves a big hand for his masterful 
presentation, not forgetting, of course, Earl McGill’s (CBS) talent and 
the March of Time’s hilarious fantasy about the attempt to exterminate 
advertising ... 

Professional photographers at the Homestead found plenty of com- 
petition from amateur cameraddicts, chiefly “Stu” Peabody, Borden 
Company, Bill Wolff, Western Electric, and J. F. Aspey, Black & 
Decker... 

The annual ANA golf tournament saw some fancy shooting and 
stiff competition. Winnérs who copped prizes were: R. H. Coleman, 
W. C. Spargo, R. S. Ellison, L. E. Meyer, L. D. Fernald, Niles Trammeil, 
H. M. Shackelford, Maurice Saunders, R. L. Lloyd, M. W. Stofer, M. 


DIVOTS ATTRACT ANA CONVENTIONEERS 


Set for a round at Hot Springs in this group are W. L. Farrell (left), A. C. 
Nielsen Company; H. E. Riggs, Strathmore Paper Company; Frank Stein, Faw- 
cett Publications, and W. W. Condict, St. Louis Globe-Democrat. 


Harms, L. M. Malitz, A. E. Tatham, Frank Stevenson, H. D. S. Palmer, 
E. S. Rogers, A. T. Preyer, R. S. Van Guenten, A. Leininger, H. K. Boice, 
Vernon Brooks, J. W. McDonald, Ray Clayberger, V. Whitlock, Fred 
Wertz, L. T. Bush, Paul West, W. R. Farrell, J. E. Smith, F. S. Ennis 
and Ned Doyle. . 

“Bud” Hill, of the Kenyon & Eckhardt art department, is the proud 
papa of a tiny bit of masculinity, known hereafter as John J. Hill, 
ee 

Winter is officially here for Ken Chambers (a.m. Stage). He’s closed 
his place at Quogue, L. I., and is back in his town house at 1170 Fifth 
avenue. “At home” Sunday afternoons. . 

Progress report for the Boston Luncheon Club, advertising men 
who formerly hailed from that city but now active in New York: 
membership is growing by leaps and bounds, now numbering 52. Guest 
speaker at last week’s session, Daniel Rochford, Time. . . 

Charley (New Deal) Michelson, of Washington, D. C., has received 
the first annual award for “outstanding service in publicity.’’” Donor 
was the National Association of Accredited Publicity Directors, Inc. . 

Guest of Socony-Vacuum executives in New York last week was 
A. Carman Smith, Smith & Drum prexy, Los Angeles. The agency 
handles the oil company’s marketing activities on the West coast... 

The telephone number of Col. (Ky.) John Dobson, Borden’s Farm 
Products a. m., is Independence Thu-ree 1776... Robert Weill, radio 
account director of Armand S. Weill Company, Buffalo agency, recently 
escaped serious injury when a tree branch went up under one eyeglass 
and took a chunk out of his eyeball. His sight, physicians say, will be 
unimpaired after treatment 

John S. Knight, new publisher of the Miami Herald, was welcomed 
to that Florida city by Dan J. Mahoney, v. p. and g. m. of the Miami 
Daily News, his rival paper, at a banquet given in his honor by Col. 
Frank B. Shutts, former Herald publisher ... A testimonial dinner 
also was given recently at the Hotel Gibson, Cincinnati, for Henry S. 
Rosenthal, chairman of the board of S. Rosenthal & Co., to celebrate 
completion of 60 years of service with the printing organization ... 

Keene Fitzpatrick, advertising rep., is new president of the Adver- 
tising Golf Association of San Francisco and takes office when the 
1938 season opens the second Thursday in March. Joe Dooher, Mac- 
fadden Publications, is v. p. and secretary, and Clyde Coombs, NBC, 
treasurer... 

ARMCO employes honored the golden wedding date of the founder 
and present chairman of the board of American Rolling Mill Company 
and his wife, Mr. and Mrs. George M. Verity, Oct. 19... 

Industrial advertising men from the Midwest will honor Frank O. 
Wyse, newly-elected president of National Industrial Advertisers Asso- 
ciation at a dinner Nov. 18 at the Milwaukee Athletic Club. Mr. Wyse 
is publicity manager of Bucyrus-Erie Company, South Milwaukee ... 

Gov. Sam R. McKelvie, publisher of the Nebraska Farmer, who 
owns a 10,000 acre purebred Hereford cattle ranch in northwest 
Nebraska, has extended his list of honors with election by the Ameri- 
can Hereford Association as president ‘ 

E. Eugene Umland, assistant to the president of Hickok Mfg. 
Company, Rochester, N.. Y., is the proud father of Diana, weight six 
pounds, two ounces . 

Bill Benton, ex-agency leader and now v.p. of the University of 
Chicago, and his wife last week adopted two infants from the famous 
Cradle in Evanston, Ill. They have a son, 6 years old. 
additions are girls ... 

Add community fund committees: James W. Irwin, head of public 
relations for Frigidaire and Dayton divisions of General Motors, has 
been named chairman of the publicity and promotion committee for 
the Dayton Community Chest. Serving with him will be Edward 
Bozorth, a.m., Airtemp, Inc.; Milton Schwartz, Lord & Thomas; E. G. 
Frost, Geyer, Cornell & Newell; R. L. Wetzel, a.m., Dayton Rubber 
Company; J. L. Reinsch, g.m., WHIO; S. M. Krohn, Jr., g.m., WSMK;: 
and Frank C. Lyons, assistant director of public relations for General 
Motors... 

Anne Ruth Wash, 


The two new 


qyreenwood, S. C., has become Mrs. Thomas C. 


Bennett. He's head of Bennett Advertising Agency, Columbia, S. C., 
an affiliate of Increased Sales, Baltimore. . Bill Tucker, a.m., Daily 
News, Holdenville, Okla., has been elected commander of Thomas 


Breeding Post No. 32 of the American Legion in Holdenville. . . 


—_.. 


Whisky Promotion 
By Bowlers Banned 


Newark, N. J., Nov. 3.— 
Emulation of the old collegiate 
spirit of lettered athletic uni- 
forms has its limitations. In 
reply to an inquiry from the 
captain of a bowling team, 
sponsored by Boiler’s Bever- 
ages, Inc., of Elizabeth, as to 


| whether team members could | 

| wear shirts supplied by a | 

manufacturer with liquor ad- 

| vertisements on the _ backs, 

| State Beverage Commissioner 
Burnett said today, 

| like to see liquor advertised 


| by buying a player or athlete 
| to make a billboard out of 


“T don't | 
| 
himself.” | 


Gets Builders Iron 


John B. Fairbairn Advertising, 
Hartford, Conn., has been named ad- 
vertising counsel for Builders Iron 
Company, New Haven, Conn. 


islek 
WMCA 


6 NEW STARS* AUGMENT 
CAST OF SIX STAR REVUE 
... NEW YORK’S GREAT- 
EST DAYTIME PROGRAM! 


All-American line-up on this 3-hour 
daily Sports-Variety show now in- 
cludes: 

*WAITE HOYT—One of greatest 
pitchers in Yankee history, gives 
baseball dope from the “inside” and 
presides at meetings of “Hot Stove 


League”! 


*KEN STRONG—AIl-American col- 
legiate and pro-football star covers 
news of the gridiron and picks the 
winners! 
*MAE MURRAY—Glamorous star 
of Hollywood and Broadway, ad- 
vises on problems of the heart! 
*DAVID BURNSTINE—Member of 
the world-famous “Four Aces,” an- 
swers queries on contract! 
*FRANKIE BASCH—Radio’s pop- 
ular femme reporter, interviews per- 
sonalities in the day’s headlines! 
*DON KERR —The airwaves’ most 
genial Master of Ceremonies! 
LEE GRANT—Radio’s musical find 
of 1937 puts his 13 ace musicians 
through their paces in jam, sweet 
swing, rhumba and tango! 
JOE TOBIN: Alternate “M.C.”— 
Every good show needs some Irish 
wit! 
GARNETT MARKS—Your favorite 
newscaster ! 
BOB CARTER—He follows the gee- 
gees! 
JOE O’BRIEN—Interviews the 
sports celebs! 
POWELL CLARK—Gossips about 
Hollywood and presents guest cin- 
ema stars! 
SMILING JERRY BAKER—Broad- 
way’s own tenor! 
LARRY WINN—Doctor of Swing! 
LORRAINE BARNETT~— Songstress 
with a style! 
HELEN YOUNG- 
SIX STAR REVUE! 
KAY & BUDDY ARNOLD—Go to 
town in harmony! 
HAL JANIS—Charge daffaire! 
xKwekeK kK 


Inquiries on Participations Are Invited 


-Sweetheart of 


WMCA 


Uew Yorks 
Gum Station 
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Earnings of 
Advertisers 


Link-Belt Company 


Net profit for 12 months ended 
Sept. 30, 1937, was $3,439,637, com- 
pared with $1,615,494 for the previ- 
ous 12 months. For nine months 


ended Sept. 30, net profit amounted 
to $2,600,322 against $1,382,061 for 
nine months ended Sept. 30, 1936. 
Phillips Petroleum Company 

For the first nine months of 1937, 
net prolit of $19,813,719 was 54 per 
cent ahead of the like 1936 period 
and ahead of total earnings of 1936 
by $1,938,280. Record profits for the 
company were achieved in 1926 when 
the amount totaled $21,407,709, and 
the highest since that time was in 
1936 when earnings stood at $17,- 
875,489. 


Wm. Wrigley, Jr.. Company 

Report for nine months ended 
Sept. 30, shows net profit of $6,740,- 
538, compared with $6,001,075 for the 
same period last year. For the 
quarter ended Sent, 30, net profit 
was $2,385,637, against $2,573,735 for 
the corresponding period in 1936. 


Schenley Distillers 

The company reports net profit of 
$4,657,175 for nine months ending 
Sept. 30, compared with net profit of 
$4,782,795 for the same period in 
1936. For the quarter ended Sept. 
30, net profit totaled $1,248,504, 
against $1,716,847 in the like 1936 
quarter. 


Wesson Oil & Snowdrift Co. 

Consolidated net profit for 
year ended Aug. 31, 1937, 
393,858, compared with $3,758,074 
for the preceding year. Net sales 
amounted to $70,109,763, against $65,- 
139,176 for the previous year, an in- 
crease of 7.5 per cent. 


the 
was $3.- 


Atlantic Refining Company 

Net profit was $7,486,000 for nine 
months ended Sept. 30, against net 
profit for the like 1936 period of $6.,- 
161,200. For the quarter ended Sept. 


CONVENTIONEERS TAKE GOLF TIME OUT 


Elon G. Borton (left), 


Ferguson-Walker; 


LaSalle Extension University; J. L. Ferguson, 
H. R. Van Gunten, Lord & Thomas, 


Sawyer- 
and S. W. Holmes, The 


Viscose Company, face the candid cameraman at Hot Springs, expressing 
serious golf intentions. 


30, net profit was $4,049,244 com- 
pared with $1,443,756 in the previous 
quarter and $3,023,809 in the Sep- 
tember quarter of 1936. 


Johns-Manville Corporation 

Report shows net profit of $4,592.,- 
191 for nine months ended Sept. 30, 
1937, compared with $3,093,560 for 
nine months ended Sept. 30, 1936 
Net sales for the first nine months 
of this year were $46,188,635, against 
$34,733,034 for the first nine months 
of 1936. 
Minneapolis-Honeywell 

The regulator company shows net 
profit for the quarter ended Sept. 30,- 
1937, of $778,956, compared with $1,- 
075,351 for the same period in 1936. 
For nine months ended Sept. 30, net 
profit was $2,220,040 against $1,750,- 
150 for the first nine months of 1936. 
Net sales for the first nine months 
of 1937 totaled $11,798,975, against 
$8,891,029 for the corresponding 
period in 1936. 
Shell Union Oil 

For nine months ended Sept. 30, 
1937, net profit amounted to $15,984,- 
218, compared with net profit for the 
like 1936 period of $16,512,053. For 
the quarter ended Sept. 30, net profit 
was $7,503,291 against net profit of 
$7,210,230 in the September quarter 
of 1936. 
Worthington Pump 


The company reports for nine 


BUT 
NOT 


in the 


SOUTH 


Here the automobile is not only in full service, but 


busier than ever. 


and tires. 


Increasing industrial payrolls and 
new crop income are going into new cars, 


accessories 


And soon the Winter tourist will be flooding 


the South with his freely-spent money. 


Your 'selling should be under way; your 1938 advertis- 
ing should begin in the December issue of 


SOUTHERN 
AUTOMOTIVE 
JOURNAL 


which is the A. S. I. Show Number—and the reference 
hook on the new cars, equipment, parts and accessories 
for the 20,000 automotive jobbers, dealers, garages and 
service station operators of the South. 


See our story in the 1937 A.B. P. Blue Book 


ATLANTA, GA. _ 
Thorough Coverage of Specialized Markets 


ELECTRICAL 
SouTH _ |) 


months ended Sept. 30 net earnings 
of $1,402,076, against $492,552 for the 
corresponding period last year. 


Union Carbide & Carbon 

For 12 months ended Sept. 20, net 
profit was $43,767,144, the best 12 
months in the corporation’s history. 
This compares with $34,024,317 for 
12 months ended Sept. 39, 1936. 


Philip Morris & Co. 

Report for six months of the fiscal 
year shows net profit of $3,136,445 
compared to $1,700,507 last year, an 
increase of $1,435,936. 


Jantzen Knitting Mills 

Consolidated net sales increased 
15 per cent during the past year, 
rising to $3,523,300, against $3,062,- 
810 for 1936 and $2,563,432 for 1935. 
Net profit of $301,145 for 1937 com- 
pares with $69,159 for 1936. 


Parker Pen Company 


For six months ended Aug. 31, con- 


solidated net profits were $262,781, 
compared with $230,257 for the cor- 
responding period in 1936. 

Marshall Field & Co. 

Net earnings for the first nine 
months of this year amounted to 
$1,280,970 compared with $225,510 
for the same period a year ago. 


Sales for the first nine months of 
1937 were $70,411,676, compared to 
$73,563,727 for the like 1936 period. 


Wheeling Steel Corporation 


For nine months ended Sept. 30, 
net profit totaled $5,002,033, com- 
pared with $2,068,859 for the cor- 


responding period last year. For the 
quarter ended Sept. 30, net profit was 
$1,230,192, against $1,186,660 for the 
like 1936 period. Gross sales for the 
first nine months of this year 
amounted to $72,234,142, compared 
with $57,087,001 for the same period 
in 1936 


Anchor Cap Corporation 


Report for nine months ended 
Sept. 380 shows net income of 
$689,117, compared with $539,777 for 


the corresponding period a year ago. 


Net income for 12 months ended 
Sept. 30 was $753,800, against $610,- 


504 for the like 1936 period. 


Hazel-Atlas Glass 

Net profit for 12 months ended 
Oct. 2, 1937, amounted to $3,230,244, 
against net. profit of $2,954,054 for 
the same period in 1936. Net sales 
for the year ended Oct. 2 totaled 
$36,157,447, compared with $30,942.,- 
780 for the corresponding period a 
year ago. 


Crosley Radio Corporation 

The company shows indicated net 
loss of $115,753 for the third quarter, 
compared with a profit of $117,971 in 
the September quarter last year. 
Earnings for the first nine months 
totaled $103,581, against $1,390,327 in 
the 1936 period. A deduction of 
$340,000 was made for fiood losses in 
the first quarter of this year. 


Lewin Gets Breidt’s 


Peter Breidt Brewing Company, 
Elizabeth, N. J., has appointed A. W. 
Lewin Company, Inc., Newark, N. J., 
as its advertising agency. A news- 
paper campaign featuring Breidt’s 
Ale is scheduled for the fall and 
winter months. 


Furgason Appointed 


Gene Furgason & Co., formerly 
known as Furgason & Aston, has 
been named national representative 


for Station WHBF, Rock Island, II1., 
effective Nov. 10. 
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THE SPOT... 


which is one of 97,722 newsstand spots where 
almost 525,000 grown up men as well as over 
150,000 women lay down CASH for MACFAD- 
DEN DETECTIVE GROUP magazines each 
month. No free premiums are required to 
grease the sale of these two single interest 
magazines. They're filled with interesting fac- 
tual reading from cover-to-cover and are read 
from cover-to-cover by nearly 2,000,000* 
regular readers. 


You can reach this substantial buying crowd 
who spend nearly $1,500,000,000 per year, 
for only $1.53 per page per thousand which is 


one of the lowest reader costs of any magazine. 
*667,303 net paid circulation for first half of 1937...2.8 readers per copy. 


THE MACFADDEN 


DETECTIVE 
ce GROUP 


a 
Ei LExington 2-9050 
122 East 42nd Street, New York City 
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ADVERTISING AGE 


Keith J. Evans (left), Inland Steel Company; A. J. Irvin, John B. Woodward, Inc., 
and Ed. S. Rogers, Rogers, Ramsey & Hoge, prepare for a serious golf round 
at the Hot Springs convention. 


Name Lorin Collins 


Lorin Collins & Associates, Chi- 
cago, has been retained as advertis- 
ing counsel by Associated Con- 
sulting Engineers, Chicago. Radio 
publications and direct mail will be 


Reinhart to Macfadden 


Fred Reinhart, formerly advertis- 
ing manager of Sportsman, has joined 
the Eastern sales staff of Macfadden 
Women’s Group and will cover New 
York state. 


used to merchandise amateur radio 
products. 


New Type Effects 


Rapid Copy Service Company, New 
York, has perfected an instrument 
making possible creation of third di- 
mensional effects, without retouch- 
ing on art work, from proofs of any 


Adjusts Rates 
Beginning Nov. 8, Simplicity Maga- 
zine will drop its special introduc- 
tory rates of $1 a page per 1,000, and 


a new rate of $1.25 a page per 1,000|type style. R. W. Batchelder, New 
will be offered, effective with the] York production manager, invented 
February issue. the device. 


FIGHT 10 HOLD 
FAIR TRADE ACT 
GAIN, ANA TOLD 


(Continued from Page 10) 
industry,” Senator Miller said. 
“Against the threat of all the alien 
‘isms’ that so beset the world, only 
the small independent business man 
and the farmer and laborer stand up 
as a defense and a bulwark to pre- 
serve the American system and tra- 
dition. 

“Concentration of ownership of 
industry in a few hands may pre- 
sently increase efficiency but this 
concentration will lead to lower 
wages, longer working hours, serious 
and disturbing labor strife and the 
decay and death of democracy of 
opportunity. 


Free Competition Vital 


“These conditions are a challenge 
to every patriotic man in America. 
The philosophy of dog eat dog and 
devil take the hindmost in  busi- 
ness practices has no place in this 


country. Competition to insure pro- 


>. 
a 


CONSUMER CONFIDENCE 


150,000 prosperous Indiana farm families look for- 
ward—as did their parents before them—to receiving 
the Indiana Farmer's Guide—their own state farm 
paper. And reader confidence is the reason! They 
appreciate the Guide’s aggressive, sane, forward- 
looking editorial policy—its clean-cut circulation meth- 
ods—its demonstrated interest in the welfare of Indi- 
ana. They know that for 92 years the Guide has 
helped them fight and win their battles for agricultural 
improvement. As their loyal partner, they have 
learned to depend on the Guide .. . a fact that Guide 
advertisers are proving continuously with profitable 
sales results. 


~~} produc to the 
\ INDIANA 
/ RURAL 
MARKET 


Je INDIANA 


HUNTINGTON 


paper selection. 


Published Continuously 


for the price of a 
SINGLE HITCH 


~ 


PLUS DEALER PROMOTION 


But when you “hitch” to the Indiana Farmer's Guide, 
you get a powerful team-mate at no extra cost. Your 
advertising and publicity program is merchandised to 
your sales outlets through Farm Trade Guide. 
dealer supplement—a trade paper—that has gained 
an influential position in the thinking of 15,000 Indiana 
Dealers, who regularly receive it. Especially edited for 
the merchandise outlet, Farm Trade Guide does an 
important advertising tie up job seldom accomplished 
except by an additional trade paper selection. 
using the Indiana Farmer's Guide, you get complete 
rural coverage—a sales winning team—an ideal con- 
sumer-dealer combination for the price of a single 


A 


By 


FARMERS GUIDE 


INDIANA 


INDIANA’S Only STATE FARM PAPER 


Since 1845 


A. A. Stambaugh (left), Standard Oil 


Company of Ohio, and Northrup Clarey 

(right), Standard Oil Company of New Jersey, take between sessions leisure 

at the ANA convention with L. T. Busch, Compton Advertising Agency, and 
Leonard Tingle, Progressive Grocer. 


Along the Homestead promenade between ANA sessions, Jim Johnson (left), 

Calvert Distillers; Leo Nejelski, Swift & Co.; Ben Lichtenberg, Institute of Pub- 

lic Relations, and W. E. Spargo, The American Weekly, savor some cheerful 
exchanges. 


tection to the consumer, to the 
laborer and to us all must remain 
free and must have definite legis- 
lative safeguards. These safeguards 
may be furnished, but in the last 
analysis the determination of most 
of these questions is left in the 
hands of business itself. As long as 
business recognizes the right of the 
producer and the consumer to honest 
competition between those from 
whom they buy, it will be allowed 
a comparatively free hand. But when 
the rights of these groups are sub- 
jected to the selfish desires of busi- 
ness then the people themselves will 
demand that the government assume 
control of business in every phase. 
These are problems you can help 
solve under the fair trade practice 
acts.” 

Acknowledging the existence of a 
movement to repeal both the Tyd- 
ings-Miller act and the state fair 
trade laws, Senator Miller expressed 
the opinion that the way to coun- 
teract the charges that fair trade 
legislation increases prices is to sur- 
vey the situation and present con- 
trary facts. Such a study in Cali- 
fornia not only revealed no upward 
price trend, he said, but actually 
showed decreases from 1 to 3 per 
cent. 


Aimed at Loss Leaders 


Edward S. Rogers, of the law firm 
of Rogers, Ramsey & Hoge, author of 
part of California’s fair trade act, 
the first ever passed, discussed the 
legal side of fair trade legislation 
and denounced the nomenclature, 
“price-fixing,” generally used by 
opponents of the laws. He empha- 
sized the fact that none of the fair 
trade acts is regulatory, being per- 
missive only and in no instance re- 
quiring a manufacturer to enter into 
price maintenance contracts with his 
distributors. He pointed out that 
the basic aim of the laws was to 
eliminate loss leader and “bait” 
selling. 

Referring to the damage inflicted 
on branded articles by predatory 
price cutters, Mr. Rogers defined 
good will as “collective friendliness 
toward a product.” In reality, he 
asserted, the price cutter is the price 
fixer, for invariably the lowest price 
becomes the market price. 

He joined with Senator Miller in 
recommending surveys to determine 
the real effect of fair trade laws on 
price trends and the presentation of 
the resulting data to the public as 
an antidote to propaganda which 
holds that fair trade legislation 
means higher prices to the consumer. 


Named Sales Manager 


Frank R. McDonnell has been ap- 
pointed sales manager of Advertisers’ 
Recording Service, Inc., New York. 
He formerly did sales promotion 


work with Stations WHN and WINS. 


Standard Oil Shifts 2 


H. L. Prussing, assistant manager 
of the St. Joseph, Mo., sales divi- 
sion of Standard Oil Company of In- 
diana since 1928, has been trans- 
ferred to Rockford, Ill., as agent in 
the Joliet sales division. John J. 
Jost, 
Mason City, Ia., has been named as- 
sistant manager to succeed him. 


Sell t HOTELS 


with 


THE HOTEL MONTHLY 


VWember ABC and ABP 
Published by JOHN WILLY, Inc. CHICAGO 


wholesale sales promoter at | 
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ADVERTISING AGE 
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AUTO LINEAGE 
FOR N.Y. SHOW 
13% UNDER ‘36 


(Continued from Page 1) 
according to «& tabulation today, to 
about 13 per cent. An explanation 
given to account for the final de- 
crease was the usual interest mani- 
fested on Monday and Tuesday of 
this week in the local elections, with 
which advertisers knew better than 
to compete. 

Another explanation advanced was 
that the public was more accustomed 
this year to a fall show and there- 
fore needed less repetitive “selling.” 


Attendance Also Down 


Whatever the reasons, the fact re- 
mains that almost without excep- 
tion, newspapers reported less pat- 
ronage than last year and in the two 
cases where gains were reported, 
they were for 300 and 70 lines respec- 
tively. Moreover, it should be pointed 
out that lineage figures were com- 
puted excluding the daily issues of 
the New York American for last year, 
in order that comparable percentages 
might be reached. 

At the same time, attendance, re- 
ported in excess of 270,000 failed to 
attain the record high of last year, 
although, according to managers of 
passenger car exhibits, sales and po- 
tential sales were relatively greater 
than those last year. It was pointed 
out, in this connection, that actual 
sales of cars from the floor were, as 
usual, relatively small and that the 
majority of negotiations awaited an 
appraisal of prospects’ present cars 
for completion. 

The number of fleet owners at- 
tending the New York show, it was 
said, was exceptionally high, 
although, ironically, some of them, 
it was reported, came not so much to 
inspect the new truck offerings as to 
report that models of recent years 


' were standing up so much better 
' than was the case with models of a 
' few years back that their replace- 


ment needs had been greatly reduced. 


WORLD FASHIONS THEME 
FOR 38TH CHICAGO SHOW 


Chicago, Nov. 4.—‘Fashions of the 
World,” as universally interesting as 
“Brides of the Nations,” which pro- 
vided the 1936 background, will be 
the human stage for display of gleam- 
ing 1938 models at the 38th renewal 
of the Chicago Automobile Show at 
the International Amphitheater here 
Saturday. 

The young beauties of every race 
have been vying for participation in 
the spectacle, and the winners are 
now being groomed for their parts 
in the annual classic which shares in- 
terest with the new cars. 

From the show committee comes 
word that all space is sold and that 
nothing remains to be done but in- 
Stall the cars in their respective lo- 


WAIT FOR TURN TO TEE OFF AT ANA "GOLF" SESSION 


te 


Pe 
* 


Anticipating rounds in the low —'s are S. Jennings (left), Progressive Grocer; E. L. Gouedy, Eagle Picher Lead Com- 
pany; Dan Gerber, Gerber Products Company; E. D. Madden, McCann-Erickson, and Paul Montgomery, Business Week. 


cations. A preview will be held Fri- 
day night for dealers and salesmen, 
so that they will be in the proper 
frame of mind to welcome the public 
Saturday. 

The demand for tickets also indi- 
cates greater public interest in the 
auto show than ever before. Morn- 
ing newspapers, which issue their 
show editions Sunday, and afternoon 
newspapers, which come out with 
their auto numbers Saturday, also 
are optimistic about lineage, most of 
their present efforts centering around 
getting scheduled copy. 


Only One Foreign Car 
Domestic cars will monopolize the 


oria, Dec. 1-5; Springfield, Mass., Nov. 
14-20. 


Gross Promoted 


Boone Gross has been promoted 
from metropolitan New York district 
manager of Hiram Walker, Inc., to 
merchandising manager with head- 
quarters in Walkerville. J. W. Clapp 
has been appointed to Mr. Gross’ for- 
mer position. 


Ritz-Carleton Plans 
Largest Campaign 


The Ritz-Carleton Hotel, Atlantic 
City, will soon launch the biggest 
advertising campaign in its history, 
John A. Tenney, advertising man- 
ager, has announced. Forty news- 
papers in 30 cities, as well as direct 
mail and posters will be used. 

Dorland Advertising Agency, At- 
lantic City, handles the account. 


Issues 360-Page 
Volume ot Media 
and Market Data 


Chicago, Nov. 3.—The 1938 edition 
of the Market Data Book Number of 
Industrial Marketing, published by 
Advertising Publications, Inc., has 
just been issued to subscribers to the 
monthly marketing journal. 

The special issue, containing 364 
pages, is designed as a market and 
media guide for users of business 
papers, and all advertisers interested 
in trade and industrial markets. 

Editorial material consists of a 
factual analysis of more than 85 
fields of trade and industry, giving 
basic data on number of units, an- 
nual sales, distribution of manufac- 
turing, wholesaling and retail units, 
variety and amounts of products used 
in manufacturing processes, etc. 

A separate section is devoted to 
each industry, and publications serv- 
ing the industry are listed so that 
all information about a market and 
the business papers devoted to that 
market is available in one place. 

The volume is the 13th issue of 
Industrial Marketing, and is supplied 
to subscribers as part of its service. 


stage at the Chicago show, only one |" 


of the foreign makes which were dis- 
played in New York deciding to ap- 
peal to the Chicago market. This is 
the Fiat. The Bantam auto, made by 
the American Bantam Car Company, 
Butler, Pa., will be represented by its 
truck, according to Ketchum, Mac- 
Leod & Grove, the Pittsburgh agency 
in charge. 

Auburn and Cord will be missing 
from the Chicago show, as from the 
preceding New York exhibit. A com- 
plete line of new Fords and Lincolns 
will be on display, New York being 
the only show at which Ford holds 
separate exhibits. Under an agree- 
ment reached in Chicago, hotel ex- 
hibits of cars are barred. 

The conclusion of the New York 
show is the signal for a cross-coun- 
try sweep by the automotive indus- 
try and many other shows will start 
simultaneously with that in Chicago, 
with still others to follow. The Na- 
tional Truck Show starts in Newark 
Saturday, and the schedule for other 
shows is as follows: 

Nov. 6-12. Akron, Brooklyn, Buf- 
falo, Columbus, Detroit, Minneapolis, 
Newark, Omaha, Philadelphia, Pitts- 
burgh. 

Nov. 8-13. Des Moines, Jersey 
City, Memphis, Scranton, Syracuse. 


Nov. 13-20. Baltimore, Cleveland, 
Hartford, Indianapolis, Jamaica, 
Rochester. 


Other show dates are: Trenton, 
Nov. 5-9; South Bend, Nov. 10-14; 
St. Louis and Portland, Oreg., Nov. 
14-21; Denver, Elmira and New 
Haven, Nov. 15-20; Milwaukee, Nov. 
17-24; New Orleans, Dec. 11-13; Pe- 


WINDOW 


710/, N. ADAMS 
PEORIA 


IS ADVERTISING AT THE SALES SPOT 


All other advertising — magazines 
— newspapers — radio — car cards 
—direct mail—outdoor—lead your 
customers to the sales spot. 


DON’T LOSE THE FINAL PUNCH THIS 
MEDIUM GIVES TO A WELL-PLANNED 
PROMOTION 


For the maximum in professional installation 
service in Chicago and all of Illinois use 
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FREE & PETERS, INC. - National Representatives, New York - Chicago - Detroit 
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H. K. Carpenter, Vice Pres. and Gen. Mgr. 


C. A. McLaughlin, Sales Manager 
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RETAIL DISPLAY 


DROPS SLIGHTLY 
UNDER ‘36 WEEK 


Chicago, Nov. 5.—For the week 
ended Oct. 30 retail display adver- 
tising decreased 2.4 per cent under 
the corresponding week of last year, 
according to the ADVERTISING AGE In- 
‘dex of Retail Activity. 

This Index meatures retail display 
advertising in 80 important markets 
and shows a total of 23,277,281 lines 
for the week, against 23,853,304 lines 
for the compared week of last year, 
the loss amounting to 57,023 lines. 
In considering this loss, it should be 
recalled that in the compared week 
of 1936 retail sales promotion was 
‘unusally large, the week showing a 
gain of 10.7 per cent over its com- 
pared 1935 week. 

Through the first 44 weeks of this 
year, the Index shows a total of 874,- 
720,876 lines, compared with 839,- 
492,222 lines for the same period of 
last year, a gain of 35,238,654 lines 
or 4:2 per cent. 

Percentage of gain or loss for each 
week of this year, over 1936, is shown 
in the folowing table: 
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Mailing Service 


Multigraphed letters filled-in equal 
to individually typewritten ones. 
ADDRESSING-MIMEOGRAPHING 
THE LETTER SHOP, Inc. 


440 Go. Dearborn &t., Wabash 8655 
CHICAGO 
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Sept. 4. 


Sept. 11 
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each of the 80 


major cities measured by this Index. 


Shift 


Demand for 


of John 


ten, Bar 
York, has 
locale has 


Caples Talk 


to Sherman Hotel 


Caples, 


been so great 
been changed 


tickets to the lecture 
copy expert of Bat- 
ton, Durstine & Osborn, 
that the 
from the 


New 


Daily News Auditorium to the Louis 


XVI room, 


Sherman Hotel, 


Chicago. 


The date is Nov. 9, the time, 6:30. 
Mr. Caples wil discuss “Copy That 


Gets Answered” as a 


part of the 


copywriting course sponsored by the 


Chicago 


Federated 


Dan ry Dead 


Dan Loeb, 73, veteran Eastern rep- 


resentative of the Brewers’ 


Aavertising Club. 


Journal, 


Chicago, died in New York last week 


after a 


Journal when legal beer 


long illness. 


He joined the 
returned and 


was widely known in the industry. 


McKenna in New Post 


William McKenna, Jr., 
the copy staff 
son, Ine. 


, New York. 


has joined 
of Tracy-Locke-Daw- 


GRAND RAPIDS TOPS 
ALL IN SALES GAIN 


(==-) The Grand Rapids Press | — 
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The Grand Rapids Press 
is a “‘Must’”’ on any 
Michigan List 


A leading national sales tabulation rev 


States 


this major Michigan market completely. 


435 N. Michigan Avenue, Chicago. 


COVERED COMPLETELY BY 


‘als Grand Rapids 
as the center of the leading sales district in the United 
The Grand Rapids Press, at one-paper cost, covers 
Write or call 
I. A. Klein, 50 EF. 42nd Street, New York; or John E. Lutz, 


GREAT MARKETS 
GREAT NEWSPAPERS 


(Copyright, 


Markets 


1937, by Advertising Publications, 


Inc.) 
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Index of Retail Activity in 80 Important 


Based on total retail advertising volume in all newspapers in each city. 


% Gain 


% Gain 


tBrooklyn Times-Union discontinued June &, 
§Journal and Sunday American discontinued June §, 
*Daily Ledger discontinued June 23, 1937. 


1937 


44-Week 44-Week t4-Week or Loss’ or Loss 
Period Period Period 1937 1937 Week Week % gain 
Ended Ended ended over over Ended Ended or 
City Nov. 2, 1935 Oct. 31, 1936 Oct. 30, 1937 1935 1936 Oct. 31, 1936 Oct. 30,1937 Loss 
WE, TE. neces va eee0 , 12,874,445 13,976,591 14,285,044 +10.9 +2.2 418,292 385,375 —9 
Deeeme. PR, ..ceeccees 5,079,900 5,503,904 5,914,153 +16.4 +7.5 126,518 131,908 +43 
oes a eee 11,894,849 12,637,156 13,371,978 +12.4 +5.8 390,222 379,764 —2.7 
Baltimore, ree 17,488,824 18,722,115 19,460,631 +11.3 +3.9 584,716 550,679 —5.8 
Birmingham, Ala. ..... 8,825,712 9,949,282 10,889,116 + 23.4 +9.4 250,642 268,282 +7.0 
Boston, Mass. .....-.---. 17,243,145 7,504,327 17,221,990 —0.1 —1.6 485,036 456,218 mt 
Bridgeport, Conn. 7,251,924 7,629,576 8,293,702 +14.4 +8.7 211,680 230,132 +8.7 
Memeo, MW, Beccsccscces 3,957,910 14,456,802 16,004,790 +14.7 +10.7 490,250 507,276 +3.5 
Cam@Gon, WN. d..ccccscces 3,501,225 3,481,536 3,484,984 —0.5 +0.1 99,800 91,372 —8.5 
Cedar Rapids, Ia....... 3,927,966 4,252,682 $402,510 +12.1 + 3.5 111,566 104,426 —6.4 
Chattanooga, Tenn. 6,143,121 5,696,143 5,385,640 —12.3 —5.5 141,336 123.336 —12.7 
Chiceme, TH. csc cccccs 23,276,691 25,670,042 27,121,336 +16.5 +5.7 640,334 698,908 +9.1 
Cincinnsts, OG. ..cvcoess 13,635,143 14,127,957 14,945,018 + 9.6 + 5.8 348,740 384,405 +10.2 
Cleveland, O. .ciccsnes 15,410,915 16,876,149 18,328,613 +18.9 +-8.6 459,479 511,914 +11.4 
Sees. OC. gscccasxe  vesess cebewe..  .- “eeleane ae aaa 285,911 284,501 —0.5 
ee. TM 666660 0s 15,905,600 16,811,896 18,288,071 +14.9 +8.8 415,534 496,364 +19.5 
Pevton, O. scesasesvese 11,354,686 10,534,772 13,214,700 +16.4 + 25.4 382,172 355,180 —7.1 
Denver, Colo. .......-- 8,683,519 8,707,053 8,956,145 +3.1 +2.9 246,125 226,780 =——7.9 
Des Moines, FR... ...+¢ 5,444,432 5,366,510 5,536,462 +1.7 +3.2 124,798 140,097 +12.3 
Detroit, Mich. ........ 17,249,656 18,212,016 19,074,418 +10.6 +4.7 519,669 494,945 oon. D 
££. _. err) ee SS a ee ares ieoal 255,052 234,790 —7.9 
oN | eres irs 5,880,504 6,224,214 7,878,308 + 33.9 + 26.6 258,860 215,166 —16.9 
Evansville, Ind. ....... 10,254,468 11,069,786 10,827,544 +5.6 —2.2 292,194 275,982 —5.6 
Fall River, Mass....... 2,773,688 2,957,119 2,968,265 +7.0 +0.4 80,4938 82,958 +3.) 
og a ee 6,954,080 7,623,294 7,825,930 +12.5 2.7 189,574 205,898 +8.6 
Fort Wayne, Ind....... 9,017,855 ~ 9,839,101 10,114,539 +12.2 + 2.8 256,872 258,272 +0.5 
Se er ire 4,395,458 »,259,637 6,242,878 + 42.0 +-18.7 159,696 163,004 +21 
Grand Rapids, Mich.... 7,343,874 7,971,152 8,976,052 + 22.2 +12.6 226,842 232,288 +2.4 
Greenville, 8. C..ccsse- 5,123,442 5,091,833 5,736,488 +11.9 +12.7 126,728 132,202 +4.3 
PORNtOe. BOR. sccvecece 11,023,110 12,492,235 13,961,052 + 26.7 +11.8 342,090 351,820 +2.8 
Indianapolis, Ind. ..... 13,880,800 ~ 15,114,434 15,887,191 +14.5 +5.1 384,543 361,718 —5.9 
Jacksonville, Fla. ..... 6,630,134 7,096,838 7,619,402 +14.9 +7.4 233,786 187,894 —19.6 
wereey City, Be. deo esc 1,930,896 2,013,716 1,975,681 + 2.3 —1.9 55,135 50,415 —8.6 
Kansas Clty, Mans... 1,893,801 2,084,551 2,286,22 + 20.7 + 9.7 65,923 60,270 —7.3 
Knoxville, Tenn, ...... 7,541,062 8,285,179 8,973,482 +19.0 +8.3 234,710 351,764 + 49.9 
BACtIG BRGOM, BFMeoc cess 7,826,364 7,958,459 8,069,395 +3 +1.4 221,396 219,324 —0.9 
F008 BRMOIOE, CAl.nicsss - sedc0es 20,669,079 21,726,396 ates + 5.1 470,943 477,468 +1.4 
ee Oe eee 8,536,892 8,653,260 8,463,114 —0.9 —2.2 235,550 210,476 —10.7 
Manchester, N. H...... 2,991,659 2,973,805 3.161, 790 +5.7 + 6.3 83,042 85,756 +3.3 
Memphis, Tenn. ....... 9,384,718 9,546,170 10,291,05 +9.7 +7.8 275,002 283,612 +3.1 
Milwaukee, Wis. ..... 11,198,706 12,900,236 15008 468 +-34.0 +16.3 372,308 394,991 + 6.1 
Minneapolis, Minn. 12,018,405 12,746,322 12,604,818 +4.9 —1.1 362,896 311,700 —14.1 
Moline-Rock Island 6,446,850 7,293,896 7,856,998 + 21.9 + 7.7 247,702 192,318 —22.4 
Nashville, Tenn. ...... 6,902,608 6,820,660 6,939,452 +0.5 +1.7 188,174 186,900 —0.7 
New Bedford, Mass.... 2,653,591 2,797,542 2,873,626 + 8.3 + 2.7 73,738 60,942 —17.4 
BOW FSBVON, GCOPR...6.:  sceanss 7,833,700 8,080,764 siale + 3.2 205,268 197,806 —3.6 
New Orleans, La....... 15,307,638 16,663,656 17,101,380 +11.7 + 2.6 488,111 450,970 —T7.6 
TOW SOPK, Me Bev sencs 49,498,531 55)212,136 56,111,077 +13.4 +1.6 1,553,744 1,378,380 —11.3 
SBrooklyn, NW. ¥....50+ 5,907,496 5,875,779 5,478,292 —7.3 —6.8 168,488 104,711 —37.9 
us) ip; See 7,958,846 8,161,706 8,221,668 +3.3 + 0.7 197,694 224,420 +13.5 
COINS, CBRL. cc vccecss 6,371,572 6,612,104 6,645,730 + 4.3 +0.5 171,742 139,999 —18.5 
Oklahoma City, Okla... 8,895,257 9,524,491 10,599,162 +19.2 +11.3 226,478 304,332 +34.4 
yg ag) ere 9,218,405 9,346,607 9,995,102 + 8.4 + 6.9 254,324 236,268 —7.1 
Philadelphia, Pa. ..... 23,953,773 24,587,839 25,603,437 +6.9 +4.1 709,922 678,586 —4.4 
PROGRIZ, APIS: ..cccccs 6,171,453 6,289,136 6,168,414 —0.1 —1.9 162,204 185,766 +14.5 
PItsouUrgn, PAR. .wccese 19,833,618 19,907,274 21,385,974 + 7.8 + 1.4 497,336 507,164 +1.9 
POrtionG, OPO. .isices 8,875,388 10,394,781- 11,035,208 + 24.3 +6.2 284,872 287,742 +1.0 
Providence, R. I....... 11,457,695 11,543,768 12,030,882 + 5.0 + 4.2 346,323 335,127 —3.2 
Reading, Pa. .......... 8,247,106 8,110,940 9,357,690 4-13.56 -15.4 235,844 270,144 +14.5 
PICHIBONG, VA. .ccscess 10,119,172 11,379,506 11,264, 906 $11.3 —1.0 293,762 269,570 —8.2 
§Rochester, N. Y....... 15,058,969 15, 723,274 15,022,930 —0.2 —4.5 445,220 360,910 —18.9 
Sacramento, Cal. ...... 6,969,017 ,004,705 7,467,089 + 7.1 0.5 184,118 164,556 —10.6 
San Antonio, Tex...... 4,779,097 5494-164 5,541,462 + 15.9 0.9 129,157 124,846 —3.3 
Ban Diego, Cal........ 11,224,756 12,079,654 12,116,616 +79 +O0.38 335,174 262,580 —21.7 
San Francisco, Cal..... 12,173,317 13, 403,072 13,689,069 +12.5 + 2.1 345,633 353,499 2.3 
Seattle, Wash. ........ 8,471,158 8,496, 948 8,774,710 + 3.6 3.3 189,350 211,918 +11.9 
South Bend, Ind....... 7,028,781 7,542,738 8,028,303 14.2 + 6.4 216,440 193,686 —10.5 
Spokane, Wash. ...... 5,682,314 6,247,611 6,648,250 +17.0 + 6.4 152,320 127,120 —16.6 
St. Louis, Mo........... 14,468,785 15,528,340 16,487,525 +13. +- 6.2 493,260 475,520 —3.6 
St. Paul, Minn..... 10,212,750 11,039,271 10,430,395 + 2.1 5.5 245,595 240,146 —2.2 
Syracuse, N. Y..... eee 9,498,791 10,156,437 10,068,058 6.0 0.9 270,116 246,631 G7 
*Tacoma, Wash. ...... ,385,988 5,373,915 5,270,461 20.2 -1.9 134,350 127,932 —4.8 
cg i Sy | 5,058,172 4,834,407 5,228,724 + 3.4 +-8.2 123,606 142,898 +15.6 
Eek Gc ee ,. Raa  §. Wemmeeaet> g§§ SRR oy gids uae 247,520 347,014 + 40.2 
Toronto, Ont., Can..... 17,949,898 17,200,257 16,497,622 --8.1 -4.1 500,843 422,713 —15.6 
Pe Me Bigscteessssss ae 3.376.492 3,615,703 —1.9 +7.1 102,21 97,552 —A4.6 
og i RO . ) | Sar 7,867,774 8,595,185 8,331,701 +5.9 33 235,682 212,954 —9.7 
Washington, D. C...... 28,889,32 31,847,807 31,716,919 19.8 —0.4 837,318 770,636 —7.9 
Worcester, Mass. 9,921,456 10,237,832 10,530,077 6.1 + 2.9 267,127 250,078 —6.4 
Youngstown, © 7,578,769 7,767,663 7.738,14: 2.1 —0.4 176,880 163,317 —7.7 
Ji.) ) eee ee 763,474,482 $39, 492.2 222 874,730,876 10.7 + 4.2 23,853,304 23,277,281 —2.4 
*New York American eccereses June 24. 1937. 


Zenith Program to CBS 


The Zenith Foundation “Mind 
Reading” program, being aired over 
National Broadcasting Corporation 
for Zenith Radio Corporation, Chi- 
cago, will shift to a Columbia Broad- 
casting System network Dec. 5, with 
the time unchanged, 10-10:30 P. M., 
EST, Sundays. 


Pelman Appoints 
Pelman Institute of America, New 
Rochelle, N. Y., has appointed C. 
Frederic Bell, Inc., New York, as its 
advertising agency. Plans include 
the use of magazines and newspapers 
both in this country and Canada. 


Sardine Account to Hoyt 


Reklamefondet for Den Norske 
Hermetikindustri has appointed 
Charles W. Hoyt Company, Inc., New 
York, to handle a co-operative ad- 
vertising campaign on Norwegian 
sardines. 


Stokes Elected 


James A. Stokes, who has been a 
representative of Byron Musser, Inc., 
New York, for the last few years, 


has been elected to the board. 


“Northern California 
Farm Life” Makes Bow 


Cowles Publishing Company, Spo- 
kane, Wash., has introduced a new 
bi-weekly farm publication, Northern 
California Farm Life as a separate 
edition of The Oregon Farmer, one 
of the Pacific Northwest Farm Trio 
group. 

Advertising scheduled for The 
Oregon Farmer is included in the 
California edition. Associated Farm 
Papers, Inc., is advertising represen- 
tative. 


Newton D. Baker Named 


Goodyear Director 


Newton D. Baker, of Cleveland, 
former Secretary of War, has been 
named a director of Goodyear Tire 
& Rubber Company, Akron, to fill 
the vacancy left by the death of Col. 
Grayson M. F. Murphy. 


Glicksman Named 


Mme. Lichenstein, 280 Park ave- 
nue, New York, has appointed Glicks- 
man Advertising Company, Inc., New 
York, to handle its newspaper and 
magazine advertising. Edward R. 
Black is account executive. 


phone 


Thousands of ready-to-use illustra- 
tions, on all subjects, are available 
for your inspection. Write, wire or 


KAUFMANN & FABRY CO. 
425 S. Wabash Avenue 


Telephone Harrison 3135 
106 West 43rd St, NEW YORK. 
Phone Bryant 9-6682 
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INITED STATES 
IOSES IN EAST. 
TURNS TO SOUTH 


Foreign Trade Conclave Hears 
of Vast New Fields 


Cleveland, Nov. 4.—What_ the 
rnited States has lost in the Far 
fast it can regain in Latin America, 
its natural sphere. 

The essential foreign trade of the 
rnited States can be maintained 
nly by a sympathetic attitude by 
labor toward technical and mechani- 
al advances, 

These Messages were presented to 
the 24th National Foreign Trade 
convention here today by two men 
with widely different viewpoints— 
the first by James 8S. Carson, vice- 
president, American and Foreign 
Power Company and the second by 
p. W. Litchfie'd, president, Goodyear 
Tire & Rubber Company. 

While Mr. Litchfield paid tribute 
io the reciprocal trade agreements 
made by the present administration, 
he said that in the case of his com- 
pany they are of less importance 
than might be assumed, since Good- 
year long ago found it necessary to 
establish foreign plants in order to 
maintain a competitive position in 
the export field. 

High wages, an important factor 
in export competition, are desirable, 
he said, but they can be justified only 
if they result in efficient production 

“Attempts to prevent introduction 

of advanced types of machinery can- 
not fail to hurt both industry and 
its employes,” he asserted. “Manage- 
Fment has the obligation of pointing 
Pout to labor that any policy that 
‘reduces efficiency constitutes a threat 
hto labor’s income.” 


Far East Is Lost 


| Mr. Carson, who followed Mr. 
Litchfield, said that in Shanghai ex- 
yerts say that no matter who wins 
n China, America and England will 
ose. But if Japan wins this market, 
she loses the Latin America field. 
“Japan will find great difficulty 
in rebuilding her trade to Latin 
America,” said he. ‘On a percentage 
basis, Nippon’s export sales to Latin 
America appear’ spectacular, but 
measured in volume they are rela- 
tively small. She generally sells 
cheap articles to a mass market of 
low per capita purchasing power. 
Japan’s great weakness has been 
that of one-way trade, since there 
were few products she could buy in 
juantities from the Southern conti- 
lent. Just before the outbreak of 
the war, she was trying to correct 
this by purchasing cotton from Bra- 
til, wool from Argentina and un- 
smelted ores and nitrates from 
Chile,”’ 

Mr. Carson said 


_————— 
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in Lith ographed Letterheads! 
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fa today’s rapidly changing business world 
‘st impressions are becoming more and more 
Pportant. That is one reason why a well 
‘gned Lithographed Letterhead is a superb 
vestment. Yet, there is no need to pay a 
h price for a modern, well designed letter- 
*d, in fact we offer you prices that challenge 
Parison! Send for our newest Portfolio of 
Ples and our price-list and see for yourself 
Y alert buyers all over the nation have 
ned that it pays to order from Universal. 
‘ite today! Or attach this advertisement to 
% business letterhead and mail it to us— 

Portfolio will go forward to you FREE 
“ without obligation. 


versal Litho & Stationery Co. 
7 Diversey Ave. Chicago, Ill. 


countries have made many blunders 
in their attempts to cultivate Latin 
America, convincing that continent 
again that all of its interests point 
to larger dealings with the United 
States. 

Germany is generally distrusted, 
and countries which have entered 
into the Aski mark basis of compen- 
sation have found that it constitutes 
“an economic straitjacket,” accord- 
ing to Mr. Carson. These special 
marks can be used only to purchase 
German goods. 

“Germany has temporarily sur- 
passed the United States as a sup- 
plier of Brazil’s overseas wants,” 
said he, “and also has made spec- 
tacular gains in Chile, but recent 
events in Ecuador demonstrate 
where its highly artificial basis for 
trading may eventually lead. Busi- 
ness has been almost at a standstill 
in that republic as the result of an 
economic muddle caused by scarcity 
of media of foreign exchange, and 
restrictions on imports.” 

While admitting that at present 
many Latin America markets do not 
compare favorably with some of 
those farther away, Mr. Carson pre- 
dicted that all work spent there will 
yield dividends as rich interior coun- 
tries are developed for the benefit 
of mankind. Today, in such a great 
country as Brazil, for instance, only 
the fringe has been worked. 


Issue Book in 
Fight Against 
Green River Law 


Chicago, Nov. 4.—Opening gun of 
a vigorous campaign by the direct 
selling industry to test the validity 
of the so-called “Green River ordi- 
nance” is publication of a book just 
off the press which summarizes the 
arguments against the measure. The 
volume reviews the agitation respon- 
sible for this attack on direct selling, 
and gives information on the exact 
legal status of test cases against the 
ordinance in states where it has been 
introduced. 

The defense book was brought out 
at the direction of a committee com- 
posed of Robert Muir, general coun- 
sel, Jewell Tea Company, chairman: 
Enoch Steen, president, National 
Association of Direct Sellers, and 
J. M. George, vice-president, National 
Protective Conference. 


Nine States Surveyed 


The book was compiled following 
a careful survey of nine states by 
Industrial Relations, Inc., Chicago, 
recently appointed counsel for the 
forthcoming campaign. Since the 
book went to press, test cases on the 


constitutionality of this Wyoming 
law have been pressed in Florida, 
Michigan, Minnesota and Oklahoma. 
In announcing this brief against the 
Green River ordinance, the commit- 
tee calls attention to the repeal of 
the ordinance by the city council of 
Hastings, Minn., after a few months’ 
trial. 

Distribution of the book will cover 
state editorial associations, city offi- 
cials including mayors, city attor- 
neys and corporation councils, and 
all applicants. The campaign of the 
direct selling industry is coincident 
with a similar campaign recently an- 
nounced by the National Publishers 
Association. 


New McCandlish Contest 


McCandlish Lithograph Corpora- 
tion, Philadelphia, has announced 
plans for the McCandlish Awards for 
1938. First, second and third prizes 
of $1,000, $250, and $100 will be 
awarded for the best 24-sheet poster 
designs submitted by American art- 
ists advertising any product or serv- 
ice during 1937. Entries must be in 
by Feb. 22, 1938. 


Washburn Promoted 


Roy Washburn has been appointed 
art director of McCann-Erickson, 
Inc., Chicago. He has been with the 
agency for many years. 


Will Hays to 
Get ‘S37 Poor 
Richard Award 


Philadelphia, Nov. 4.—Named as 
an outstanding contributor to the 
nation’s industrial progress, Will H. 
Hays, czar of the motion picture in- 
dustry, will be the recipient of the 
1937 Poor Richard Club gold medal 
award of achievement, it was an- 
nounced today. 

The presentation will be made at 
the club’s annual banquet to be held 
on Benjamin Franklin’s birthday, 
Jan. 17. Mr. Hays has been presi- 
dent of the Motion Picture Producers 
and Distributors of America since 
that organization was formed in 
1922. 

Leaders in business and industry 
from all parts of the world are ex- 
pected to attend the presentation. 
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PRINTING 


qd 
YOU PAID wt 


for a homestead and then erect a shanty on it. . 


For tHIs/ 


= your double-truck ad space in the daily newspaper. 
If you use good art, good copy, good typography and good photo-engravings 
in your ad, this sheet of paper may be worth many times $1,200 to you. On 
the other hand, if you buy cheap and shoddy advertising supplies, you will 
waste much of your $1,200. You wouldn't buy an expensive tract of land 
. Faithorn COMPLETE 
SERVICE makes it possible for you to secure the FINEST advertising 
production requirements at the most reasonable price. Let's get 


together. Telephone Wabash 7820 for a Faithorn representative. 


CORPORATION 


504 SHERMAN ST., CHICAGO + WABASH 7820 


° DAY AND NIGHT SERVICE + 
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Hotel Leaders Listed 


Leading hotel advertisers in four 
New York newspapers during the first 
eight months of 1937, according to a 
report by Needham & Grohmann, Inc., 
are New Yorker, 19,437 agate lines; 
Astor, 19,340 lines; Waldorf-Astoria, 
18,334 lines; Commodore, 16,653 lines, 
and St. George, 16,404 lines. 


PHOTOMATS 


Own Your Own PHOTO*MAT Library 


NoTHING like PHOTOMATS ever pro- 
duced before . . . the talk of the advertising 
world, On first eight issues subscription list 
girdles globe . . . an outstanding success .. . 
sold only by mail . . . IT’S GOT TO BE 
GOOD! 


Every month . . . mats of 100 new, smartly 
merchandised, photographic eye catchers to 
give point and potency to promotions . . . all 
Situations . . . all kinds of business .. . all 
sizes... ONE PRICE. 


Posed by New York’s best models . . 
in leading studio. Inspirational, clever and 
practical . . . great for idea men. A vast 
library of forceful subjects to meet every ad- 
vertising need . . RIGHT IN YOUR 
OWN OFFICE .. . at $5 a month A 
Glossy Print Plan for those who can’t use 
mats. 


PRICE ADVANCE effective soon. Get in 
on introductory, CHARTER MEMBER sub- 


scription rate . . . NOW. Proofs free on 
request . . . no salesmen. 


10 East 38th St., New York 


PHOTOMATS 


. shot 


G-E 10 SPEND 
$4,000,000 IN 
1938 CAMPAIGN 


Cleveland, Nov. 4.—General Elec- 
tric Company today revealed plans 
for the largest advertising and sales 
promotion program for electrical 
appliances in its history. The total 
1938 appropriation will be $4,000,000, 
an increase of 50 per cent over last 
year’s expenditure. 

G-E plants have been working for 
some time on 1988 models and plac- 
ing them in storage ready for antici- 
pated heavy demand. The new 
models will be announced to the pub- 
lic Dec. 1. In general, the refrigera- 
tors, washers, ranges and _ other 
major appliances continue progres- 
sive steps in design for beauty and 
operating efficiency. 


Widen Magazine List 


The advertising program was out- 
lined to distributors at a mammoth 
meeting here by A. L. Scaife, adver- 
tising manager of the appliance divi- 
sion. The schedule for 1938 will in- 
clude 31 national magazines, a record 
number for the company. In addi- 
tion, 39 trade publications will he 
used, and newspapers in 125 key 
cities will be employed. In the out- 
door field the company will use 
17,000 four-poster showings. 

Dealer aids of all kinds were dem- 
onstrated at the convention. A sec- 
ond film by Borden & Busse, market- 
ing experts, was shown and this film, 
like the first, will be made available 
to distributors for use in training 
salesmen. It brought out “Six Prin- 
ciples of Overcoming Objections.” 


Christmas Drive Outlined 


In addition to the 1938 campaign, 
Mr. Scaife also outlined a special 
Christmas campaign. The fact that 
new models will be shown Dec. 1, 
a date much earlier than in the 
past, gives dealers a chance to capi- 
talize on the holiday opportunity. 
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"se FIRST FOR NATIONAL SPOT BUSINESS 


“Help Wanted,” 


cash with order. 


$4.75 per inch. 
insertions, 


“Positions Wanted,” 
“Representatives Available,” 30 cents a line, minimum charge $1. 


The rates for this department are as follows: 


and 
Terms 


“Representatives Wanted,” 


All other classifications (single insertion rates): % in., $2.75; 1 to 3 in., 
Write for descriptive folder describing discounts for term 


POSITIONS WANTED 


MISCELLANEOUS 


FREE LANCE COPY MAN 
Experienced in house organs, booklets, 
folders, letters, newspaper ads—from 
idea to printed page. Not partial to 
any medium. Exceptional education, 
experience and references. Versatile 
style, from strictly explantory to 
frankly humorous. Part time or per- 
piece basis. Chicago or vicinity. Let’s 
— it over, without obligating either 
oO us, 

Box 1275, ADVERTISING AGE, Chgo. 


REPRESENTATIVES AVAILABLE 
Do you need active effective repre- 
sentation in New York? If so write 
Box 1249, ADVERTISING AGE, N. Y. 


Thoroughly experienced, excellent 
record trade and national advertising 
space; will devote entire time to one 
or two worthwhile publications in 
Eastern territory. 

Box 1274, ADVERTISING AGE, N. Y. 


CATALOG EDITORS 
Revise your catalogs, price lists, sales- 
men’s manuals, etc., etc., easily and 
economically. Set type for changes 
only; reproduce new illustrations 
without engraving expense. Really 
a remarkable printing process! 

300 COPIES (8%x11") $2.50 
Additional hundred copies, only 25c. 


Even lower prices for quantity orders. 
All sizes available. Send for samples. 


Laurel Process, 480 Canal St., N. Y. 


PHOTO POST CARDS 


SEND FOR FREE SAMPLES OF OUR 
NEW PHOTO AD-CARD. A new and 
novel idea in selling that brings re- 
sults. Don’t overlook this opportunity 
for additional profits. Write today. 

GRAPHIC ARTS PHOTO SERVICE 
3rd & Market Sts., Hamilton, Ohio 


In this drive. American Magazine, 
American Home, Better Homes and 
Gardens, Collier’s, Good Housekeep- 
ing, Ladies’ Home Journal and The 
Saturday Evening Post will be em- 
ployed. 

Gravure section copy in a broad 
list of newspapers also will be used 
Dec. 5, and posters in 100 key cities 
will be unfolded Dec. 1. 

“Triple thrift” will be the slogan 
of the 1938 refrigerator advertising, 
Mr. Scaife revealed. “Saves on price, 
saves on current and saves on up- 
keep.” 

As a climax to the dealer dramati- 
zation, Mr. Scaife announced a radio 
program with a brief introduction 
and a signal which slid back the 
curtains. On the stage was Phil 
Spitalny and his all-girl orchestra. 
The orchestra presented an episode 
of its regular Monday evening net- 
work program, sponsored by General 
Electric. 


Combination Offer 


Magazine Repeating Razor Com- 
pany, New York, and Lever Brothers 
Company, Cambridge, Mass., have in- 
troduced through New England 
newspapers an offer of a full-sized 
tube of Lifebuoy shaving cream, a 
Schick Injector razor and eight 
Schick blades for 59 cents. J. M. 
Mathes, Inc., New York, is the 
agency for Schick razor and blades, 
Ruthrauff & Ryan, Inc., New York, 
for Lifebuoy. 


Two Appoint St. Clair 

Robert St. Clair Company, New 
York and Wilkes-Barre, Pa., has 
been appointed to handle the Pierre 
Marquette Railroad advertising. Na- 
tional magazines, newspapers, busi- 
hess papers and direct mail will be 
used. Veg-O-Mat Company, New 
York, has also named the St. Clair 
Company to direct advertising for its 
new electric juice extractor to be in- 
troduced to the public through busi- 
ness papers and direct mail pro- 
motion. 


John Thempeon Named 
Publisher of “Star” 


John Thompson has been appoint- 
ed publisher of the Minneapolis Star 
succeeding Davis Merwin who re- 
signed recently under his doctor’s 
orders. 

Mr. Thompson has been general 
manager of the Star. 


Smith Opens Office 


Fred Smith, who directed publicity 
and promotion for Bruce Barton’s 
Congressional campaign, has an- 
nounced the opening of an office at 
383 Madison avenue, New York, 
Nov. 15, to handle public relations 
and promotion. He was formerly 
publicity director of Batten, Barton, 
Durstine & Osborn, Inc., New York. 


Spangler Named 

F. L. Spangler, formerly editor of 
Welding Engineer, has been named 
Confec- 


editor of Manufacturing 


tioner, Chicago. 


TWA Rate Slash 
Spurs Hope for 
ICC Regulation 


Chicago, Nov. 4.—The rate furor 
raused in air line circles today by 
the round trip rate slash made for 
the second winter season by Trans- 
zontinental and Western Air, Inc., 
caused the industry to turn eyes 
again toward the forthcoming ses- 
sion of Congress, to which the Mc- 
Carran-Lea bill will again be pre 
sented. The bill provides for regu- 
lation of air line rates by the Inter- 
state Commerce Commission. 

The TWA rates, effeffctive Nov. 8, 
which other lines say they will re- 
fuse to meet, symbolize the highly 
competitive conditions in the air 
transport field. Though the air lines 
are regulated in many respects, such 
as the amount of salary they may 
pay to their executives, they are as 
amenable to anti-trust laws as, for 
instance, pickle manufacturers, ac- 
cording to experts. 

Passage of the McCarran-Lea bill 
is favored generally, even by TWA, 
the present recalcitrant. Its adop- 
tion would dump an intricate prob- 
lem in the lap of the ICC, which 
would be called on to establish a 
ratio between railroad and air rates. 


———— 


Gravure Plans 
to Issue New 


Sunday Tabloid 


New York, Nov. 4.—As the regy} 
of a study of markets served hy 
newspapers Sunday supplement; 
throughout the country, Gravur 
Service Corporation, this week a. 
nounced plans for a new tabloig 
rotogravure picture supplement, ty 
be known as Parade and to be py 
nto circulation some time next year 

The Gravure Service survey, a. 
cording to Daniel E. Moran, Jr, 
president, indicated that “25 per cen 
of the population of the Unite, 
States cannot now be reached by 
national advertisers through existing 
Sunday supplement offerings, concep. 
trated as they are in a limited nun. 
ber of the biggest markets.” The 
new publication has a “potential ¢iy. 
culation” of more than 3,000,000, Mr 
Moran added, and assurance of ap 
aggregate circulation of at leas 
2,000,000 must be in hand in the 
form of signed contracts from pup 
lishers before the periodical will be 
issued. 

Representatives of Parade hav 
been familiarizing publishers with 
their plans during the past mont), 
Mr. Moran said, and meetings be 
tween the magazine’s sponsors and 
prospective distributors were held 
recently. Tentative format calls for 
about two-thirds of the editorial con- 
tents in pictures utilizing both color 
and monotone gravure. A minimum 
16-page issue will be published, Mr. 
Moran said. 


“Country Home” Size 
Will Be Increased 


Effective with the February, 1938 
issue, Country Home Magazine page 
size will be increased from 450 te 6% 
lines and from three to four columns, 
with at east 32 pages of each issue 
printed in gravure and additiona 


gravure pages added until the entire! 


body of the magazine is gravure. 

Rate changes, effective next Sep 
tember, include black and white page 
$4,600; tint page, $4,900, four colo 
page, gravure, $5,500, two columns 
tint, $2,450, and black and _ white 
columns, $1,150. 


National Brands Expands 


National Brands Sales Corporation, 
Chicago, has opened an Eastern office 
at 1700 Walnut street, Philadelphia, 
with Charles L. Bernard in charge. 


DISPLAYS 


Designers & Builders 
CONVENTION -EXHIBITS 


WINDOW, INTERIOR & TRAVELING DISPLAYS 


eee. 
ADVERTISER’S DISPLAY STUDIOS 
825 So. Wabash Ave. - Chicago, Ill.-Webster 4236 


TORONTO 
MONTREAL 
WINNIPEG 
LONDON, Eng 


GIBBONS KNOWS CANADA 


| J. J. GIBBONS LIMITED - 
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THE BET’S OFF—BOYS... 
| Don’t Want to Cheat You! 


Art Director proves his point 
and improves his layouts! 
Many an Art Director has done the impossible with ATLASTATS—for 


they do what regular photostats can't possibly do. 
more snap and record ALL tone values. 


Reproduce 100% 
Call for ATLASTATS and see 


how they stand out in your layouts like real photo- 
Made on either Matte or Glossy paper, 
ATLASTATS cost only a few pennies premium. 


ONLY ATLAS MAKES ATLASTATS 


ATLAS PHOTO COPY CO., General Offices, 225 No. Michigan Ave. 


All Phones FRAnklin 3470 
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© pAID BEER COPY 
siff0 BE LAUNCHED 
oY FOUNDATION 


ements 
Tavure (Continued from Page 1) 
pot jated,” Which “had now reached the 
ent, tment of public acceptance” to em- 
be pur ark on such a drive. 
rt vane It is understood that the founda- 
ey pe jon’s advertising campaign will cen- 
- ; Pay her about the “code of practice” 
me oul yopted at last week’s meeting. Pre- 
Unites iminary discussions of media point 
ned py gre the use of several general maga- 
...' Mines Only, ADVERTISING AGE learned 
isting 1 ith initial 
concen. meo™ a reliable source, Ww nitia 
a wee »ppropriation in the neighborhood of 


500,000. 
Hailing its action as a “dynamic 
step forward in self-regulation of in- 


of an justry in public interest,” the founda- 

least ion’s code pledges its membership 
in the Me? “truth in advertising beer” and 
mM pub he “elimination of anti-social con- 


ditions wherever they may surround 


7 he sale of beer to the consumer.” 

> have Given “Truth” Pledge 

_ = The foundation, claiming to repre- 
month 

gs be sent nearly 50 per cent of brewing 


parrelage of the United States, prom- 
ised stringent self-regulation, ac- 
ording to the manifesto. In the pre- 
amble, the foundation states: “The 
industry recognizes its direct respon- 
sibility to itself and to the nation to 
onduct its operations in accord with 
the desire and conscience of the 
merican public.” 

Following the general statement of 
nims and objectives, the membership 


h coler 
nimum 
2d, Mr. 


sased@2s pledged to truth in advertising, 
» 1938 o-operation with duly constituted 
e paggputhorities to prevent beer sales to 
te Gi minors, operation in conformity with 
lumngpestablished laws, maintenance of a 
n issu? migh standard of quality, and the 
litiona promotion of moderation and _ so- 
- entire! Driety. 

re. 

ct Sepi® . 

te ag Two Join Ayer 

r color 


'} J. M. Raymond and Wilfrid Mon- 
lumDsfette have joined the Toronto office of 

whitt@N. W. Ayer & Son of Canada, Ltd. 
Mr. Raymond was formerly assistant 
general manager of Canada Dry Gin- 
ger Ale Ltd., and was a former direc- 
ftor of the Association of Canadian 
Advertisers. Mr. Monette was former- 
ly with Canadian Advertising Agency 
in Montreal and Toronto. 


Brace Beemer Expands 


Brace Beemer, Inc., Detroit radio 
advertising agency, has opened new 
offices in the Maccabees bldg. King 
Bard, formerly with NBC, has joined 
the agency. 


Capital 


! 


IN THE CAPITAL 


Absolutely at the top! 
Smart Washington makes 
its headquarters at the 
modern Hotel Raleigh. And 
no wonder — for where can 
you match its bright, mod- 
ern guest rooms; its gay 
restaurants; its gracious 
service; or its solid values? 
The Raleigh welcomes you 
~ single rooms from $3.50. 


Ms M4 


HOTEL ~ | 


PENNSYLVANIA Ave.at 12thSt.NW 


WASHINGTON, D. C. 
- Schiffeler, General Manager 


TS 


Santa’s Pack 
for S37 to Be 
Fullto Brim 


(Continued from Page 1) 


Wallace, Inc., is the agency handling 
the series. 

Major manufacturers of electric 
trains, the great bulk of which are 
purchased during the Christmas sea- 
son, will capitalize on a heightened 
demand for “luxury” gifts in staging 
elaborate campaigns, it was revealed. 
Lionel Corporation, New York, 
plans the most elaborate campaign 
in the company’s history, with a new 
“Hudson Scale Model” electric train 
providing the feature for most of the 
copy. ‘ 
This train, constructed exactly to 
scale, will be backed by full-page 
color copy in comic sections of met- 
ropolitan newspapers. Some copy 
has already made its appearance, but 
the peak of the drive will not be 
reached until early in December. 
The company reported that an elec- 
tric airplane, introduced last year, 
was an exceptionally successful ven- 
ture. This toy will also be prom- 
inently featured in the campaign. 
The plane operates in suspension 
under remote control and is said to 
be nearly as attractive to fond 
fathers as it is to their offspring. 
It is priced at $15. Lionel is one of 
the companies participating in the 
Field radio series. 

Higher priced and more substan- 
tially built trains will be in greater 
demand this Christmas, according to 
John W. Ohls, in charge of adver- 
tising for American Flyer Mfg. Com- 
pany. Mr. Ohls also indicated that 
a sizeable volume of late orders was 
expected in addition to those booked 
earlier in the year, with a record 
season indicated. This company has 
scheduled a thorough coverage of 
juvenile publications, using some 
color copy, with most of the inser- 
tions to appear between now and 


Christmas. Newspapers in major 
cities are also on the program. 

Erector sets, manufactured by 
A. C. Gilbert Company, New Haven, 
Conn., will be promoted in an exten- 
sive pre-Christmas drive embracing 
425 newspapers and 16 magazines. 
Charles W. Hoyt Company, Inc., New 
York, is the agency in charge of the 
campaign. Gilbert also is one of the 
major participants in the Marshall 
Field tie-up, with three radio shows 
being devoted to the company’s Erec- 
tor, chemical sets and casting sets, 
respectively. 


Football Tie-Up Used 


Current interest in football has 
provided Cadaco, Ltd., Oakland, Cal., 
with an opportunity for several tie. 
ups promoting Eimer Layden’s Sci- 
entific Football Game. 

Early newspaper copy has been 
spotted for cities in which the Notre 
Dame team plays, capitalizing on 
publicity being awarded Coach Lay- 
den. Spot radio announcements have 
also been utilized in broadcasts be- 
tween halves of the Notre Dame 
games. 

Magazines also are being employed, 
the list including American Maga- 
zine, Esquire, House Beautiful, Sun- 
set and The Saturday Evening Post. 
Co-operative copy, placed by retailers, 
is scheduled for newspapers of more 
than 20 key cities at present, with 
others likely to be added. Other 
games to be featured by Cadaco in- 
clude Tripoley, a combination of 
hearts, poker and rummy; Top of 
the Town, inspired by the motion 
picture of that name; Foto World 
and Spell-It. 

A growing demand for toys of an 
educational nature designed to build 
the child’s interest in _ historical 
events was cited as a favorable sales 
factor by executives of J. L. Wright, 
Ine. 


Accounts to FB&M 
Davis Jewelry Company and Da- 
vidson Bakeries, both of Chicago, 
have placed their radio advertising 
with Ford, Browne & Mathews, Chi- 
cago. 


ROOSEVELT MAY 
END DEADLOCK 
ON ADVERTISING 


(Continued from Page 1) 


effective than under the FTC, since 
the former has both power of seizure 
and of criminal prosecution, while 
the latter has only the cease-and-de- 
sist order method. 

(d) State food and drug depart- 
ments have direct contact with the 
Food and Drug Administration, but 
have no contact with the FTC. There 
should be coordination in control 
over foods and drugs. It should not 
be necessary for different state food 
and drug administrations to contact 
two government agencies as at pres- 
ent. 

Evidence for FTC 


The arguments in favor of control 
by the FTC are: 

(a) The FTC is a general author- 
ity having jurisdiction over unfair 
trade practices, having general 
knowledge of the business situation, 
and so is better able to control. 

(b) About one-third of the cases 
now coming before the FTC involve 
foods and drugs. If jurisdiction over 
advertising is given to the Food and 
Drug Administration, the FTC will 
be deprived of nearly one-third of its 
jurisdiction as far as the actual num- 
ber of cases is concerned. 

(c) The fact that the FTC does not 
have laboratories to make technica] 
investigations could easily be reme- 
died. Perhaps, however, it is better 
for regulatory authorities to depend 
upon agencies outside their own or- 
ganization for analyses and stand- 
ards to avoid charges of bias. It is 
entirely possible for the FTC to use 
the laboratories of the Bureau of 
Standards or Department of Agricul- 


ture for chemical tests and analyses. 

(d) It is highly desirable to keep 
the whole regulatory function in 
respect to unfair methods of compe- 
tition together. It should not be 
split up among various authorities 
merely because a few factors other 
than competition and wrongful busi- 
ness practices are involved. 


Expands Campaign 

The advertising program of 
Sitroux face tissues and mentholated 
tissues will be expanded for 1937-38, 
the Sitroux Company, Brooklyn, has 
announced. Newspapers, magazines 
and a new radio program for Sit- 
roux-Aids will be used. Franklin 
Bruck Advertising Corporation, New 
York, is in charge. 


4i7 N. $TATE 
SUPERIOR 


Orohle f named 


Vow Ludlow Script 


The new Ludlow Coronet is true to its name, for it is truly regal 
1 in elegance and charm. Coronet conveys an impression of the 
| finest quality, of up-to-the-minute style, of uncompromising 
| standards. It reinforces the story of class told in the copy. 
Equally valuable for advertising display or commercial print- 
| ing, Coronet retains the practical advantages of all Ludlow 
| typefaces. For with matrices of Coronet in the cases, there can 
be no question as to the adequacy of supply for any job. Coronet 
can be used, therefore, without stint. 
With slug-cast Coronet in the forms, jobs can be sent directly 
to press without the delay and expense of electrotyping, and 
the risk of costly damage by broken kerns. Coronet even stands 
up splendidly under the dry mat roller. 
Specimen sheets showing Coronet in all sizes from 18 to 72 


point will be gladly sent on request, without obligation. 


U bow Typograph Company 


2032 Clybourn Ave., Chicago 


72 Point Ludlow Coronet 


eden Sty CS | 
O graceful Rss 


48 Point Ludlow Coronet 


beautiful Type ace 


appealing to the eye 


36 Point Ludlow Coronet 


Obtain Vow Effect with 


this alluring script face 


30 Point Ludlow Coronet 


_A Vow Const by ladies | 


for altractiveness po chasia 


24 Point Ludlow Coronet 


esigned 
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HERE is a research organization in Detroit 
jen a very curious job, The job is to keep 
the automobile industry from making the kind 
of cars that people don’t want. To do this job, 
the researchers find out the kind of cars that 


people do want. 


Eight years and several million dollars have 
been spent in asking seven million people what 
they like and don’t like in automobiles. The 
answers have disclosed some very significant 
facts about who buys cars—and how! For 


instance: 

1. About 8,000,000 families, or one-third of the 
population, buy their cars new, 

2. The new car buyer starts to think about his 
purchase nine weeks before he buys, seven 
weeks before he starts shopping. 

3. He considers three cars, usually gets 
demonstrations in only two. 


4. And since most cars made today are good 


cars, and good values, the buyer’s decision 


usually rests on three or four minor features— 
such as the door handles, large speedometer face, 
tone of the horn, wide rear seat. As there are 128 
such minor features which may determine the 
decision—the salesman has only a 10,688,000 
to | chance of guessing the right four! 


* * * 


Obviously, automobile advertising has a more 
difficult job than ever before. It must reach the 
third family buying the new cars; must register 
with the prospective buyer early enough to 
persuade him to ask for a demonstration; and 
must sell as many as possible of the important 
128 minor features. And just as obviously, such 
a set of advertising requirements demands 
magazine advertising—-makes the national 
magazine a more important automobile medium 


than ever before! 


The magazines do reach the better able-to-buy 
families who buy the new cars; and can reach 
them well in advance. Automobile advertising 


in magazines gets an attentive, interested, 


audience with the time and inclination to read. 


But most of all, the 128 minor features 
require the best possible illustration of detail— 
color, surface, texture, accurate visualization. 
And no medium affords better presentation of 
these 128 features—or better reception than 
the magazines! No other advertising medium can 
better establish the all-important identification of 


a new model, or the dissemination of a new idea. 


Of the important 128 features, one feature 
can be best presented by a medium other than 
the magazine—the tone of the horn! But for 
selling the other 127, depend on magazine 
advertising—for less waste, for more resultful 


selling, at a lower selling cost! 


And if you sell anything which needs a 
particular market, an informed prospect, a 
thoughtful selection, and careful pre-selling— 
the magazine is your first medium, too. Are you 
getting as much from your advertising—as 
more magazine advertising can give? Look 


into the matter! 


“THE CROWELL PUBLISHING COMPANY 


PUBLISHERS OF THE AMERICAN MAGAZINE © COLLIER’S * THE COUNTRY HOME MAGAZINE * WOMAN’S HOME COMPANION 
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SHADOWS PLAY IMPORTANT ROLE 


. PHOTO. 
. GRAPHIC 
REVIEW 
| OF THE 
WEEK 


SPLIT SIZE DISPLAY 


This new Hygrade Fuel & Oil Corporation spectacular for Gulfpride Oil in Buffalo 
gets unusual effect from simulation of oil dropping within the name circle. In- 
stallation was by Claude Neon Signs, Inc. 


NEW DISPLAY DOUBLES IMAGE 


PREC AN WON CORNY SL LORS, MERBOR ER, OBA, 


This illustration for Lastex in the current issue of Vogue gets unusual effect from 
the contrasting shadow background. The photograph is by Howard S. Redell. 


American Wine Company, St. Louis, is 
introducing this new carton, giving effec- 
tive display to its “split” size bottles of 
Cook's Imperial Champagne. The carton 
was produced by Hinde & Dauch Paper 
Company, Sandusky, O. 


~ KENTUCKY STRAIGHT 


N BISTIAAZRY CB. INE LOUISVILLE RERTUCKY 


With a special foil arranged in a curve to reproduce both light and image, A. F. 
Sacksteder Company, Chicago, is introducing this Neflecto type display which 
gives a double presentation through the reflecting back bar unit. 


RECORD GATHERING AT ANA HOT SPRINGS CONVENTION ENJOYS MULTI-PHASED ACTIVITY 


Upper left—H. M. Shackelford (left), Johns-Manville Corporation, chats for a moment with Harold 
Thomas, The Centaur Company, newly-elected ANA chairman, and Paul West, ANA president. Center 
—Everett Smith, Macfadden Publications (left), Ben C. Duffy, Batten, Barton, Durstine & Osborn, and 
Mortimer Berkowitz and W. C. Spargo, of The American Weekly, have an animated talk. Right— 
Ready for a golf round are A. O. Buckingham, Cluett, Peabody & Company; H. M. Shackelford, Johns- 
Manville Corporation; Douglas W. Meservey, E. |. du Pont de Nemours & Co., and Ken Dyke, National 
Broadcasting Company. 


Ba] 
CBI ek 


Lower left—Jim Johnson (left), Calvert Distillers Corporation; P. L. Leberman, The Family Circle; Niles 
Trammell, National Broadcasting Company, and Leo Nejelski, Swift & Co., take time out after a golf 
round. Center—John Benson (left), of the American Association of Advertising Agencies, talks shop 
with R. E. Rindfusz of the Periodical Publishers’ Association. Right—L. E. Meyer (left), Inter- 
national Cellucotton Products Company; E. L. Robbins, Street & Smith; Charles Culp, E. |. duPont 


de Nemours & Co.; W. C. Spargo, The American Weekly, and J. A. Donan, Standard Oil Company of 


New Jersey, get ready for the golf wars. 
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